A  quality  pack  this  year  will  do  more  than  any  single 
factor  to  increase  the  volume  of  canned  grapefruit 
consumed.  And  quality  is  no  mystery.  It  means  the 
choice  of  only  luscious,  fully  matured,  tree-ripened 
fruit,  the  closest  compliance  with  rag  and  segment 
standards,  exacting  adherence  to  basic  canning 
principles. 

Properly  packed  canned  grapefruit  bids  fair  to  win 
a  leading  place  in  the  housewife's  favor — but  unripe 
grapefruit — bitter  grapefruit — never  can  and  never 
will.  Nor  are  women  likely  to  buy  again  if  rag  is 
repeatedly  present— if  they  open  a  can  in  which 


there  are  broken  pieces  due  to  improper  cooling  and 
storage  before  shipment.  Quality  is  the  one  way  to 
win  and  keep  a  woman’s  patronage. 

Because  quality  does  mean  sales  for  the  entire  in¬ 
dustry,  Canco  representatives  will  be  in  the  field  this 
season  as  usual  to  assist  canners  on  all  phases  of 
grapefruit  canning.  The  results  of  long,  intensive  study 
in  our  research  laboratories  will  be  made  available 
to  every  Conner. 

Grapefruit  canners  are  urged  to  consult  with  these 


AMERICAN  CAN  COMPANY 


Vol.  53 


Published  at  BALTIMORE,  (every)  MONDAY,  FEBRUARY  23,  1931 


No.  28 


COLOR"  PRINTING  HEADQUARTERS 


V  U.S.Labels  in^ 
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Proper  packaging  is  among 
the  mo^  vital  of  merchandising 
problems.  “U.S.”  Salesmen  are  experts 
on  all  matters  pertaining  to  labels. 

“U.  S.”  Labels  speed  up  produdlion  because 
they  work  right  on  automatic  labelers. 

Let  us  be  your  label  counsellors. 


The  United  Sl-ales  Prinlinq  Sc  Lilhograph  Co 

r  CINCINNATI  BROOKLYN  BALTIMORE 

55  Beech  St.  98  N.  3rd  St.  439  Tvocss  Rt..  jg. _ ^ 
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PLANTS 

OF  THE 


PHELPS  CAN  CO 


HANUFACTUREMS  OF 

TIN  CANS 

CAPACITY  800  MILLION  CANS  PER  YEAR 


MAIN  OFFICC 

BALTIMORE  MD 


Ji 
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AVARS  LATEST  MODEL 


CUT  STRING  BEAN  and  TOMATO  FILLER 


FOR 

CUT  STRING 
BEANS 


FOR 

TOMATOES 


Also  For  Beets,  Cherries,  Plums  etc. 


Manufacturers  of 


^  -  capacity 

2000  GALLONS  DAILY 


OYSTERS  FRESH  FROM,  BEDS  DAI  LY 
SOFT  SHELL  CRABS 
CRAB  MEAT  SCALLOPS  A  SPECIALTY 


QRISFIELD,  MD.  November  38,  1930. 


Ayars  Machine  Co. , 

Salem,  New  Jersey. 

Gentlemen 

Referring  to  the  Universal  Tomato  Filler  we  purchased 
from  you  last  summer.  Ue  beg  to  advise  that  this  machine 
worked  very  satisfactory  and  did  the  work  well,  and  we 
believe  it  is  far  better  than  any  machine  we  have  ever  used. 

Yours  very  truly, 

JOHN  T.  HANDY  CO.  INC. 


Pea  &  Bean  Filler* 
Rotary  Syruper 
Hot  Water  Exhauster 
Liquid  Plunger  Filler 
Tomato  Trimmar  & 
Scalder 
Tomato  Corer 
Process  Clock 
Corn  &  Milk  Shakers 
Beet  Toppor 
Beet  Grader 
Beet  Slitter 
Beet  Slicer 
Tomato  Washer 
Can  Cleaner 
Can  Sterilizer 
Angle  Hanger 
Friction  Clutch 


AYARS  MACHINE  CO.,  Salem,  New  Jersey 
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MANUFACTURERS  OF 

Green  Pea  Vlners 
Green  Pea  Feeders 
Green  Bean  Graders 
Green  Bean  Cleaners 
Green  Bean  Snippers 
Conveyors 
Can  Markers 
Lift  Trucks 


NIAGARA  FALLS,  N.  Y. 

SPECIAL  MACHINERY  BUILT 
TO  ORDER 


SPECIAL  AGENTS 

JAMES  Q.  LEAVITT  COMPANY 
Osden,  Utah 

A.  K.  ROBINS  &  CO.,  INC. 
Baltimore,  Md. 

BROWN  BOGGS  FOUNDRY  & 
MACHINERY  COMPANY,  Ltd. 
Hamilton,  Ontario 


NORTHERN  GROWN  TOMATO  SEED 


PEA,  BEANS,  CORN 
AND  ALL  SEEDS  USED  BY  THE 
CANNING  AND  PICKLING  TRADE 


We  are  Headquarters  and  Extensive  Growers 
of  all  varieties  of  Tomatoes  used  by  the 

CANNING  TRADE 

and  are  always  glad  to  quote  prices,  either  for 
prompt  shipment  or  future  delivery,  on 
Bonny  Best,  Chalk’s  Jewel,  Earliana, 
Favorite,  Greater  Baltimore,  John 
Baer,  Matchless,  Red  Rock,  Stone, 
Marglohe,  Red  Head. 

Our  Stocks  are  unsurpassed  for  Earliness,  Uni¬ 
formity  and  Trueness  to  Type  and  are  largely 
used  by  the  most  critical  canners  in  the  trade. 

Stock  Put  Up  To  Suit  The 

Convenience  Of  The  Conner 

JEROME  B.  RICE  SEED  CO. 

CAMBRIDGE,  NEW  YORK 


1928  MODEL  VINER 

MAXIMUM  CAPACITY 
AT  ALL  BEATER  SPEEDS 

CONSTANT  speed  drive  to  REEL  thru 
roller  chain  and  live  travellers  mounted 

on  TIMKEN  BEARING  SHAFTS. 

VARIABLE  speed  drive  to  BEATER 
CYLINDER  ONLY 

Patented  March  15,  1928 
(REEVES  Transmiuion) 


CHISHOLM -RYDER  COMPANY,  Incorporated 
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Cameron  Automatic 
300  Sanitary  Cans 


Line-Producing 
Per  Minute 


NO.  307  AIR  AND  VACUUM  TESTER. 

IT  TESTS  AND  EJECTS  FAULTY  CANS  WITHOUT  HELP  OF 
AN  OPERATOR.  MADE  FOR  CANS  OF 
ALL  SIZES  AND  SHAPES. 


WHY  NOT  MAKE  YOUR  OWN 
CANS? 

We  furnish  the  machinery,  tin  plate 
and  labor.  The  rest  is  mechanical. 
Substantial  savings  are  to  be  made 
over  the  prevailing  market  price  of 
tin  cans. 

CONSIDER  THIS  LIST  OF 
SUCCESSFUL  PACKERS  WHO 
MAKETHEIR  TIN  CONTAINERS. 

Nestle’s  Milk  Products,  Inc. 

H.  J.  Heinz  Company. 

Armour  &  Company. 

General  Foods  Corporation. 

Corn  Products  Refining  Company. 
Swift  &  Company. 

Borden  Company. 

Broder  Canning  Co.,  Ltd. 

Phillips  Packing  Company. 


Cameron  Can  Machinery  Company 

240  North  Ashland  Avenue  «  «  «  »  »  »  CHICAGO,  U.  S.  A. 


Plants  of  the 

PHILLIPS  CAN  COMPANY 

Manufacturers  of  Packers  Sanitary  Cans 

Division  of  the 

PHILLIPS  PACKING  COMPANY 

Packers  of  HIGH  CLASS  FOOD  PRODUCTS 
CAMBRIDGE,  MARYLAND,  U.  S.  A. 


PHILLIPS  SALES  CO.  Inc., 

BROKERS  and  COMMISSION 

Canned  Foods  and  Canners’  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry. 
Brokers  and  representatives  desired  in  all  markets. 
Packers’  accounts  solicited. 

CAMBRIDGE,  MD.  U.  S.  A. 


QUALITY  SEED  PEAS 

Canners’  Varieties  Exclusively 

Our  unexcelled  seed  stocks  and  our  vigilant  supervision 
of  their  reproduction  insures  a  superior  canned  product 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 
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WHOLE  GRAIN  CORN 
HAS  COME  TO  STAY 


4  HERE’S  EVIDENCE  \ 
from  brokers 

“Our  contact  with  the  trade  indi¬ 
cates  a  very  pronounced  interest  in 
W.G.  which  reflects  consumers’  at¬ 
titude  correctly.  We  believe  this 
permanent,  not  a  fad,  and  we  know 
that  some  packers  will  pack  60% 
W.G.  this  year.” 

I  “Trend  to  W.G.  has  been  strong 
j  for  three  years.  Is  growing.  Con-  j 
I  Eumcr  appears  to  like  it  very  much  j 

]  indeed,  and  is  repeating.”  | 

I  “Everyone  in  trade  to  whom  we 
j  have  talked  is  enthusiastic  about 
j  future  of  W.G.” 

\  “Great  possibilities  for  increased  I 
j  consumption  of  W.G.  if  properly 
i  exploited.” 


What  is  the  future  of  whole  grain  corn?  That 
is  the  question  we  asked  12  prominent  brokers. 
10  out  of  12  said  that  beyond  a  doubt  whole 
grain  corn  has  come  to  stay.  Read  in  the  ad¬ 
joining  column  the  opinions  of  men  in  constant 
touch  with  market  trends. 


“There  is  a  growing  demand  for 
W .G.  Frantic  efforts  are  being  made 
this  year  by  buyers  to  get  their 
share  of  a  small  pack.” 

“W.G.  has  merit,  and  should  de¬ 
velop  into  a  big  seller  if  quality 
only  is  packed.” 

“W.G.  is  becoming  more  popular.” 


“Consumption  and  sales  of  W.G. 
are  on  increase.” 

“W.G.  will  continue  to  grow  with 
any  packer  who  puts  out  a  first-class 
article.  Our  buyers  tell  us  there  is 
a  definite  place  for  this  item  and 
that  in  their  opinion  this  business 
will  increase.” 

“If  quality  only  is  packed,  sales  will  i 
jump  by  leaps  and  bounds.”  i ' 


Note  the  caution  as  to  quality.  “Whole  grain 
will  continue  to  grow  with  any  packer  who  puts 
out  a  first-class  article,”  says  one  broker.  This 
is  important.  Sprague-Sells  have  always  kept 
maintenance  of  quality  in  mind,  both  in  design¬ 
ing  quality-producing  whole  grain  equipment 
rnd  in  recommending  whole  grain  installations 
only  in  plants  with  crop  facilities  to  produce 
that  superior  selective  quality  which  a  whole 
grain  pack  demands. 

SPRAGUE-SELLS  CORPORATION 

DIVISION  OF  FOOD  MACHINERY  CORPORATION 

308  W.  Washington  St.  Chicago,  Illinois 


Sprague-Sells  Quality 
Producers  for  the 
Whole  Grain  Corn  Conner 

Lewis  W.G.  Washer 
with  Shaker-Drier 

W.G.  Picking  Table 

Peerless  W.G.  Cutter 

W.G.  Blancher-Cooler 

Peerless  Exhauster 

Ayars  W.G.  Filler 


Sprague-Sells  have  pioneered  the  development  of  effi¬ 
cient  machines  for  packing  whole  grain  corn.  Just  one 
machine,  the  Peerless  W.  G.  Cutter,  has  a  background 
of  nearly  eighteen  years  of  careful  experimenting  and 
engineering.  It  is  the  only  Cutter  on  the  market  which 
gives  thoroughly  satisfactory  results  and  produces  the 
style  of  cut  demanded  by  the  trade.  It  is  fully  pro¬ 
tected  by  broad  patents. 

If  you  are  considering  getting  into  whole  grain  com, 
the  data  we  can  send  you  will  be  vital  to  your  success. 
Plan  to  start  right  and  pack  right  by  letting  our  engi¬ 
neering  department  work  out  the  details.  Write  today 
for  full  information. 
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February  23,  1931 
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THE  JOURNAL  of  the  CANNING  and  ALLIED  INDUSTRIES 
Established  1878 


The  Canning  Trade  is  the  only 
paper  published  exclusively  in  the  interest 
of  the  Canned  Food  Packers  of  the  United 
States  and  Canada.  Now  in  its  fifty- 
second  year. 

Entered  at  PostofHce,  Baltimore,  Md.. 
as  second-class  matter. 


TERMS  OF  SUBSCRIPTION 

One  Year . $3.00 

Canada  .  ...  .  $4.00 

Foreign  -  -  -  -  .  $5.00 

Extra  Copies,  when  on  hand,  each,  .10 


Advertising  Rates  Upon  Application. 


PUBLISHED  EVERY  MONDAY 

By 

The  Trade  Company 

ARTHUR  I.  JUDGE 
MANAGER  AND  EDITOR 


107  SOUTH  Frederick  Street 
Baltimore,  Md. 


Telephone  Plaza  2698 


Make  all  Drafts  or  Money  Orders  pay¬ 
able  to  The  Trade  Company. 

Address  all  communications  to  THE 
Canning  Trade,  Baltimore,  Md. 

Packers  are  invited  and  requested  to  use 
the  columns  of  THE  CANNING  TRADE 
for  inquiries  and  discussions  among  them¬ 
selves  on  all  matters  pertaining  to  their 
business. 

Business  communications  from  all  sec¬ 
tions  are  desired,  but  anonymous  letters 
will  be  ignored. 

Arthur  I.  Judge,  Editor. 
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EDITORIALS 

- ♦ - 

First  official  mapes  standards— The 

fir.st  standards  under  the  McNary-Mapes  amend¬ 
ment  in  the  Pure  Food  Law  were  officially  an¬ 
nounced  on  February  16th,  and  according  to  the  word¬ 
ing  of  that  law  will  go  into  full  force  and  effect  90  days 
thereafter,  or  by  May  15th,  1931.  That  is  the  begin¬ 
ning,  and  we  may  expect  other  standards  to  follow  as 
quickly  as  conditions  will  permit.  The  mill  has  begun 
to  grind,  and  it  will  go  on  until  all  items  in  the  canned 
foods  list  are  covered.  The  three  bellwethers  are 
peas,  pears  and  peaches,  and  it  must  hardly  be  neces¬ 
sary  to  remind  you  that  these  standards  refer  to  the 
lower  grades,  or  in  fact  to  sub-standards. 

Possibly  of  even  greater  importance  is  the  final  an¬ 
nouncement  of  the  form  of  legend  decided  upon  for  all 
such  sub-standard  canned  foods.  This  is  the  crux  of 
the  question,  because  it  is  this  legend  which  it  is  ex¬ 
pected  will  definitely  and  for  all  time  separate  the  poor 
in  canned  foods  from  the  worthy,  and  which  the  con¬ 
sumer  will  be  expected  to  watch  for  and  be  guided  by 
in  her  buying  of  all  canned  foods.  As  a  matter  of  fact, 
the  proponents  of  this  law  expect  that  this  legend  will 
entirely  drive  out  of  the  market  all  canned  foods  which 
must  appear  under  it.  In  other  words,  they  expect  this 
legend  to  kill  the  packing  of  sub-standard  canned  foods. 

We  believe  that  Dr.  Dunbar  and  his  assistants  are 
to  be  congratulated  upon  the  wording,  the  planner  of 
display  and  the  size  of  the  legend  requirement.  From 
that  point  of  view  it  ought  to  be  effective. 

The  entire  text  of  the  ruling  is  given  you  in  this 
issue,  and  whether  or  not  you  pack  peas,  peaches  or 
pears,  you  had  better  put  the  issue  away  for  future  ref¬ 
erence  and  study.  We  are  stopping  work  upon  the  1931 
Almanac  to  include  this  important  matter,  so  if  you 
keep  your  Almanac  constantly  at  hand,  as  you  should 
do,  you  will  have  it  therein.  But  just  when  this  1931 
Almanac  will  be  in  your  hands  depends  upon  when  the 
final  statistics  for  tomatoes,  etc.,  are  released.  We  are 
impatiently  waiting  these. 


And  now  that  we  have  this  law  in  actual  force,  what 
will  it  do  to  the  canning  industry,  or  wffiat  will  it  mean 
to  the  consumption  of  canned  foods  ?  That  is  a  fit  sub¬ 
ject  for  speculation.  No  other  food  industry,  not  even 
the  farmers,  found  it  necessary  to  go  to  the  National 
Government  for  a  law  to  compel  its  members  to  do 
what  good  business  and  common  honesty  naturally 
prompt.  It  is  supposed  that  the  consumers  will  com¬ 
mend  the  industry  for  this  voluntary  policing  of  its 
marketing  methods,  but  unfortunately  the  public  mem¬ 
ory  is  very  short,  and  it  will  soon  forget  that  the  can- 
ners  themselves  asked  for  this  legislation,  and  will  see 
only  the  requirements  of  the  law.  In  that  day  the  re¬ 
action  will  not  be  good,  and  all  canned  foods  may  suffer 
from  an  aroused  suspicion. 

And  we  may  confidently  look  for  a  public  demand 
that  all  the  other  grades  of  canned  foods  be  marked  so 
that  they  may  know  one  from  another.  This  will  help 
awaken  them  to  the  fact  that  they  are  entitled  to  such 
statements  by  the  canners  because  of  the  impossibility 
of  seeing  what  they  are  buying,  and  so  exercising  their 
own  judgment  before  purchase.  Honesty  in  dealing 
with  a  blind  man  is  primal,  and  all  canned  foods,  as  far 
as  their  contents  are  concerned,  are  bought  blind. 

These  are  just  some  of  the  thoughts  that  arise  in  one 
as  the  effect  of  this  law  approaches.  We  asked  for  it ; 
we  got  it,  and  now  we  will  see  what  it  means.  Self¬ 
regulation  is  elevating,  ennobling,  the  stepping  up  from 
barbarity  to  civilization  and  culture,  while  laws  and 
more  laws — small  wonder  that  they  are  in  disrepute, 
for  laws  are  not  made  for  honest  men,  but  for  crim¬ 
inals. 

SU(;(JESTS  READING  “THE  SUPER-IDIOTS,”  BY 
J.  C.  Richendrfer —  And  right  in  line  with  the 
above  consideration  comes  a  letter  from  one  of  the 
younger  eastern  canners,  and  one  able  to  think,  who 
says: 

“Did  you  take  particular  notice  of  the  address  made 
before  the  Fruit  Section  in  Chicago  by  the  chairman  of 
that  section,  Mr.  J.  C.  Richendrfer,  the  title  of  the  ad¬ 
dress  being  ‘Super-Idiots’? 
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“This  address  is  given  on  page  81  of  your  Convention 
Issue.  Somehow  I  feel  as  though  that  ‘bomb’  could  be 
published  again,  especially  so  here  in  the  East.  Quite 
a  lot  of  our  Easteni  canners  could  wear  that  shoe  with 
a  perfect  fit. 

“We  have  always  tried  to  figure  in  our  costs  a  neces¬ 
sary  amount  of  overhead  charges,  and  on  many  an  oc¬ 
casion  we  were  left  out  in  the  cold,  holding  the  empty 
bag,  on  account  of  it  ;  while  some  other  canner  who  op¬ 
erated  ‘without  any  interest  on  his  investment,’  ‘with¬ 
out  any  salary  for  himself,’  and  ‘without  any  overhead 
costs  whatever,’  was  tickled  to  death  to  grab  the  order 
and  make  a  part  payment  on  the  called  loan. 

“Reread  this  address  and  consider  whether  it  is 
worth  republication.  This  would  mean  a  slap  at  some 
of  our  competitor  canners,  so  we,  therefore,  ask  that 
you  leave  our  name  out  of  it.’ 

The  writer  has  picked  out  one  of  the  real  gems  of 
that  big  Convention  Issue,  and  in  fact  it  should  be  said 
that  this  address  was  not  on  the  program;  it  was  ap¬ 
parently  an  extemiwraneous  address  by  the  chairman, 
and  so  rich  that  we  took  the  liberty  to  give  it  a  name 
and  to  display  it  in  the  report  of  the  Fruit  Section. 

If  you  have  not  read  it,  stop  right  here  and  turn  to  page 
81  and  read  every  word  of  it.  It  is  rich  and  it  may  do 
you  good.  Mr.  Richendrfer  deserves  much  credit  for 
this  effort  to  bring  sanity  into  cost  accounting  and  sell¬ 
ing,  and  to  the  labeling  of  the  goods.  It  is  on  page  81 
of  the  Convention  Issue  of  The  Canning  Trade,  dated 
February  9th,  1931,  and  that  copy  must  be  in  your  ix)s- 
session. 

CHAMPIONS  WHOLE-GRAIN  CORN— Mr.  Ralph 
Cover,  of  The  United  Company,  makers  of  the 
famous  Tuc  Huskers,  and  more  recently  of  a  whole 
grain  corn  cutter  of  the  same  name,  has  enlisted  as 
champion  of  this  style  of  canned  com,  and  anyone  who 
knows  Mr.  Cover  knows  that  he  is  a  worthy  opponent 
in  any  debate.  There  will  be  no  liberties  taken  with 
whole  grain  or  whole  kernel  corn  while  Mr.  Cover  is  on 
guard,  that  is  so  far  as  any  unfavorable  reflection  upon 
it  may  go.  To  his  credit  it  must  be  said  that  he  has 
gone  very  thoroughly  into  this  question  of  the  kinds  of 
whole  grain  corn  now  on  the  market,  and  for  some 
months  has  been  conducting  an  investigation  into  or 
examination  of  samples  of  this  style  of  com  as  packed 
in  every  section  of  the  country.  He  held  cutting  bees 
at  various  state  meetings  of  canners  and  at  the  Chicago 
Convention,  and  when  you  consider  that  he  does  this  at 
his  own  time  and  expense  you  begin  to  realize  that  he 
is  somewhat  of  a  fanatic  upon  the  subject.  It  is  all 
good  work  for  the  business,  and  the  industry  ought  to 
appreciate  it. 

Mr.  Cover,  too,  proved  himself  to  be  a  reader  of  our 
big  Convention  Issue,  and  so  we  ran  afoul  of  him,  and 
he  takes  us  to  task  for  our  remarks,  in  a  letter  dated 
February  11th,  and  as  follows. 

Dear  Mr.  Judge: 

In  your  Convention  Issue  of  “The  Canning  Trade”  of  Feb¬ 
ruary  9th.  1931,  in  your  “Weekly  Review,”  you  make  this  state¬ 
ment:  “The  market  is  now  groaning  under  a  lot  of  trashy  stuff, 
experimental  whole-grain  packing  that  will  never  make  friends 
among  consumers.  ‘Experience’  canned  foods  are  never  a  ben¬ 
efit  to  the  market,  and  that  is  what  most  of  these  whole-grain 
corns  are  at  present.  Some  of  them  are  very  fine  and  tasty,  but 
most  of  them  are  drab,  tasteless  and  tough  and  disgusting  to  the 
eye.” 


As  you  know,  we  are  making  an  analysis  of  eighty-three  packs 
of  whole-kernel  corn,  packed  in  eleven  states.  This  embraces 
over  90  per  cent  of  all  whole-kernel  corn  put  into  the  can,  either 
experimentally  or  for  commercial  purposes. 

Our  studies  to  date  indicate  beyond  any  question  whatever 
that  the  facts  do  not  support  the  unjust  statement  that  you  have 
made  concerning  the  splendid  efforts  of  thinking  canners  to  ele¬ 
vate  the  standard  of  corn  in  the  can.  In  fact,  the  very  few 
cases  which  fit  your  description  were  not  from  experimental 
packs,  but  are  from  commercial  packs  of  people  who  have  been 
canning  whole-grain  corn  for  a  number  of  years. 

I  assume  that  you  are  interested  in  publishing  the  truth,  and 
therefore  suggest  this  very  practical  method  of  confirming  what 
I  have  said:  Ask  any  canner  anywhere,  who  packs  Cream  Style 
Corn  and  Whole-Kernel  Corn,  which  corn  is  moving  and  which 
corn  is  not  moving.  The  market  may  be  “groaning,”  but  it  is 
not  “groaning”  either  from  an  overpack  of  whole-kernel  corn  or 
from  inferior  packs  of  whole-kernel  corn. 

We  have  studied  the  various  attacks  that  have  been  and  are 
being  made  against  whole-kernel  corn  by  the  different  people  and 
for  the  several  reasons,  but  we  find  that  all  of  these  attacks  go 
only  to  the  form  and  do  not  strike  the  substance  at  all;  and  I 
am  very  happy  to  say  to  you.  sir,  that  the  tngor  building  con¬ 
tent  of  eot'n,  the  king  of  vegetables,  is  reaching  the  housewife  to¬ 
day  in  more  attractive  forms  and  in  a  manner  that  spells  in¬ 
creasing  popularity  for  this  commodity. 

Yours  very  truly, 

Ralph  Cover. 

- - 

NEW  PROCESS  FOR  PRESERVING  PEAS 
IN  THE  UNITED  KINGDOM 

HE  Department  of  Scientific  and  Industrial  Re¬ 
search  has  announced  a  discovery  whereby  the 
fermentation  of  fruit  and  vegetables  frozen  for 
storage  is  eliminated,  according  to  information  fur¬ 
nished  the  Department  of  Commerce  by  Alfred  Nut¬ 
ting,  of  the  office  of  the  American  Consul  at  London, 
England. 

According  to  the  London  Daily  Telegraph,  an  official 
of  the  Department  of  Scientific  Research  informed  the 
journal’s  representativ'e  that  “this  development  may 
prove  to  be  of  considerable  commercial  importance. 

“The  method  might  well  be  utilized  by  the  canning 
industry.  Also,  since  peas  which  have  been  ‘blanched’ 
(partially  cooked),  frozen  and  then  cooked  directly 
they  have  thawed,  resemble  fresh  peas  much  more 
nearly  in  appearance  and  flavor  than  canned  peas,  the 
method  might  with  advantage  be  used  by  hotels  and 
restaurants  with  freezing  facilities. 

“In  our  exeriments  peas  were  stored  at  temperatures 
of  27  degrees  F.,  23  degrees  F,,  14  degrees  F.  and  0  de¬ 
gree  F.  for  four  weeks,  and  then  were  thawed  .  and 
cooked.  At  each  temperature  there  had  been  a  break¬ 
ing  down  of  the  tissue  components,  due  to  fermentation 
affecting  both  color  and  flavor.  The  process  was  less  at 
lower  temperatures,  but  even  at  0  degree  slight 
changes  occurred,  and  there  was  an  objectionable 
flavor. 

“On  the  other  hand,  peas  cooked  for  about  eight  min¬ 
utes  and  then  frozen  in  water  at  0  degree  F.  have  been 
kept  successfully  for  four  months,  and  there  seems  no 
reason  why  this  period  should  not  be  extended. 

“After  thawing  and  further  cooking,  the  color  was 
excellent,  and  there  was  no  trace  of  bad  flavor. 

“The  process  will  be  of  great  commercial  value  if 
further  trials  are  successful  at  higher  freezing  temper¬ 
atures,  such  as  20  degrees  F.,  which  can  more  easily  be 
obtained.” 
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Simpson  s  Doeller 

CO. 
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We  are  producing  a  superior 
quality  of  Coke  Tin  Plates 
specially  adapted  to  the  require- 
mentsofthecanningandpacking 
industry.  Demand  American 
Cokes — the  best  obtainable. 
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AMERICAN  SHEET  AND  TIN  PLATE  COMPANY 

SUBSIDIARY  OF  UNITED  STATES  STEEL  CORPORATION 
General  Offices:  Frick  Building,  Pittsburgh,  Pa. 

District  Sales  OFFICES:  —  Chicago  Cincinnati  Denver  Detroit 
I  I  I Orleans  New  York  St.  Louis  Philadelphia  Pittsburgh 
I  I  )  \^  Paci/ir  Contt  Distributors  —  COLl'MBlA  STEF.L  COMPANY,  S.an  Francisco 

Los  Angeles  Phoenix  Salt  Lake  City  Portland  Se.'ittle  Honolulu 

y  Fxport  Distributors— VartVAl  STATES  STEEL  PRODUCTS  Co.,  New  York  City 
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We  manufacture  a  complete  line  of  Sheet 
and  Tin  Mill  Products — Black  Sheets,  tJal- 
vanized  Sheet-;  Tin  and  Terne  Plates,  Etc. 


ACCURATE  PEA  GRADES 

Mixed  sizes  in  the  can  is  a  trouble  eliminat¬ 
ed  by  users  of  the 

HYDRO-GEARED  PEA  GRADER 

Resulting  in  a  better  profit  thru  the  proper 
placing  of  the  smaller  sizes  of  peas. 

Other  impressive  features  include: 

LARGE  CAPACITY 
THOROUGH  WASHING 

improving  the  quality 

ACCESSIBILITY  of  SIEVES 
SMALL  FLOOR  SPACE 

Write  for  circular 

The  Sinclair-Scott  Co. 

Wells  and  Patapsco  Sts. 

Baltimore,  Md. 


HIGH  SPEED  AUTOMATIC 
CAN  MAKING  MACHINERY 

Bliss  No.  322'K  Body  Maker 

300  Bodies  a  Minute 

“Bliss”  No.  322-K  Sanitary  Can  Body 
Maker.  A  high-grade  machine  tool  that 
runs  without  vibration. 

Standardized  parts.  Driving  mechan¬ 
ism  runs  in  enclosed  oil  bath.  Produces 
perfect  can  bodies  at  the  rate  of  300  a 
minute. 

If  you  do  not  have  details,  write  for  in¬ 
formation.  This  is  the  last  word  in  Body 
Makers. 


Builders  of  the  300  a  minute  line 


E.  W.  BLISS  CO. 


Sales  Offices 


Detroit.  Cleveland,  Chicago,  Cincinnati, 
Philadelphia,  New  Haven,  Rochester 
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Mapes  Standards  for  Peas,  Peaches  &  Pears 


S.  R.  A..  F.  D.  No.  4 


IN  FULL  FORCE  FROM  MAY  15,  1931 

THE  OFFICIAL  LEGEND 

UNITED  STATES  DEPARTMENT  OF  AGRICULTURE 

Food  and  Drug  Adminstration 

Service  and  Regulatory  Announcements,  Food  and  Drug  No.  4 

Amendment  of  July  8,  1930,  To  Federal  Food  and  Drugs  Act  and  requirements  Thereunder 


Under  the  authority  conferred  by  the  amend¬ 
ment  of  July  8, 1930,  to  the  Federal  food  and  drugs 
act  (Section  8,  Paragraph  5,  in  the  case  of  food), 
there  are  hereby  promulgated,  to  become  effective 
ninety  days  from  date,  the  following:  The  forms 
of  statements  which  must  appear  on  canned  food 
which  falls  below  the  standards  now  or  hereafter 
promulgated,  the  standards  for  canned  peas,  can¬ 
ned  peaches  and  canned  pears,  and  the  standard  fill 
of  container  for  canned  foods. 

(Signed)  R.  W.  DUNLAP, 

Acting  Secretary  of  Agriculture. 
Washington,  D.  C.,  February  16,  1931. 

•  SUndards  for  other  canned  foods  and  other  announcements  issued  here¬ 
after  under  the  authority  of  the  amendment  will  appear  as  siipidements  to 
the  series  of  publications  known  as  Service  and  Regulatory  Announcements, 
Food  and  Drug  No.  4. 

TEXT  OF  AMENDMENT  TO  FEDERAL  FOOD  AND 
DRUGS  ACT  OF  JULY  8,  1930 

(Section  8  of  Food  and  Drugs  Act,  Paragraph  5  in  the 
Case  of  Food.) 

An  Act  to  amend  section  8  of  the  Act  entitled  “An  Act  for  pre¬ 
venting  the  manufacture,  sale  or  transportation  of  adul¬ 
terated  or  misbranded  or  poisonous  or  deleterious  foods,  drugs, 
medicines  and  liquors,  and  for  regulating  traffic  therein  and 
for  other  purposes,”  approved  June  30,  1906,  as  amended. 

Be  it  enacted  by  the  Senate  and  House  of  Representatives'  of 
the  United  States  of  America  in  Congress  assembled.  That  sec¬ 
tion  8  of  the  Act  of  June  30,  1906,  entitled  “An  Act  for  prevent¬ 
ing  the  manufacture,  sale  or  transportation  of  adulterated  or 
misbranded  or  poisonous  or  deleterious  foods,  drugs,  medicines 
and  liquors,  and  for  regulating  traffic  therein,  and  for  other  pur¬ 
poses,”  as  amended,  is  amended  by  adding  at  the  end  thereof  the 
following : 

“Fifth.  If  it  be  canned  food  and  falls  below  the  standard  of 
quality,  condition  and  or  fill  of  container,  promulgated  by  the 
Secretary  of  Agriculture  for  such  canned  food  and  its  package 
or  label  does  not  bear  a  plain  and  conspicuous  statement  pre¬ 
scribed  by  the  Secretary  of  Agriculture  indicating  that  such 
canned  food  falls  below  such  standard.  For  the  purposes  of 
this  paragraph  the  words  canned  food  mean  all  food  which  is  in 
hermetically  sealed  containers  and  is  sterilized  by  heat,  except 
meat  and  meat  food  products  which  are  subject  to  the  provisions 
of  the  Meat  Inspection  Act  of  March  4,  1907  (Thirty-fourth 
Statutes,  page  1260),  as  amended,  and  except  canned  milk;  the 
word  class  means  and  is  limited  to  a  generic  product  for  which  a 
standard  is  to  be  established  and  does  not  mean  a  grade,  variety 
or  species  of  a  generic  product.  The  Secretary  of  Agriculture 
is  authorized  to  determine,  establish  and  promulgate,  from  time 
to  time,  a  reasonable  standard  of  quality,  condition  and  or 
fill  of  container  for  each  class  of  canned  food  as  will,  in  his 
judgment,  promote  honesty  and  fair  dealing  in  the  interest  of 
the  consumer;  and  he  is  authorized  to  alter  or  modify  such 
standard  from  time  to  time  as,  in  his  judgment,  honesty  and  fair 
dealing  in  the  interest  of  the  consumer  may  require.  The  Sec¬ 
retary  of  Agriculture  is  further  authorized  to  prescribe  and  pro¬ 
mulgate  from  time  to  time  the  form  of  statement  which  must 
appear  in  a  plain  and  conspicuous  manner  on  each  package  or 
label  of  canned  food  which  falls  below  the  standard  promulgated 
by  him,  and  which  will  indicate  that  such  canned  food  falls  be¬ 


low  such  standard,  and  he  is  authorized  to  alter  or  modify  such 
form  of  statement  from  time  to  time,  as  in  his  judgment  may  be 
necessary.  In  promulgating  such  standards  and  forms  of  state¬ 
ments  and  any  alteration  or  modification  thereof,  the  Secretary 
of  Agriculture  shall  specify  the  date  or  dates  when  such  stand¬ 
ards  shall  become  elTective,  or  after  which  such  statements  shall 
be  used,  and  shall  give  public  notice  not  less  than  ninety  days 
in  advance  of  the  date  or  dates  on  which  such  standards  shall 
become  effective  or  such  statements  shall  be  used.  Nothing  in 
this  paragraph  shall  be  construed  to  authorize  the  maufacture, 
sale,  shipment  or  transportation  of  adulterated  or  misbranded 
foods.” 

Approved,  July  8,  1930. 

Form  of  Statement  Required  on  Canned  Foods  of 
Substandard  Quality 

Canned  foods  within  the  purview  of  the  food  and 
drugs  act  as  amended  July  8,  1930,  which  fall  below 
the  standards  of  quality  and  condition  for  the  various 
classes  of  food  products  which  shall  be  promulgated 
from  time  to  time  shall  bear  the  name  of  the  article 
and  in  immediate  conjunction  therewith,  wherever  such 
name  appears,  the  legend  given  below  in  the  form  speci¬ 
fied  for  the  various  sizes  of  containers.  Border  and  type 
shall  be  on  a  strongly  contrasting  uniform  background. 
Type  shall  be  caps  of  the  size  and  kind  indicated  below. 
The  border  shall  be  solid  and  not  less  than  twelve  points 
in  width 

Under  1  lb.  Net  Weight 

First  line :  12-point  Cheltenham  bold,  condensed. 

Second  line :  8-point  Cheltenham  bold,  condensed. 

1  to  5  lbs.  Net  Weight 

First  line:  14-point  Cheltenham  bold,  condensed. 

Second  line :  10-point  Cheltenham  bold,  condensed. 

Over  5  lbs.  Net  Weight 

First  line :  24-point  Cheltenham  bold,  condensed. 

Second  line:  18-point  Cheltenham  bold,  condensed. 


BELOW  U.  S.  STANDARD 
LOW  QUALITY  BUT  NOT  ILLEGAL 


Standard  Requirement  for  Fill  of  Container 
Canned  foods  shall  be  considered  as  of  standard  fill 
if  the  entire  contents  occupy  ninety  per  cent  or  more  of 
the  volume  of  the  closed  container. 

Form  of  Statement  Required  on  Containers  of 
Substandard  Fill 

Canned  foods  which  fall  below  the  foregoing  standard 
of  fill  of  container  shall  bear  the  name  of  the  article  im- 
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HANSEN 
HIGH  SPEED 
PEA  and  BEAN  FILLERS 


Continuous  operation  at  high 
speed  means  short  life  unless  your 
Filler  is  built  to  meet  this  latest  de¬ 
mand.  Hansen  Fillers  are  built  to 
meet  it.  They  are  so  well  balanced 
that  a  quick  tug  on  the  handwheel 
will  cause  them  to  spin  several  revo¬ 
lutions.  Their  well  fitted  bearings 
with  Monel  Metal  shafts  properly  lub¬ 
ricated  offer  no  resistance  which 
means  "no  wear.”  Super-design,  su¬ 
perior  material  and  workmanship 
make  Hansen  Fillers  "long  lived” 
high-speed  Fillers. 

But,  speed  isn’t  all.  The  New  Han¬ 
sen  handles  the  tenderest  sweet  Pea 
amazingly  well.  Its  unique  hopper 
takes  care  of  that.  One  hopper  side  is 
active  and  the  other  stationary  pre¬ 
venting  peas  from  "bridging”  and  in¬ 
suring  uniformly  filled  cans. 

It  has  separate  adjustments  too  for 


regulating  the  quantity  of  peas  and 
brine.  Both  are  conveniently  located 
within  the  operator’s  reach. 

A  large  discharge  disc,  no  funnel 
rubbers  and  friction  clutch  are  also 
features  of  this  new  "high-speed” 
Hansen  Filler. 

Hansen  Pea  and  Bean  Fillers  are 
ideal  for  handling  peas,  pork  and 
beans,  baked  beans,  kidney  beans, 
lima  beans,  hominy,  whole  grain  corn 
and  many  other  products.  The  Filler 
for  minimum  sized  cans  is  adaptable 
for  handling  all  sizes  from  number 
fifty-fives  to  number  threes  inclusive. 
Another  Filler  is  built  especially  for 
number  ten  can. 

Before  purchasing  filling  machines 
for  next  season  you  should  learn  all 
about  this  new  Hansen.  Write  for 
our  general  catalog. 


96  HAMILTON  STREET,  CEDARBURG,  WISCONSIN 

Manufacturers  of 


Hanstn  Sanitary  Conveyor  Boot 
Hansen  Quality  Pea  Grader 
Hansen  Four  Roll  Bed  Topper 
Hansen  Sanitary  Gallon  Filler 


Hansen  Whole  Grain  Corn  Cutter 
Hansen  Automatic  Tomato  Filler 
Hansen  Chili  Con  Carne  Filler 


Hansen  Corn  Cooker  Filler 
Hansen  Pea  and  Bean  Filler 
Hansen  Fruit  and  Vegetable  Filler 
Hansen  Sanitary  Kraut  Filler 
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mediately  preceded,  wherever  such  name  appears,  by 
the  words  “slack  filled”  in  letters  of  at  least  equal  size 
and  prominence. 

Warning 

The  amendment  provides  that  “nothing  in  this  para¬ 
graph  shall  be  considered  to  authorize  the  manufacture, 
sale,  shipment  or  transportation  of  adulterated  or  mis¬ 
branded  foods.”  Accordingly,  products  which  are  adul¬ 
terated  or  misbranded  under  any  of  the  other  para¬ 
graphs  of  the  food  and  drugs  act  can  not  be  rendered 
legal  by  the  employment  of  the  substandard  statement. 

CANNED  PEAS 
1.  Standard 

Canned  peas  are  the  normally  flavored  and  normally 
colored  canned  food  consisting  of  the  tender,  immature, 
unbroken  seed  of  the  common  or  garden  pea  (Pisum 
Sativum),  with  or  without  seasoning  (sugar,  salt),  and 
with  added  potable  water  in  such  proportion  that  when 
the  contents  of  the  container  are  poured  out  and  re¬ 
turned  to  the  container,  standing  on  a  level  surface, 
and  the  peas  leveled  with  a  spoon  without  downward 
pressure,  the  liquor  is  not  above  the  upper  level  of  the 
peas. 

2.  Meaning  of  Terms 

The  term  “normally  colored,”  as  it  relates  to  the  peas, 
means  a  general  effect  of  green,  with  not  to  exceed  4 
per  cent  by  count  of  discolored  peas,  such  as  brown  or 
brown-spotted  peas. 

The  peas  shall  be  considered  tender  if  90  per  cent  or 
more  by  count  are  crushed  by  a  weight  of  less  than 
907,2  grams  (2  lbs.)  by  the  following  method:  Remove 
the  skin  of  the  pea  and  place  one  cotyledon  on  its  flat 
surface  on  a  horizonal,  smooth  plate.  By  means  of  a 
second  horizontal,  smooth  plate  apply  vertically  an  ini¬ 
tial  load  of  100  grams  and  increase  the  load  at  a  uni¬ 
form,  continuous  rate  of  12  grams  per  second  until  the 
cotyledon  is  compressed  to  one-fourth  its  original 
thickness. 

The  pea  seed  is  considered  unbroken  if  80  per  cent  or 
more  of  the  units  by  count  are  in  such  a  condition  that 
the  two  cotyledons  are  still  held  together  by  the  skin, 
even  though  the  cotyledons  may  be  cracked  or  partially 
crushed,  or  the  skin  split.  Each  major  portion  of  a  skin 
or  cotyledon  not  included  in  the  above  definition  is  con¬ 
sidered  as  a  broken  pea. 

CANNED  PEACHES 

1.  Standard 

Canned  peaches  are  the  normally  flavored  and  nor¬ 
mally  colored  canned  food  consisting  of  (1)  the  normal 
and  uniform  sized,  tender,  peeled,  mature,  unblemished, 
pitted,  unbroken  halves  of  the  fruit  of  the  peach  tree, 
and  (2)  sugar  solution. 

The  weight  of  fruit  in  the  container  is  not  less  than 
two-thirds  the  weight  of  water  which  the  sealed  con¬ 
tainer  will  hold  at  68  degrees  F.,  except  that,  when 
necessary  to  prevent  crushing  of  the  fruit,  a  tolerance 
not  exceeding  the  weight  of  one  average  piece  is  al¬ 
lowed.  The  liquid  portion  of  the  finished  product  reads 
not  less  than  14  degrees  Brix  (read  at  the  proper  tem¬ 
perature  for  the  instrument  used) . 

2.  Meaning  of  the  Terms 

The  term  “normally  colored”  as  it  relates  to  the  fruit 
means  a  general  effect  of  yellow. 

Units  of  three-fourths  of  an  ounce  or  larger  are  con¬ 
sidered  of  normal  size. 


The  units  shall  be  considered  uniform  in  size  if  the 
transverse  diameter  of  any  unit  does  not  vary  more 
than  25  per  cent  from  the  corresponding  average  diam¬ 
eter  of  the  pieces  of  fruit  in  the  container. 

The  fruit  shall  be  considered  tender  when  not  less 
than  80  per  cent  of  the  units  by  count  are  completely 
perforated  by  a  clyindrical  rod  5/32  inch  in  diameter, 
under  a  load  of  300  grams  (approximately  10.6  ozs.), 
applied  vertically  to  the  exposed,  peeled  surface  of  a 
test  piece  carefully  fitted  into  an  appropriate  holder. 
In  performing  this  test,  the  rod  is  placed  on  the  exposed 
surface  under  an  initial  load  of  100  grams  and  the  load 
increased  at  a  uniform,  continuous  rate  of  12  grams  per 
second  until  the  piece  is  perforated.  A  convenient 
method  of  obtaining  the  test  piece  is  as  follows :  Using 
a  cylinder  of  approximately  ll^  inch  diameter,  made 
of  sheet  metal  approximately  1/32  inch  thick,  cut  a 
core  from  the  fruit  completely  through  from  the  inner 
surface  to  the  peeled  surface,  so  that  the  peeled  surface 
is  exposed  when  the  cylinder  retaining  this  core  is  firm¬ 
ly  supported  on  a  horizontal,  smooth  plate.  The  fruit 
shall  not,  however,  be  so  soft  that  the  pieces  in  the  can 
lose  their  natural  shape  when  the  container  is  opened 
and  the  product  is  carefully  removed  to  a  dish. 

The  fruit  shall  be  considered  peeled  if  80  per  cent  or 
more  of  the  pieces  are  free  from  skin,  and  no  single 
piece  carrying  skin  is  less  than  75  per  cent  peeled. 

The  fruit  shall  be  considered  unblemished  if  80  per 
cent  or  more  of  the  pieces  in  the  container  are  free 
from  scabs,  bruises,  frost  bites,  sunburn,  hail  injury, 
raggedness,  green  or  brown  colorations,  red  or  dark- 
streaked  flesh,  or  other  unsightly  blemishes.  The  term 
“raggedness”  means  a  frayed  condition  of  the  edges. 

The  fruit  shall  .be  considered  as  unbroken  halves 
when  80  per  cent  or  more  of  the  units  are  unbroken  and 
not  excessively  trimmed.  Excessive  trimming  is  de¬ 
fined  as  that  amount  which  destroys  the  normal  shape 
of  the  half. 

The  weight  of  the  fruit  in  the  container  means  the 
fruit  material  in  both  the  solid  and  liquid  components. 
It  is  thus  equivalent  to  the  “put-in  weight.” 

3.  Substandard  Designation 

Canned  peaches  which  fail  to  meet  the  above  stand¬ 
ard  shall,  except  as  hereinafter  provided,  bear  the  le¬ 
gend  for  low  quality  promulgated  by  the  Secretary  of 
Agriculture 

4.  Exceptions 

Canned  peaches  which  fail  to  meet  the  above  stand¬ 
ard  only  in  that  they  consist  of  peaches  packed  in  water 
need  not  bear  the  low  quality  legend  if  labeled  “water- 
pack  peaches.” 

Canned  peaches  which  fail  to  meet  the  above  stand¬ 
ard  only  in  that  they  consist  of  peeled,  whole  peaches, 
need  not  bear  the  lov/  quality  legend  if  labeled  “whole 
peaches,”  even  though  the  units  may  fail  to  meet  the 
requirement  for  normal  size. 

Canned  peaches  which  fail  to  meet  the  above  stand¬ 
ard  only  in  that  they  are  uniformly  quartered,  need  not 
bear  the  low  quality  legend  if  labeled  “quartered 
peaches,”  even  though  the  units  may  fail  to  meet  the 
requirement  for  normal  size. 

Canned  peaches  which  fail  to  meet  the  above  stand¬ 
ard  only  in  that  they  consist  of  uniformly  sliced  peaches 
need  not  bear  the  low  quality  legend  if  labeled  “sliced 
peaches.”  In  such  cases,  the  requirement  of  not  less 
than  three-fourths  of  an  ounce  in  weight  for  each  unit 
shall  be  changed  to  not  less  than  1/10  ounce  for  each 
unit.  In  determining  tenderness  in  sliced  peaches, 
when  the  units  are  not  sufficiently  large  to  admit  the 
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Certified  Tomato  Seeds 


There  has  been  such  a  persistant  call  for  Certified 
Tomato  Seed  that  this  year  we  induced  the  Government  of 
the  State  of  Pennsylvania  to  certify  our  Tomato.  They  would 
not  certify  but  three  varieties  as  they  told  us  our  acreage  was 
so  large  they  would  not  attempt  to  do  more  than  three  varie¬ 
ties  this  year  and  they  chose  the  varieties  which  are  -  Mar- 
globe,  Greater  Baltimore  and  Bonny  Best.  We  hope  next 
year  they  will  certify  three  additional  varieties  as  well  as  the 
three  above.  This  seed  is  all  grown  right  here  and  is  as  fine 
stock  as  can  be  produced.  We  also  grow  as  you  know,  all 
other  varieties,  giving  them  the  same  care  as  in  the  past. 

Before  placing  your  order  for  Tomato  or  other  Seeds, 
if  our  traveler  does  not  call  upon  you,  please  write  us  for  prices. 

The  prices  on  the  three  above  named  varieties  of  Certi¬ 
fied  Seeds — 

Marglobe  $5.50  Greater  Baltimore  $4.00 
Bonny  Best  $4.00 

Our  Tomato  Seed  is  sold  only  in  Cardboard  Lithograph 
Sealed  Packages  of  I  /  4  and  I  /  2  pounds,  all  marked  Certi¬ 
fied  Seed. 


FOUNDED  1784 

147  YEARS  IN  BUSINESS 


D.  Landreth  Seed  Company  PENNSYLVANIA 


The  Morral  Corn  Cutting  Machine 

None  Better,  Faster,  or  More  Durable 


The  half  tone  cut  shows  the 
Morral  Corn  Cutter  arranged 
for  cutting  main  style  corn. 


We  are  now  building  this 
cutter  with  attachments  for 
cutting  Whole  Grain  Corn. 
The  Whole  Grain  Corn 
Cutter  was  installed  in  several 
factories  the  past  canning  sea¬ 
son  and  gave  fine  satisfaction. 


It  will  pay  you  to  write  for 
prices,  list  of  users  and  other 
information. 


Manufacturers 
Com  Husklusr  Maclxines 
Corn  Cnttix^  Maclxines 
For  Maine  Style  Corn 
Whole  Grain  Com  Cutters 
Iiabeling'  Machines 
And  other  Machinery 


Morral  Brothers 

Morral,  Ohio 


BBOWXr  BOGGS  FOTTNDBT  k 
MACKIBB  CO.,  Btd. 

Hamilton,  Out.,  Canada 
Sole  Affents  for  Canada 
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obtaining  of  a  test  piece  in  the  manner  above  sug¬ 
gested,  a  V-shaped  metal  trough,  1  inch  long,  %  inch 
wide  and  %  inch  deep,  with  vertical  ends,  is  a  con¬ 
venient  holder. 

Canned  peaches  which  fail  to  meet  the  above  stand¬ 
ard  only  in  that  they  are  white  in  color,  need  not  bear 
the  low  quality  legend  if  labeled  “white  peaches.” 

Canned  peaches  of  a  type  where  a  frayed  condition 
of  the  edges  is  a  normal  characteristic,  for  example, 
freestone  peaches,  need  not  bear  the  low  quality  legend 
because  of  raggedness  alone,  if  labeled  to  show  the  par¬ 
ticular  type  to  which  they  belong. 

CANNED  PEARS 
1.  Standard 

Canned  pears  are  the  normally  flavored  and  normally 
colored  canned  food  consisting  of  (1)  the  normal  and 
uniform-sized,  tender,  peeled,  mature,  unblemished,  un¬ 
broken  halves  of  the  fruit  of  the  pear  tree,  from  which 
che  calyx  end  and  the  seed  cells  have  been  removed, 
vvith  or  without  removal  of  the  internal  stem,  and  (2) 
sugar  solution. 

The  weight  of  fruit  in  the  container  is  not  less  two- 
thirds  the  weight  of  water  which  the  sealed  container 
will  hold  at  68  degrees  F.,  except  that  when  necessary 
to  prevent  crushing  of  the  fruit  a  tolerance  not  exceed¬ 
ing  the  weight  of  one  average  piece  is  allowed.  The 
liquid  portion  of  the  finished  product  reads  not  less  than 
13  degrees  Brix  (read  at  the  proper  temperature  for  the 
instrument  used). 

2.  Meaning  of  the  Terms 

The  term  “normally  colored,”  as  it  relates  to  the 
fruit,  means  a  general  translucent  yellowish  white 
color. 

Units  of  three-fourths  of  an  ounce  or  larger  are  con¬ 
sidered  of  normal  size. 

The  units  shall  be  considered  uniform  in  size  if 
neither  the  maximum  length  nor  width  of  any  unit 
varies  more  than  25  per  cent  from  the  corresponding 
average  dimension  of  the  pieces  of  fruit  in  the  con¬ 
tainer. 

The  fruit  shall  be  considered  tender  when  not  less 
than  80  per  cent  of  the  units  by  count  are  completely 
perf orated  by  a  cylindrical  rod,  5  ^32  inch  in  diameter, 
under  a  load  of  300  grams  (approximately  10.6  ounces), 
applied  vertically  to  the  exposed,  peeled  surface  of  a 
test  piece  carefully  fitted  into  an  appropriate  holder. 
In  performing  this  test,  the  rod  is  placed  on  the  exposed 
surface  under  an  initial  load  of  100  grams  and  the  load 
increased  at  a  uniform,  continuous  rate  of  12  grams  per 
second  until  the  piece  is  perforated.  A  convenient 
method  of  obtaining  the  test  piece  is  as  follows :  Using 
a  cylinder  of  approximately  ll^  inch  diameter,  made  of 
sheet  metal  approximately  1/32  inch  thick,  cut  a  core 
from  the  fruit  completely  through  from  the  inner  sur¬ 
face  to  the  peeled  surface,  so  that  the  peeled  surface  is 
exposed  when  the  cylinder  retaining  this  core  is  firmlv 
supported  on  a  horizontal,  smooth  plate.  The  fruit  shall 
not,  however,  be  so  soft  that  the  pieces  in  the  can  lose 
their  natural  shape  when  the  container  is  opened  and 
the  product  is  carefully  removed  to  a  dish. 

The  fruit  shall  be  considered  peeled  if  80  per  cent  or 
niore  of  the  pieces  are  free  from  skin,  and  no  single 
piece  carrying  skin  is  less  than  75  per  cent  peeled. 

The  fruit  shall  be  considered  unblemished  if  80  per 
cent  or  more  of  the  pieces  in  the  container  are  free  from 
scabs,  bruises;  gritty  portions,  raggedness,  pink  or 


brown  colorations,  or  other  unsightly  blemishes.  The 
term  “raggedness”  means  a  frayed  condition  of  the 
edges. 

The  fruit  shall  be  considered  as  unbroken  halves 
when  80  per  cent  or  more  of  the  units  are  unbroken  and 
not  excessively  trimmed.  Excessive  trimming  is  de¬ 
fined  as  that  amount  which  destroys  the  normal  shape 
of  the  half. 

The  weight  of  the  fruit  in  the  container  means  the 
fruit  material  in  both  the  solid  and  liquid  components. 
It  is  thus  equivalent  to  the  “put-in  weight.” 

3.  Substandard  Designation 

Canned  pears  which  fail  to  meet  the  above  standard 
shall,  except  as  hereinafter  provided,  bear  the  legend 
for  low  quality  promulgated  by  the  Secretary  of  Agri¬ 
culture. 

4.  Exceptions 

Canned  pears  which  fail  to  meet  the  above  standard 
only  in  that  they  consist  of  pears  packed  in  water,  need 
not  bear  the  low  quality  legend  if  labeled  “whole  pack 
pears.” 

Canned  pears  which  fail  to  meet  the  above  standard 
only  in  that  they  consist  of  peeled,  whole  pears,  need 
not  bear  the  low  quality  legend  if  labeled  “whole  pears” 
even  though  the  units  may  fail  to  meet  the  requirement 
for  normal  size. 

Canned  pears  which  fail  to  meet  the  above  standard 
only  in  that  they  are  uniformly  quartered,  need  not 
bear  the  low  quality  legend  if  labeled  “quartered 
pears,”  even  though  the  units  may  fail  to  meet  the  re¬ 
quirement  for  normal  size. 

Canned  pears  of  a  type  where  gritty  portions  are  a 
normal  characteristic,  for  example,  Kieffer  pears,  need 
not  bear  the  low  quality  legend  because  of  grittiness 
alone  if  labeled  to  show  the  particular  type  to  which 
they  belong. 

- « - 

IMPORTS  OF  CANNED  TOMATOES  AND 
TOMATO  PASTE 

The  following  tables  show  the  imports  of  canned 
tomatoes  and  tomato  paste  into  the  United  States 
during  the  calendar  j’^ear  1930,  as  compared  with 
imports  for  the  same  period  of  1929.  The  tables  have 
been  compiled  from  figures  released  by  the  Statistical 
Division  of  the  Department  of  Commerce : 


Canned  Tomatoes 

December,  1929  December,  1930 

Lbs.  Dollars  Lbs.  Dollars 

Italy  .  11,985,386  $561,048  9,866,407  $367,302 

Others  .  56;963  2,892  1,638  81 


Total . 12,042,349  $563,940  9,868,045  $367,383 

12  months,  1929  12  months,  1930 

Lbs.  Dollars  Lbs.  Dollars 

Italy  . 162,546,182  $8,316,619  60,664,875  $2,681,291 

Others  .  12,240,640  688,545  1,181,570  56,665 


Total . 174,786,832  $9,005|164  61,846,445  $2,737,956 

Tomato  Paste 

December,  1929  December,  1930 

Lbs.  Dollars  Lbs.  Dollars 

Italy  .  2,012,450  $208,380  886,989  $63,451 

Others  .  1,600  167  1,199  59 


Total  .  2,014,050  $208,547  888,188  $63,510 

12  months,  1929  12  months,  1930 

Lbs.  Dollars  Lbs.  Dollars 

Italy  .  13,846,675  $1,611,144  12,470,138  $1,077,992 

Others  .  10,687  1,161  18,053  1,190 


Total .  13,857,362  $1,612,305  12,488,191  $1,079,182 


February  23,  1931 


17 


THE  ANNUAL  MEETING 

OF  THE 

NATIONAL  PICKLE  PACKERS  ASSOCIATION 

Held  at  the  PALMER  HOUSE,  CHICAGO 
On  Wednesday  Morning,  January  21st,  1931  at  10:00  o’clock 

By  Secretary  JOSEPH  E.  MITCHELL 


BROADCAST— The  meeting  opened  with  a  hearing  of  the 
Association’s  broadcast,  which  is  a  regular  feature  every 
other  Wednesday  morning,  broadcast  by  36  stations  of 
the  National  Broadcasting  Company  network,  given  by  the 
Radio  Household  Institute. 

Report  of  the  Advertising  Committee 
After  the  broadcast  the  meeting  was  turned  over  by  President 
Ballinger  to  Mr.  C.  M.  Walters,  chairman  of  the  Association’s 
Advertising  Committee,  who  addressed  the  meeting  on  the  im- 
portance  of  the  pickle  industry  holding  its  own  with  other  food 
products.  Competition  is  eitther  going  to  hold  its  place,  go 
forward  or  go  backwards,  stated  Mr.  Walters,  in  accordance 
with  the  sales  effort  expended  upon  it.  He  laid  stress  on  the 
fact  that  advertising  alone  would  not  secure  the  results  which 
members  desire.  Advertising  is  essentially  salesmanship,  but 
not  a  complete  sales  agent.  It  is  a  tool  placed  in  the  hands 
of  members  which,  if  properly  used,  will  pave  the  way  for 
greater  pickle  sales.  The  advertising  campaign  is  breaking 
down  the  adverse  sales  resistance  to  our  product  and  placing 
it  in  the  favorable  position  which  it  deserves.  It  is  up  to  each 
member  to  take  advantage  of  the  favorable  light  in  which  the 
pickle  is  being  placed  by  proper  merchandising  efforts.  Mr. 
Walters  urged  members  to  find  new  ways  to  create  consumer 
interest,  that  increased  usage  of  pickle  products  might  result. 
He  referred  to  the  work  done  by  the  Advertising  Committee  and 
illustrated  what  other  food  industries  are  doing  to  get  their 
share  of  the  food  dollar.  Some  of  those  mentioned  were  the 
National  Dairy  Council,  National  Confectioners  Association,  the 
Sugar  Institute,  and  the  Brazilian  coffee  interests.  Mr.  Wal¬ 
ters  asked  for  not  only  the  moral  support  of  members,  but  their 
financial  support  as  well,  in  continuing  the  advertising  campaign 
through  successfully. 

That  the  grower  is  entitled  to  his  fair  margin  of  profit,  and 
that  each  one  in  the  industi^  coming  after  him,  including  all 
employes,  is  entitled  to  a  fair  profit  or  wage,  as  the  case  may 
be,  was  stressed  by  Mr.  Walters.  To  accomplish  this  he  urged 
members  to  keep  up  the  quality  of  their  products  and  widen 
their  markets  through  advertising. 

Mr.  Walters  then  introduced  Dr.  Robinson,  of  the  Radio 
Household  Institute,  who  addressed  the  meeting  on  that  subject. 

Mr.  Walters  next  introduced  Mr.  Jenkins,  who  spoke  of  the 
publicity  work  which  is  being  done  for  the  Association. 

President  Ballinger  then  spoke  of  the  great  help  rendered  the 
advertising  campaign  by  Mr.  Alexander  Rogers,  of  the  adver¬ 
tising  department  of  Libby,  McNeill  &  Libby.  He  stated  that 
while  he  did  not  wish  to  embarrass  Mr.  Walters  by  calling  on 
him  to  address  the  meeting,  yet  he  felt  that  the  advertising  cam¬ 
paign  could  not  have  gone  forward  as  it  has  but  for  the  splendid 
work  of  Mr.  Rogers,  and  that  he  wished  to  thank  him  and  let  the 
members  know  what  he  had  done. 

In  his  brief  response  to  President  Ballinger’s  remarks  Mr. 
Rogers  stated  that  the  reason  housewives  had  not  served  pickles 
was  through  thoughtlessness;  that  they  must  be  reminded  of 
pickles  constantly.  He  aasked  members  to  get  behind  the  ad¬ 
vertising  campaign  and  secure  the  co-operation  of  their  retail¬ 
ers  in  keeping  pickles  constantly  fresh  in  the  minds  of  their 
trade. 

Resolutions  of  Sympathy 

President  Ballinger  asked  that  the  membership  rise  and  stand 
silent  while  Mr.  C.  J.  Sutphen  read  resolutions  of  sympathy  upon 
the  deaths  of  Mr.  Thomas  J.  Molumphy,  vice-president  of  the 
Silver  Lane  Pickle  Company,  Silver  Lane,  Conn.,  and  Mr.  John 
B.  Thomas,  secretary  and  treasurer  of  C.  J.  Sutphen  &  Co., 
Chicago,  Ill.,  both  of  whom  were  well  known  and  active  in  the 
Association. 

Upon  motion  duly  made,  seconded  and  carried,  the  resolutions 
were  adopted  as  read.  , 


Reading  of  Minutes 

The  President  stated  that  the  minutes  of  the  last  meeting 
had  been  mailed  to  members,  and  asked  whether  they  desired 
the  same  read. 

Upon  motion  duly  made  and  seconded,  it  was  unanimously 
passed  that  the  reading  of  the  minutes  of  the  previous  meeting 
be  waived. 

Address  of  the  President 

“The  principal  thought  which  I  have  today  is  one  of  optimism 
for  business  in  general,  and  for  the  pickle  industry  in  par¬ 
ticular. 

“At  our  meeting  in  September  I  believed  the  turn  in  business 
had  come,  and  in  many  instances  it  had  come,  but  the  psychol¬ 
ogy  of  the  depression  was  still  with  us,  and  business  in  many 
lines  was  slow  the  last  three  months  of  1930,  and  our  own  in¬ 
dustry  then  felt,  for  the  first  time,  the  weight  of  the  depression. 

“The  belief  became  very  general  that  no  great  improvement 
could  be  possible  until  1930  was  definitely  out  of  the  way,  but 
since  the  beginning  of  the  new  year  it  seems  to  me  that  there 
are  many  visible  signs  that  industry  is  better,  and  that  the  feel¬ 
ing  of  pessimism  is  rapidly  turning  to  one  of  optimism,  and  that 
there  will  be  a  sure  and  steady  improvement  in  general  business 
throughout  the  year  1931  in  many  lines  of  industry,  including 
the  pickle  industry. 

“The  steel  industry  continues  the  best  barometer  of  general 
business,  and  it  is  interesting  to  note  that  the  level  of  the  steel 
industry  was  41  per  cent  of  capacity  at  the  end  of  the  first  week 
in  Januai'y,  44  per  cent  at  the  end  of  the  second  week,  and  that 
the  United  States  Steel  Corporation  reported  an  increase  of  or¬ 
ders  for  the  month  of  December  totaling  303,000  tons. 

“While  we  are  and  should  be  especially  interested  in  the  gen¬ 
eral  state  of  business,  and  with  the  status  of  the  pickle  industry, 

I  believe  we  should  pause  and  consider  the  most  unfortunate 
side  of  the  depression,  which  we  have  now  had  for  14  months. 

I  refer  to  the  unemployment  situation. 

“At  the  peak  of  unemployment  it  was  officially  stated  that 
some  3,500,000  men  were  unemployed  in  the  United  States,  and 
that  a  proportionately  large  number  of  men  were  also  unem¬ 
ployed  in  England,  Germany  and  Italy.  France  alone,  of  the 
great  European  nations,  escaped  this  curse  of  unemployment, 
France  being  an  agricultural  nation  rather  than  an  industrial 
nation. 

“It  appears  that  in  all  manufacturing  nations  there  are  pro¬ 
duction  possibilities  far  beyond  the  possibilities  of  consumption, 
and  that  when  industry  is  keyed  up  to  large  production,  as  in 
1928  and  1929,  that  overproduction  is  certain,  and  that  severe 
penalties  must  later  be  imposed,  such  as  underproduction  and 
chrtailment  of  labor,  with  depression  as  the  general  result. 

“There  is  no  problem  before  the  world  so  important  as  this 
problem  of  overproduction  and  unemployment.  It  must  be 
solved,  and  it  is  nothing  less  than  a  shame  that  the  United 
States,  so  rich  in  wealth  and  resources,  cannot  see  to  it  that  all 
men  desiring  to  work  shall  be  provided  with  work.  There  must 
be  no  more  depressions,  bringing  with  them  wide  unemployment. 

“Some  ten  days  ago  I  heard  Mr.  William  Green,  president  of 
the  American  Federation  of  Labor,  speak.  In  his  talk  Mr. 
Green  stressed  the  five-day  week  and  a  sufficient  shortening  of 
hours  of  labor  so  that  all  desiring  wofk  could  work.  I  do  not 
see  why  this  is  not  a  practical  suggestion  for  many  industries, 
and  it  is  a  good  omen  that  the  brains  of  labor,  as  well  as  the 
brains  of  capital,  realize  so  fully  their  responsibilities  in  the 
permanent  solution  of  this  great  problem. 

“In  the  November  issue  of  Harper’s  Monthly  Magazine  Mr. 
Stuart  Chase,  head  of  the  Labor  Bureau,  Inc.,  has  an  enlight¬ 
ening  article  upon  the  question  of  overproduction.  I  ask  that 
you  all  read  this  article,  as  it  will  give  you  much  to  think  about 
in  regard  to  general  overproduction,  and  I  am  sure  to  overpro¬ 
duction  in  the  pickle  industry. 
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“As  matters  stand  lawfully,  there  can  be  no  understanding 
between  or  among  manufacturers  and  producers  as  to  quantities 
of  any  product  which  may  be  produced  for  consumption  require¬ 
ments.  We  may  know  facts  about  production  and  consumption 
but  if  the  pickle  industry  is  producing  10  to  25  per  cent  more 
cucumbers  than  can  be  used  in  a  given  year,  no  agreements  can 
be  made  to  correct  that  surplus  in  the  ensuing  year. 

“I  believe  that  lawful  means  should  be  provided  so  that  pro¬ 
duction  in  all  lines  of  endeavor  might  be  limited  to  consumption 
possibilities. 

“Silas  Strawn,  Chicago  attorney,  former  pi’esident  of  the 
American  Bar  Association,  on  January  16,  1931,  stated,  ‘If  we 
adhere  strictly  to  the  theory  that  competition  must  continue  re¬ 
gardless  of  the  fate  of  the  producer,  it  may  become  so  keen  as 
to  deprive  him  of  any  return  on  capital  invested  and  deny  a 
living  wage  to  his  employe.  Under  the  existing  system  the 
larger  units,  by  the  law  of  decreasing  costs,  are  slowly  replac¬ 
ing  the  smaller  producers,  whereas  a  saner  resolution  might  be 
evolved  by  agreements  which  tended  to  equalize  production  and 
consumption  to  the  general  advantage. 

“By  this  I  do  not  mean  to  be  understood  as  advocating  the 
further  intervention  of  government  into  business.  There  is  en¬ 
tirely  too  much  of  that  already.  On  the  contrary,  I  would  give 
the  fullest  freedom  to  the  individual  action  within  limits  defined 
by  the  govei-nmental  agency.  Panaceas  are  generally  unsatis¬ 
factory,  but  it  occurs  to  me  that  industry  will  be  assisted  and 
stabilized  if  contracts  and  regulations,  having  for  their  pur¬ 
pose  the  pi’oper  control  of  production,  are  permitted. 

“Much  could  be  accomplished  by  amending  the  Sherman  Act 
so  as  to  sanction  agreements  among  manufacturers  when,  in 
the  opinion  of  some  governmental  agency,  the  public  interest 
would  be  promoted.  If  persons  desiring  to  enter  into  such  con¬ 
tracts  could  obtain  advisory  opinions  on  the  legality  of  their 
proposed  action,  and  be  immune  from  criminal  prosecution  and 
responsibility  for  treble  damages  and  disastrous  consequences 
would  be  removed.  The  retention  of  the  right  to  dissolve  a  com¬ 
bination  when  it  has  outlived  its  usefulness  would,  at  the  same 
time,  insure  against  the  old  evils  of  vicious  restraints.’ 

“In  addition  to  the  many  relief  organizations  throughout  the 
country,  and  the  practical  suggestions  which  will  come  from  the 
men  and  women  engaged  in  this  work,  there  is  to  be  held  in 
Washington  May  4  to  9  a  convention  under  the  auspices  of  the 
International  Chamber  of  Commerce,  and  the  particular  subjects 
for  discussion  will  be  production  and  distribution  methods, 
wages  and  tariff  policies,  and  these  relating  to  the  general  theme 
of  prosperity.  With  this,  with  the  President’s  thoughts,  and  the 
thoughts  of  so  many  able  men  in  political  and  business  life,  I  am 
confident  of  a  better  solution,  at  least,  than  the  world  has  known 
to  the  present  time. 

“The  Pickle  Inndustry.  As  of  October  1,  1930,  the  country 
had  a  total  of  some  7,000,000  bushels  pickles  in  brine,  new  and 
old  crops,  of  which  the  large  part  was  the  crop  of  1930.  Again 
the  hand  of  Nature  corrected  the  folly  of  man,  and  prevented 
an  unusually  large  crop,  and  it  is  difficult  to  know  how  many 
bushels  would  have  been  harvested  had  not  the  heat  and  dry 
weather  prevented  normal  production. 

“We  quickly  passed  from  the  strong  position  of  sellers’  mar¬ 
ket,  which  we  all  enjoyed  the  first  eight  months  of  1930,  to  a 
buyers’  market,  which  we  have  had  since  September,  and  this 
notwithstanding  the  fact  that  7,000,000  bushels  should  not  be 
an  excessive  supply,  the  normal  consumption  of  pickles  in  a 
given  year  being  5,000,0000  to  6,000,000  bushels.  Had  we  had 
general  prosperity  with  this  crop,  the  probabilities  are  that 
prices  would  not  have  been  unduly  depressed,  and  that  a  higher 
volume  of  business  would  have  continued. 

“I  firmly  believe,  however,  that  a  higher  volume  of  business 
is  immediately  before  us,  and  that  pickles  are  to  enjoy  a  larger 
consumption  this  year,  and  that,  with  a  larger  consumption,  it 
is  quite  within  the  range  of  possibilities  that  better  prices  may 
prevail  later  in  the  year  than  we  have  at  this  time. 

“What  we  are  all  seeking  in  industry,  and  we  in  the  pickle  in¬ 
dustry  in  particular,  are  fair  volume,  with  fair  prices,  yielding 
profits  commensurate  with  our  investment,  our  labor  and  our 
wisdom.  Fair  or  even  large  volume  is  possible,  with  large  sup¬ 
plies,  but  fair  profits  are  much  more  difficult  when  our  supply 
of  stocks  is  large.  In  most  lines  of  industry  it  is  certain  that, 
given  an  excess  quantity  -of  raw  material,  profits  are  more  and 
more  difficult,  as  the  surplus  is  the  greater.  Did  we  have  5,000,- 
000  bushels  of  cucumbers  our  profits  would  be  satisfactory. 
With  6,000,000  bushels  our  profits  would  still  be  fairly  good. 
With  7,000,000  bushels  or  more,  our  profits  are  sure  to  !:«  small¬ 
er,  and  in  many  instances  profits,  even  small,  will  be  difficult 
to  procure. 

“It  is  for  this  same  reason  that  Mr.  Legge,  of  the  Farm  Relief 
Board,  has  so  earnestly  advised  the  farmers  to  reduce  their  corn 
rnd  wheat  acreage  by  at  least  10  per  cent.  It  is  the  10  per  cent 
s-rplus  which  has  made  farming  profits  so  small,  and  made  nec¬ 


essary  a  governmental  agency  created  for  advice  and  actual 
financial  aid. 

“There  is  no  question  about  the  correct  answer  to  our  prob¬ 
lem.  We  must  balance  production  as  best  we  can  with  consump¬ 
tion,  and  it  will  be  my  company’s  policy  to  contract  for  an  acre¬ 
age  which  will  give  us,  as  nearly  as  we  can  determine,  the 
actual  cucumbers  we  may  require  for  our  customers  for  one 
year’s  supply.  I  am  quite  sure  that  should  be  the  general  pol¬ 
icy,  and  that,  with  such  a  policy,  the  pickle  industry  can  and 
will  prosper. 

“For  the  average  year  an  acreage  of  55,000  to  60,000  acres  is 
adequate  for  the  country’s  requirements.  An  acreage  in  excess 
of  55,000  to  60,000  acres  means  an  excess  in  supply,  and  an  acre¬ 
age  less  than  55,000  to  60,000  acres  would  mean  a  subnormal 
supply. 

“In  the  season  of  1930  the  country  had  some  92,000  acres,  and 
the  excess  crop  was  just  about  50  per  cent,  but  due  to  the  very 
small  carryover  the  actual  or  real  excess  is  perhaps  15  to  20 
per  cent.  Were  we  to  have  another  acreage  this  year  of  92,000 
acres,  and  the  same  crop  as  last  year,  the  excess  would  again 
be  50  per  cent,  but  with  the  probable  carryover  the  real  excess 
or  surplus  might  actually  be  60  per  cent  or  larger. 

“I  cannot  see  the  advantage  in  having  a  large  surplus  of  salt 
stock,  with  no  market  for  25  to  50  per  cent  of  this  stock.  Many 
of  us  have  to  borrow  money  for  a  part  of  our  ci'op,  and  when  we 
have  large  stocks  we  not  only  have  merchandise  which  will  show 
us  little  or  no  profit,  but  we  have  the  weight  of  our  bank  loans 
over  our  heads,  and  unless  our  credit  is  particularly  good  we  are 
asked  to  part  with  a  portion  of  our  merchandise,  and  for  what¬ 
ever  price  that  merchandise  may  bring. 

“Such  a  condition  is  an  injury  to  the  entire  industry,  and  to 
ourselves  in  particular.  So,  if  we  are  to  err,  it  would  be  better 
to  err  on  the  side  of  underproduction  rather  than  to  err  on  the 
side  of  overproduction.  Fair  profits  can  be  made  when  we 
do  not  have  sufficient  salt  stock.  Fair  profits  cannot  be  made 
if  the  surplus  is  excessive. 

Beginning  with  late  September,  1930,  your  Association  has 
been  engaged  in  a  new  enterprise,  and  a  very  helpful  enterprise, 
the  enterprise  of  advertising.  Mr.  Walters,  and  representatives 
of  Young  &  Rubicam,  our  advertising  agents,  have  told  you  this 
morning  about  this  campaign.  We  are  committed  to  an  exten¬ 
sive  campaign  for  1931,  and  you  have  heard  today  one  of  the 
many  Portland  to  Portland  and  Dallaas  to  Duluth  bi-weekly 
broadcasts.  All  broadcasts  to  date  have  been  of  the  same  high 
quality,  and  I  am  certain  will  continue  of  the  same  high  quality 
throughout  the  year.  You  also  know  of  the  trade  paper  adver¬ 
tising,  and  the  wide  newspaper  and  other  publicity  this  cam¬ 
paign  is  receiving.  The  groundwork  has  been  well  laid,  and  we 
are  to  accomplish  much  in  increased  sales,  providing  we  have 
the  co-operation  of  all  concerned. 

“A  large  percentage  of  the  pickle  and  allied  industries  are 
giving  splendid  financial  support  to  the  campaign.  We  have, 
however,  a  few  members  and  others  who  should  be  contributing 
on  the  side  lines,  wondering  whether  this  advertising  is  worth 
while.  We  need  the  financial  support  of  all  members,  and  of 
all  closely  allied  to  our  industry,  for  we  are  all  beneficiaries, 
and  I  ask  earnestly  that  those  who  have  withheld  their  support 
do  so  no  longer,  and  that  you  make  known  today  your  good  in¬ 
tentions  to  Mr.  Walters,  Mr.  Mitchell  or  some  member  of  the 
Advertsing  Committee.  The  excellent  accomplishment  of  Mr. 
Walters,  Mr.  Rogers  and  your  Advertising  Committee  is  de¬ 
serving  of  nothing  less  than  your  full  financial  support. 

“I  also  ask  that,  when  you  have  made  your  subscription,  you 
make  your  payments  promptly  when  asked  to  do  so.  Your  Ex¬ 
ecutive  Committee  must  make  contracts,  and  for  which  the 
money  must  be  provided,  and  these  contracts  are  based  upon 
your  pledges.  You  will  appreciate  at  once  the  necessity  for 
prompt  payments,  and  I  am  sure  none  of  us  desires  to  cause 
embarrassment  to  the  men  who  have  labored  so  many  hours  and 
days  to  make  this  campaign  an  outstanding  success. 

“Then  we  have  many  other  and  constant  duties  to  perform. 
We  must  more  fully  acquaint  our  brokers,  our  salesmen,  the 
jobbing  trade  and  the  retail  grocer  with  what  we  are  doing  to 
increase  the  sale  of  pickles,  to  the  end  that  the  retail  grocer 
will  display  pickles  more  prominently  in  his  store,  and  see  to  it 
that  the  consumer  has  every  opportunity  to  buy  pickles.  With 
complete  financial  backing  and  full  co-operation  there  is  no  ques¬ 
tion  about  substantially  increased  sales  of  pickle^  for  this  year 
and  for  the  years  to  come. 

“As  always,  your  Executive  Committee  has  functioned  well  in 
behalf  of  the  Association.  I  am  grateful  to  these  men.  Their 
sacrifices  have  been  real,  and  their  reward  the  satisfaction  of 
having  done  well  the  duties  assigned  to  them. 

“Never  before  have  you  been  so  fully  and  so  well  informed  of 
the  activities  of  your  Executive  Committee  and  general  Associ¬ 
ation  work.  Never  before  have  you  received  such  prompt  and 
accurate  information  concerning  supplies  of  salt  stock  and  the 


February  23,  1931 


THE  CANNING  TRADE 


19 


MICHIGAN  LITHOGRAPHING  CO 


MANUFACTURERS  OF 


MAIN  OFFICE  AND  FACTORY 


GRAND  RAPIDS.  MICHIGAN 


BRANCH  OFFICES 

NEW  YORK  CHICAGO 

EDINBURG  .  IND.  FINDLAY,  OHIO 


BERLIN  CHAPMAN  CO.,  Berlin,  Wisconsin 

BE^nUPMAI|» 

canning\# 


~ VCANNING^  MACHINERY 

J!  Single  Unit  orJt  Complete  Canning  Plant 


CORN  SILKER 


Write  us  today 


AUTOMATIC 

SELF¬ 

CLEANING 


The  silking  wires  are  cleaned  automati¬ 
cally  by  a  water  spray  on  the  opposite 
side  away  from  the  corn.  No  chance 
for  silk  to  drop  back  into  corn. 


SANITARY  ! 


CLEAN ! 


20 


THE  CANNING  TRADE 


February  23,  1931 


actual  growing  crop.  Mr.  Mitchell’s  reports  have  been  inval¬ 
uable,  and  they  can  be  and  will  be  even  better  with  every  salter 
and  every  manulacturer  participating  promptly  in  them.  I  ask 
that  no  one  withhold  his  own  report  when  a  report  is  requested. 
Mr.  Mitchell  alone  will  know  what  your  report  is,  and  you  need 
have  no  tear  that  he  will  betray  your  trust  in  him. 

“Our  present  problems  and  our  present  difficulties  are  not 
great  ones.  They  are  serious,  but  they  are  nothing  to  compare 
with  our  situation  at  the  end  of  the  year  1925.  We  have  far  less 
pickles  m  orine  today  than  we  had  at  the  beginning  of  1926,  and 
prices  are  perhaps  worse  today  than  in  any  year  during  the 
past  decade. 

“There  have  been  failures  in  the  pickle  industry  during  the 
past  live  years,  and  I  am  anxious  that  there  be  no  new  failures 
in  the  coming  year  or  in  the  years  to  come.  So  I  counsel  much 
thought  concerning'  the  prices  you  have  named,  and  will  name, 
for  1  cannot  believe  that  any  man  or  any  corporation  will  delib¬ 
erately  choose  the  path  of  ruin.  Present  supplies,  while  larger 
than  necessary,  are  not  exhorbitant,  and  the  real  surplus  is  not 
excessive.  T  air  prices  and  fair  profits  are  justified. 

“Much  thought  should  also  be  given  to  the  question  of  acreage 
for  1931.  Remember,  please,  that  we  have  a  surplus,  and  that 
if  a  new  surplus  is  added  to  our  present  surplus  our  situation 
may  easily  become  a  difficult  and  a  painful  one.  The  country 
can  well  have  an  acreage  somewhat  below  the  normal  55,000  to 
60,000  acres  and  not  suffer.  An  acreage  above  60,000  acres,  and 
producing  a  normal  yield,  will  bring  distress  to  the  entire  pickle 
industry.  You  know  your  own  requirements,  you  know  your 
own  sales,  you  know  your  own  surplus.  Make  your  plans  to  have 
only  what  you  will  require,  taking  into  account  your  possible 
surplus,  and  everything  will  be  as  we  desire,  and  as  it  should  be. 

“To  sum  up.  The  depression  has  passed  its  worst  stage,  and 
improved  business  has  begun,  and  should  continue  through  1931, 
and  undoubtedly  much  longer.  The  pickle  industry  is  in  fairly 
good  position,  could  be  better  and  could  be  far  worse.  Increased 
sales  seem  probable,  and  with  increased  sales,  due  to  low  prices, 
returning  prosperity  and  our  advertising  campaign,  our  surplus 
stocks  shoffid  be  greatly  reduced  when  new  crop  is  available. 

“A  reasonable  and  intelligent  acreage,  based  upon  our  actual 
requirements,  will  give  us  a  new  crop,  which  again  will  put  the 
industry  in  excellent  position  to  permit  fair  prices  and  reason¬ 
able  profits.  The  situation  is  entirely  in  our  hands.  We  can 
make  it  what  we  desire.  I  have  faith  we  will  be  prudent,  and 
that  we  can  and  will  so  shape  our  plans  that  our  industry  may 
be  prosperous,  and  in  being  prosperous  may  contribute  more 
largely  to  general  prosperity  and  to  the  all-important  labor 
problem.” 

Report  of  the  Treasurer 

Mr.  C.  J.  Sutphen  read  the  treasurer’s  report,  showing  a  sat¬ 
isfactory  balance  in  the  general  fund  on  hand  as  of  January  1st, 
1931,  and  also  read  a  report  of  his  receipts  and  disbursements 
on  the  advertising  fund. 

Upon  motion  duly  made  and  seconded,  the  treasurer’s  report 
was  ordered  approved  and  filed. 

Report  of  the  Secretary 

The  Secretary  read  a  report  of  salt  stock  and  dills  on  hand  as 
of  January  1st,  1931,  and  discussed  its  relation  to  the  industry, 
with  comparisons  as  to  other  years. 

Election  of  Officers 

The  following  were  unanimously  re-elected  to  hold  office  dur¬ 
ing  the  year  of  1931 :  , 

Lees  Ballinger,  President,  Keokuk  Canning  Co.,  Evanston,  Ill. 
H.  B.  Blandford,  Vice-President,  Blandford  Pickle  Co.,  Fre¬ 
mont,  Mich. 

C.  J.  Sutphen,  Treasurer,  C.  J.  Sutphen  &  Co.,  Chicago,  Ill. 

J.  E.  Mitchell,  Secretary,  Chicago,  Lll. 

Pickle  Packers  Fieldmen’s  Class 
Professor  George  E.  Starr,  of  the  Michigan  State  College  of 
Horticulture,  announced  the  Pickle  Packers  Fieldmen’s  Class,  to 
be  held  on  the  17th,  18th  and  19th  of  February,  and  welcomed 
all  members  to  send  their  representatives,  as  they  hoped  to  have 
an  interesting  program  for  them  this  year.  He  stated  that  he 
would  send  announcements  of  the  program  to  all  members  of  the 
Association  and  that  the  only  charge  would  be  a  registration  fee 
of  |1  for  the  entire  course. 

Luncheon 

Members  were  entertained  during  the  luncheon  hour  by  a 
group  of  five  singers,  who  added  to  the  enjoyment  of  the  occa¬ 
sion. 

Discussion  of  Advertising  by  Members 
At  the  afternoon  session  of  the  meeting  the  subject  of  adver¬ 
tising  again  came  to  the  fore  when  Lewis  Shreman,  of  Jewett  & 
Sherman  Co.,  Milwaukee,  Wis.,  asked  the  Secretary  for  detailed 


information  as  to  the  amounts  contributed  during  1930,  and 
amounts  pledged  to  the  advertising  fund  for  1931.  Mr.  Sherman 
spoke  enthusiastically  on  the  work  which  had  been  done  by  the 
Advertising  Committee,  and  stated  that  he  was  now  willing  to 
pledge  the  support  of  his  company  to  the  campaign. 

Mr.  E.  S.  Lar'rance,  of  the  Pepin  Pickling  Co.,  Winona,  Minn., 
spoke  favorably  of  the  advertising  campaign. 

Mr.  David  Hirsch,  of  Hirsch  Bros.,  Louisville,  Ky.,  stated  that 
they  had  been  impressed  with  the  campaig^n  and  desired  to 
pledge  their  firm  to  support  it. 

Mr.  H.  B.  Blandford,  of  the  Blandford  Pickle  Co.,  Fremont, 
Mich.,  suggested  that  members  should  sponsor  a  special  pickle 
day,  and  that  this  could  be  carried  through  with  the  retail  gro¬ 
cers,  especially  in  the  smaller  cities,  where  members  themselves 
would  have  the  opportunity  of  checking  the  results;  that  these 
retail  grocers  should  be  urged  to  call  attention  to  pickles  through 
placards  and  displays.  Mr.  Blandford  stated  that  he  was  going 
to  try  to  interest  some  of  the  retailers  in  his  city. 

President  Ballinger  said  that  he  was  going  to  ask  the  Secre¬ 
tary  to  send  out  new  pledge  blanks  with  a  letter,  and  that  he 
hoped  so  much  that  all  members  would  come  into  the  advertising 
campaign  100  per  cent. 

Mr.  McKircher,  of  Hirsch  Bros.,  spoke  in  favor  of  the  Asso¬ 
ciation  providing  window  displays.  He  stated  that  he  thought 
that  this  would  be  an  effective  way  of  creating  greater  sales  of 
pickles. 

Mr.  C.  A.  Bear,  of  C.  A.  Bear  &  Son,  Grand  Rapids,  Mich., 
and  Mr.  H.  H.  Hall,  of  H.  H.  Hall  &  Co.,  1807  W.  Lake  street, 
Chicago,  Ill.,  expressed  their  desire  to  the  Secretary  to  pledge 
the  support  of  their  companies  to  the  advertising  campaign. 

Statistics 

President  Ballinger  introduced  Mr.  Koenig,  of  the  Division  of 
Crops  and  Live  Stock  Estimates  of  the  United  States  Depart¬ 
ment  of  Agriculture. 

Mr.  Koenig  discussed  with  members  the  method  used  by  his 
department  in  obtaining  statistics  on  acreage  and  production  of 
pickles.  Mr.  Koenig  said  that  the  reason  for  the  increase  in 
estimated  acreage  for  1930,  shown  in  their  report  of  December 
17th,  1930,  oyer  their  October  30th,  1930,  report,  was  the  fact 
that  their  division  had  discovered  several  thousand  acres  of  cu¬ 
cumbers  devoted  to  the  manufacture  of  pickles  which  had  not 
been  included  in  reports  for  previous  years.  He  stated  that 
their  December  17th,  1930,  report  also  showed  an  increase  in 
their  estimates  for  1928  and  1929  for  the  same  reason.  A  large 
part  of  this  increaser  occurred  in  the  acreage  reported  for  the 
states  of  New  York  and  Mississippi.  Mr.  Koenig’s  department 
also  contemplates  revising  figures  for  other  years,  that  they  may 
be  comparable. 

He  stated  that  he  believed  they  were  securing  good  co-opera¬ 
tion  among  the  pickle  packers  and  that  their  figures  were  be¬ 
coming  more  accurate  and  would  be  of  more  value  in  the  future. 
He  asked  for  suggestions  and  constructive  criticisms,  that  the 
United  States  Department  of  Agriculture  might  be  of  more  ser¬ 
vice  in  keeping  members  advised  of  conditions. 

President  Ballinger  stated  that  the  Association  would  be  glad 
to  furnish  Mr.  Koenig  with  reports  of  the  Association  on  acre¬ 
age,  production  and  salt  stock,  as  the  same  was  compil^  and 
distributed  by  the  Secretary. 

Report  of  Seed  Committee 

Mr.  H.  B.  Blandford,  chairman  of  the  Seed  Committee,  gave 
a  report  for  the  committee. 

Mr.  Blandford  stated  that  the  Association  had  grown  only 
about  300  pounds  of  seed  for  distribution  to  members  this  year 
on  account  of  the  extreme  drought  prevailing  in  the  section  of 
Michigan  where  the  seed  plots  were  located,  but  that  the  seed 
which  had  been  grown  was  of  very  fine  quality. 

He  suggested  that  the  Secretary  send  out  in  the  near  future 
letters  to  members  asking  which  members  desired  to  receive 
quotas  of  the  National  Pickling  Cucumber  Seed. 

General  Discussion 

Mr.  L.  E.  Balza,  of  the  E.  J.  Balza  Company,  Green  Bay, 
Wisconsin,  brought  up  the  question  as  to  whether  a  manufactu¬ 
rer  purchasing  a  certain  sized  pickle  in  salt  stock  was  entitled 
to  receive  a  pickle  which  counted  that  size  or  one  which  would 
be  the  size  designated  after  processing.  Mr.  C.  J.  Sutphen 
stated  that  in  answering  Mr.  Balza’s  inquiry  he  would  say  in 
selling  salt  stock  on  count  that  if  the  purchaser  buys  an  1800 
size  that  is  what  he  should  get — pickles  to  count  1800  to  the  45- 
gallon  cask — or  if  the  pickle  is  bought  with  the  intention  that 
it  process  1800,  the  purchaser  should  so  state.  After  discussion 
by  several  members,  it  was  the  consensus  of  opinion  that  the 
matter  was  one  of  contract  between  the  purchaser  and  the 
seller. 
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Use  it  back  of  your 
Blancher. 


Then  note  the  amount  of 
skins  and  splits  that  it  remov¬ 
es.  Note  how  it  eases  up  on 
the  hand  picking.  Figure  the 
saving.  You  will  find  this 
paying  for  the  machine  in 
short  order. 

The  1931  model  has  shed 
all  the  weaknesses  of  the  1930 
machine  and  is  a  real  machine. 
Ask  for  prices.  They  are  low. 


Canadian  Plant 
HUNTLEY  MFG.  CO.,  Ltd. 
TilUonburg,  Ont. 


HUNTLEY  MFG.  CO. 

P.  O.  Drawer  25,  BROCTON,  N.  Y. 

(Formerly  at  SILVER  CREEK,  N.  Y.) 


SPECIAL  AGENTS 
A.  K.  Robins  &  Co.,  Inc.,  Balto.,  Md. 
King  Sales  &  Engineering  Co. 

75  Fremont  St. 

San  Francisco,  Cal. 

Brown  Boggs  Ltd.,  Hamilton,  Ont. 
Cannon  Supply  Company 
Salt  Lake  City,  Utah 


HAMACHEK  IDEAL  VINERS 

Their  use  means  a  larger  profit  for 
the  Canner  because  they  thresh  peas 
more  efficiently  and  permit  the  pack¬ 
er  to  get  a  pack  of  better  quality. 

This  has  been  proven  many 
times  by  actual  operation 
and  careful  tests 

FRANK  HAMACHEK  MACHINE  CO. 

KAWAUNEE,  WISCONSIN 

Also  Manufacturers  of  Viner  Feeders,  Ensilage  Distributors  and  Chain  Adjusters 
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Appointment  of  Committees 

President  Ballinger  appointed  the  same  Executive  Commit¬ 
tee  as  the  one  which  had  held  office  with  him  during  the  past 
year,  which  action  was  approved  by  the  membership.  The  com¬ 
mittee  is  composed  of  the  following  members : 

L.  W.  Hathaway,  Budlong  Pickle  Co.,  Chicago,  Ill.,  chairman. 

Lees  Ballinger,  Keokuk  Canning  Co.,  Evanston,  Ill. 

C.  B.  Crandell,  King,  Fuller,  Crandell  Co.,  Chicago,  Ill. 

W.  S.  Fellows,  Squire  Dingee  Co.,  Chicago,  Ill. 

C.  J.  Sutphen,  C.  J.  Sutphen  &  Co.,  Chicago,  Ill. 

C.  M.  Walters,  Libby,  McNeill  &  Libby,  Chicago,  Ill. 

H.  B.  Blandford,  Blandford  Pickle  Co.,  Fremont,  Mich. 

E.  S.  LaFrance,  Pepin  Pickling  Co.,  Winona,  Minn. 

J.  E.  Mitchell,  Chicago,  Ill. 

Meeting  adjourned  at  4.30  P.  M. 

- ^ - 

ONE  OF  THE  TRAGEDIES  OF  PROHIBITION 

ERE  is  an  announcement  that  came  to  our  desk 
recently : 

‘George  Rector,  director  of  cuisine  for  the  Chi¬ 
cago,  Milwaukee,  St.  Paul  and  Pacific  Railway,  and  once 
owner  of  the  famous  New  York  restaurant  which 
closed  a  few  years  ago,  tasted  a  new  pineapple  dessert 
which  he  and  Mary  Hale  Martin,  home  economics  ex¬ 
pert  for  Libby,  McNeill  &  Libby,  had  concocted,  kissed 
his  fingers  and  exclaimed,  “Soignee.”  Correctly  trans¬ 
lated,  Mr.  Rector  said  the  exclamation  means  “Swell — 
excellent.”  Miss  Martin  and  Mr.  Rector  will  be  heard 
over  the  National  Broadcasting  Company  network  Feb¬ 
ruary  18,  from  10  to  10.15  A.  M.  (E.  S.  T.),  during  the 
weekly  Libby,  McNeill  &  Libby  broadcast.” 

Think  of  a  magnificent  restaurant  business  like  Rec¬ 
tor’s  destroyed  for  the  sake  of  a  religious  fanaticism! 
Any  real  dinner  requires  wines,  on  the  table  and  in  the 
cooking;  without  them  it  is  the  flat,  insipid  thing  we 
now  see.  Here  is  a  monument  to  stupidity  which  fu¬ 
ture  generations  will  not  fail  to  note — and  mock ! 

- ♦ - 

A  CONVENTION  SIDE-LIGHT 

IN  his  January  23rd  issue  of  Modem  Merchant  and 
Grocery  World  (notice  it  was  published  during  the 
Chicago  Convention  and  not  after)  Editor  Elton  J. 
Buckley,  a  noted  writer  and  lawyer.,  said. 

WINDY  WORDS  AT  CONVENTION 

For  years  I  have  been  a  critic  of  the  typical  conven¬ 
tion  address,  which,  if  it  is  average,  contributes  noth¬ 
ing  to  anything  and  wastes  everybody’s  time.  The 
great  need  of  the  times,  as  I  see  it,  is  to  keep  your 
mouth  shut  if  you  have  nothing  to  say. 

What  I  am  about  to  say  now  contains  not  a  word  of 
personal  criticism,  but  is  offered  solely  for  the  purpose 
of  being  constructive.  I  have  before  me  copies  of  two 
addresses  delivered  by  President  E.  S.  Berthiaume,  of 
the  National  Retail  Grocers  Association,  one  before  the 
National  Canners  Association  and  the  other  before  the 
National  Wholesale  Grocers  Association.  I  have  read 
them  both.  The  address  to  the  canners  consists  wholly 
of  hackneyed  and  platitudinous  observations  which 
contained,  as  I  see  it,  not  the  slightest  shred  of  excuse 
for  its  delivery. 

For  the  address  to  the  wholesale  grocers  President 
Berthiaume  had  been  assigned  to  subject  “Better  Re¬ 
tail  Distribution,”  upon  which  something  really  con¬ 
structive  might  have  been  said.  But  the  genial  presi¬ 
dent  calmly  ignored  it  until  he  came  to  his  closing  par¬ 
agraph,  which  was  this: 

Gentlemen,  the  topic  assigned  to  me  on  your 
program  is  “Better  Retail  Distribution.”  '^^^lile  I 
might  have  attempted  to  discuss  better  grocery 


stores,  buying  or  selling  or  other  technical  phrases 
of  our  business,  I  believe  I  cover  them  all  when  I 
present  to  you  the  picture  of  our  National  Associar 
tion  and  its  affiliated  local  and  state  bodies,  for  ver¬ 
ily  I  believe  that  no  other  single  agency  can  so 
effectively  and  so  certainly  bring  about  better  re¬ 
tailing. 

The  address  as  delivered  might  perhaps  have  been 
justified  as  an  appeal  for  new  members  to  a  mass  meet¬ 
ing  of  non-member  retailers,  but  for  the  purpose  it  was 
hopelessly  miscast.  And  moreover,  it  was  an  overrul¬ 
ing  of  the  wishes  of  the  hosts,  who  had  said  what  they 
wished  the  address  to  be  about. 

This  business  of  having  officers  of  associations  travel 
about  addressing  collateral  associations  is  worn  out. 
Usually  such  addresses  are  mere  words,  empty  of  all 
but  wind.  I  say  again,  they  waste  time.  My  sugges¬ 
tion  to  an  association)  officer  in\ited  to  deliver  such  an 
address  is  that  he  ask  himself  the  question,  “Have  I 
got  anything  real  to  say  to  these  people  ?”  And  if  the 
honest  answer  has  to  be  no,  then  I  should  keep  my 
mouth  shut  or  talk  for  three  minutes. 

- ■*.- - 

KENTUCKY  ACTS  ON  CORN  SUGAR 
Sirs:  In  accordance  with  the  requirements  of  the 
State  Food  and  Drug  Law,  you  are  notified  of  a  confer¬ 
ence  called  by  the  State  Board  of  Health  of  Kentucky 
at  10  o’clock  A.  M.  Wednesday,  February  25th,  1931, 
at  the  State  Board  of  Health  Building,  Sixth  and  Main 
streets,  Louisville,  Ky.,  to  consider  the  state  standards 
of  such  foods,  whose  standards  as  promulgated  by  the 
U.  S.  Department  of  Agriculture  have  been  changed  by 
the  so-called  “Corn  Sugar”  ruling  of  the  Secretary  of 
Agriculture.  The  federal  standards  now  differ  from 
the  standards  adopted  by  the  State  Board  of  Health 
and  published  by  the  Board  in  October,  1928. 

Trade  representatives  interested  in  these  food  stand¬ 
ards  are  invited  to  this  conference.  Very  truly  yours, 

A.  T.  McCORMACK, 
Secretary,  State  Board  of  Health. 

- ^ - 

HANSEN  ISSUES  FINE  CATALOGUE 
^1^  HE  Hansen  Canning  Machinery  C-oriwration,  of 
I  Cedarburg.  Wisconsin,  has  just  sent  to  its  friends 
and  users  a  copy  of  a  handsomely  compiled  cat¬ 
alogue  showing  the  full  line  of  their  well-known  ma¬ 
chinery,  illustrations  of  their  fine  plant  and  a  mass  of 
data  covering  their  machinery  that  ought  to  be  valuable 
to  any  man  in  the  canning  business. 

Their  machine  shops,  assembly  rooms,  etc.,  are 
equipped  with  the  most  up-to-date  machinery  and 
show  spacious  capacity.  The  photographs  of  canneries 
in  which  their  machinery  is  used  make  an  interesting 
study. 

Every  canner  might  well  read  the  splendid  work  done 
by  the  Hansen  Can  Washing  Machine  and  the  absolute 
necessity  of  this  Washer,  which  they  show  in  this  cat¬ 
alogue.  They  will  be  glad  to  send  a  copy  to  any  one 
upon  request,  and  without  obligation. 

- ^ - 

MRS.  E.  B.  ARNOLD  DEAD 

HE  sad  news  reached  us  about  the  first  of  the 
month  of  the  death  of  Mrs.  E.  B.  Arnold,  devoted 
wife  of  the  well-known  canner  of  that  name  at 
Brenford,  Del.,  and  which  took  place  on  January  26th. 
Our  sympathy,  and  that  of  his  many  friends,  goes  out 
to  him. 
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FANCY 

QUALITY 

PEAS 


**Large  or  small- 
it  gets  them  all.” 


Scott  Viners  are  designed  and  built  to  vine  Fancy  Quality  Peas  and  Green  Lima 
Beans.  They  get  ALL  of  the  peas  or  beans  that  are  in  the  vines,  LARGE 
AND  SMALL,  and  with  an  absolute  MINIMUM  of  breakage.  Our  new  cata¬ 
log  now  ready  for  release  tells  why. 

Super-Service  Viner  Aprons  have  a  lot  of  built-in  extra  wear. 

They  cost  no  more.  They  fit  any  make  of  Viner.  Try  one. 


THE  SCOTT  VINER  COMPANY 

773  E.  Markison  Ave.,  Columbus,  Ohio 


TIMKBN  BEARING 

- - * 


HUSKER 


Built  and  guaranteed  by 
Fay  &  Soett 


Quality  Has  No  Substitute” 

THE  UNITED  COMPANY 

CONTINENTAL  TRUST  BUILDING 

BALTIMORE  MARYLAND 
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Better  Profits 

A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods:  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will 
be  kept  hidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


CANNER  writes  in  substance  as  follows : 

“For  years  I  have  built  my  business  and  attended 
to  all  details,  including  selling,  until  I  now  find  myself 
packing  and  selling  over  five  thousand  cases  a  year. 
Eighty  per  cent  of  my  pack  is  in  one  item  I  have  well 
established  among  my  customers.  From  time  to  time  I 
have  added  others,  however,  and  they  are  the  ones  I  find 
require  much  attentiton  for  their  introduction  and 
profitable  distribution.  I  have  considered  adding  to  my 
sales  force  but  feel  I  will  have  to  spend  so  much  time 
with  any  man  who  is  new  to  my  organization,  I  will 
have  to  work  harder  than  ever.” 

This  attitude  toward  new  men  in  a  sales  organization 
is  a  common  one.  Any  executive  who  is  in  active 
charge  of  a  large  business,  after  having  built  it  largely 
by  his  personal  efforts  from  a  small  beginning,  always 
feels  the  same  way. 

Human  nature  cannot  be  otherwise ! 

The  really  big  men  in  industry  today,  though,  are 
those  who  have  been  most  successful  in  surrounding 
themselves  with  other  big  men. 

I  have  probably  written  before  in  these  articles  about 
the  nationally  known  chain  store  man  who  rose  rapidly 
from  the  ownership  of  a  single  grocery  store  to  a  point 
where  he  had  accumulated  enough  money  to  build  one 
of  the  large  amusement  places  of  the  country. 

He  celebrated  the  opening  with  a  dinner,  to  which  he 
invited  friends  of  long  standing,  no  matter  what  their 
financial  status  happened  to  be.  Seated  at  the  table 
with  all  its  splendid  appointments,  a  friend  in  poorer 
circumstances  asked  him,  “Bill,  how  do  you  do  it?”  He 
leaned  over,  and  with  a  smile  for  which  he  was  noted 
said,  “Tom,  I  know  what  I  don’t  know.” 

More  helpful  advice  to  our  friend  who  is  getting  to  a 
point  where  he  should  delegate  some  of  his  duties  to 
others  cannot  be  recommended.  Think  over  the  state¬ 
ment  of  one  who  has  succeeded  beyond  the  dreams  of 
the  average  man. 

If  you  are  facing  the  necessary  delegation  of  author¬ 
ity  for  the  greatest  success  of  your  business,  “Know 
what  you  dont  know.” 

Any  man  or  men  who  have  built  a  business  to  a  point 
where  it  is  too  big  for  one  man  handling  has  done 
personal  selling  and  apparently  been  successful.  Such 
businesses  have  been  enlarged  on  the  strength  of  man¬ 
ufacturing  and  financial  ability  plus  the  personal  con¬ 
tact  the  head  of  the  business  has  given  to  selling. 

Buyers  prefer  to  deal  with  principals,  sharper  trades 
can  be  made,  lines  can  be  most  closely  suited  to  buyers’ 
fancied  needs  when  personal  selling  is  done  by  the  head 
of  the  house. 

In  considering  additions  of  strength  to  any  organiza¬ 
tion  its  head  needs  to  realize  his  operations  are  under 
three  major  heads,  finance,  manufacturing  and  sales. 

He  must  then  analyze  his  personal  attributes  which 
have  contributed  to  the  upbuilding  of  his  business 
structure  and  decide  where  his  strength  lies,  whether 
in  manufacturing,  finance  or  sales. 


Honest  analysis  of  this  sort  will  usually  decide  for 
any  canner  that  he  needs  more  strength  in  his  sales  de¬ 
partment  rather  than  in  any  other. 

This  can  be  easily  added  in  one  of  two  ways.  The 
individual  canner  must  choose  between  coaching  an  as- 
(sistant  from  his  own  organization  in  all  details  of  the 
sales  department,  retaining  still  the  major  part  of  sales 
contacts,  or  the  canner  can  take  into  his  organization 
one  who  is  qualified  to  render  the  help  needed. 

Let’s  consider  first  the  taking  on  of  an  assistant. 

The  man  usually  selected  is  one  who  has  been  in  the 
office  for  some  time,  in  fact,  if  he  is  a  good  office  man, 
his  selection  is  more  certain.  Our  executive  head  sees 
this  assistant  soon  taking  on  all  details  of  corre¬ 
spondence,  the  compiling  of  statistics,  etc.  The  head 
of  the  business  still  sees  himself  attending  to  outside 
contacts,  big  delas,  etc. 

Herein  lies  the  weakness  of  appointing  an  old-time 
employe  as  an  assistant  to  the  man  in  active  charge  of 
sales  instead  of  hiring  a  new  man. 

An  outside  viewpoint  is  of  a  great  deal  of  value  to 
a  sales  department.  We  all  go  along  from  year  to  year, 
selling  goods  to  our  old  customers,  getting  new  ones 
as  we  can  and  depending  on  a  good  year  and  a  good 
crop  for  our  increase  in  sales  and  profit. 

Few  go  so  far  as  to  budget  sales  against  production 
according  to  a  ten-year  average. 

Most  successful  selling  today  is  based  on  a  carefully 
planned  budget  of  sales. 

Distribution  is  analyzed  by  markets  in  connection 
with  delivered  freight  rates  to  destination. 

Present  and  possible  customers  are  scheduled  and 
the  amounts  that  should  be  used  by  each  are  set  forth. 

The  nature  of  competition  in  each  market  is  consid¬ 
ered  as  well  as  the  character  of  customers. 

Sales  representatives  are  taken  into  the  confidence 
of  the  one  preparing  the  budget  and  their  opinions 
given  weight  accordingg  to  their  past  sales  perform¬ 
ances. 

New  sales  representatives  appointed  where  needed. 

Dealers  helps  are  decided  on,  window  displays  or  re- 
cii»  books  are  prepared  in  advance  of  the  selling  cam¬ 
paign. 

Then  the  whole  is  put  in  shape  for  most  effective 
selling,  first  of  all  to  brokers,  and  sales  force  of  the 
canner. 

Then  the  set-up  is  sold  to  the  distributors  and  cus¬ 
tomers. 

Last  but  not  least,  the  presentation  is  made  to  pos¬ 
sible  customers,  picked  out  in  advance  for  aggressive 
sale  work. 

The  long-time  employe  who  may  be  appointed  assist¬ 
ant  in  sales  to  the  head  of  a  business  may  be  the  most 
faithful  man  in  the  organization,  but  he  simply  has  not 
the  sales  experience  to  fit  him  for  the  preparation  of 
such  a  campaign  as  is  necessary  and  outlined. 
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As  serious  as  this  defect  is,  it  does  not  compare  with 
the  fact  our  principal  executive  still  holds  the  bag  as 
far  as  important  contacts  are  concerned. 

Let  him  be  ill  for  thirty  days  just  when  markets  are 
active  and  competitors  book  business  that  might  have 
been  held  by  a  new  head  in  the  sales  department,  well 
trained  in  the  policies  of  the  house  employing  him. 

There  are  countless  men  in  the  sales  end  of  canning 
today  who  are  unheard  of  outside  of  the  district  they 
cover  or  the  small  circle  of  friends  they  have  developed. 

But  they  have  a  sound  knowledge  of  fundamental 
sales  policies.  They  are  possessed  of  strong  personali¬ 
ties  and  make  friends  easily.  They  are  expecting  to 
get  ahead. 

No  canner  is  so  limited  in  contacts  with  those  from 
other  organizations  not  to  have  seen  men  of  whom  he 
has  said,  “I  wish  I  had  that  man  with  me.”  If  your 
sales  organization  needs  strengthening,  remember 
those  you  have  met  whom  you  felt  would  fit  into  your 
plans  and  policies  for  doing  business.  Approach  them 
with  an  offer  to  discuss  their  coming  with  you. 

If  you  do  not  know  of  anyone  just  now  who  might 
work  well  with  you  in  the  position  you  have  in  mind, 
advertise  for  such  a  man. 

Do  not  confine  your  advertisement  to  the  classified 
columns,  but  buy  a  quarter  page  display  ad,  tell  the 
paper  to  run  it  at  least  three  times  and  wait  a  month 
after  the  first  publication  date  before  you  finally  decide 
in  your  own  mind  which  of  the  applicants  you  prefer. 

Do  not  hesitate  to  strengthen  your  sale  organization 
by  the  addition  of  an  outsider. 

1931  is  certainly  a  year  during  which  you  can  use 
effectively  all  the  sales  help  you  can  get. 


Better  Profits* 

Editor 

Seeks  New  Position 


Here  is  an  opportunity  for  some  large,  wide¬ 
awake  canning  concern  to  get  a  top-notch  sales 
manager,  and  salesman,  open  for  immediate  con¬ 
nection.  He  has  had  years  of  experience  in  sell¬ 
ing  canned  foods;  knows  the  chains  and  brokers 
everywhere  and  is  a  high  class,  well  educated 
man  with  the  highest  recommendation  from  his 
present  position.  Circumstances  have  forced 
this  change,  against  the  wishes  of  his  employers 
and  his  own.  He  can  stand  the  acid-test,  and  is 
a  real  “find”  for  any  big  canner  who  understands 
the  present  difficult  selling  market. 

He  originated  and  is  now  conducting  our  “Better 
Profits”  Column. 

Address  Box  B-1796 
care  of 

The  Canning  Trade. 

Replies  forwarded  unopened,  and  held  confidential 
(NOTE — This  genuine  Ad.,  is  inserted  to  help  him 
and  to  help  ^u.  A.  I.  fudge.  Editor.) 


KEEP  YOUR  LUXURY  FOODS  MOVING 
By  The  A^^erican  Housewife’s  Bureau. 


“The  vital  truths  are  old  and  gray ; 
They’re  old  because  they’re  true; 
The  vital  truth  we  spring  today, 
Old  Father  Noah  knew.” 


IT  is  a  truth  that  luxuries  are  often  necessities ;  that 
in  a  period  of  economic  depression,  cigarettes,  chew¬ 
ing  gum  and  face  powder  are  often  the  last  to  be 
cut.  But  as  Walt  Mason’s  lines  indicate  Father  Noah 
probably  knew  it. 

In  the  matter  of  foods,  luxuries,  rightly  used,  are 
often  necessities.  The  housewife  knows  this.  Once  the 
dealer  realizes  it,  it  is  simply  a  matter  of  properly  dis¬ 
playing  his  luxury-foods  to  keep  the  stock  moving,  even 
in  a  period  of  thrift-buying. 

For  example,  a  dollar  dinner  can  adequately  serve 
four  persons.  But  if  this  dollar  dinner  is  a  prosaic  meal 
of  food  that  is  merely  sustaining  without  being  inter¬ 
esting,  it  cannot  be  called  a  satisfactory  dinner.  The 
ingenious  housewife  finds  a  place  where  she  can  cut 
down  a  little  on  some  food  item  in  order  to  enhance  the 
dinner  with  some  luxury  which  will  give  glow  to  the 
entire  meal. 

Suppose  she  selects  spaghetti  for  her  main  dish.  It 
can  be  either  a  tiresome  dish  or  food-for-the-gods,  de¬ 
pending  on  whether  it  is  plain  spaghetti  and  meat,  or 
whether  it  is  tastily  seasoned  with  a  few  chopped  mush¬ 
rooms,  a  bit  of  parsley  and  i)erhaps  some  sliced  stuffed 
olives. 

Mushrooms  are  decidedly  a  luxury,  since  they  do  not 
contain  great  food  value.  But  if  they  make  foods  which 
contain  great  food  value  more  appetizing,  then  they  be¬ 
come  a  necessity.  Feature  canned  mushrooms  and 
olives  along  with  package  spaghetti.  Women  like  the 
assurance  that  their  mushrooms  are  safe.  We  are  all 
more  or  less  haunted  by  the  mushroom  complex.  Abe 
Martin  summed  it  up  when  he  observed  that  “Leslie 
Tanger  went  mushroomin’  yesterday  and  poisoned  his 
whole  family  on  golf  balls.” 

Display  your  small  cans  of  crab  meat  with  packages 
of  rice.  Here  you  will  indeed  have  a  luxury  food  rub¬ 
bing  shoulders  with  a  necessity,  but  it  will  remind  your 
customers  that  the  crab-meat-fried-rice  dish  that  is  so 
delicious  in  Chinese  restaurants  is  not  an  expensive  en¬ 
semble,  and  it  is  a  very  sustaining  one. 

Line  up  your  cans  of  honey,  jellies,  jams,  marma¬ 
lades,  apple  butter  and  Texas  figs,  along  with  those 
home-made  rolls  you  wish,  to  sell  while  they  are  fresh. 
You  will  find  that  women  realize  that  although  bread 
may  be  the  staff  of  life,  most  children  would  rather 
pass  up  the  staff  than  to  eat  it  plentifully  without  the 
jelly  trimmings. 

Pimentos  are  another  food  difficult  for  the  aver¬ 
age  housewife  to  resist.  They  are  colorful,  flavorful 
and  enticing.  She  knows  that  potatoes  become  mo¬ 
notonous  if  they  are  not  dressed  up  in  different  forms, 
and  that  there  is  nothing  more  appetizing  than  a  cas¬ 
serole  of  Spanish  potatoes,  seasoned  and  garnished 
with  flaming  strips  of  pimiento. 

Your  shelves  are  full'  of  these  luxury  foods,  but  per- 
hape  they  have  been  standing  still  because  they  didn’t 
mean  anything.  Make  them  meaningful  to  the  house¬ 
wife.  Link  them  up  with  the  necessities — and  watch 
them  make  their  exit  via  the  delivery  boy. 
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Wanted  and  For  Sale 

This  is  a  page  that  must  be  read  ea/:h  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in 
what  is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


FOR  SALE— Our  Canning  Plant  at  Fredonia,  New 
York,  including  capital  stock  if  desired.  Excellent 
opportunity;  easy  terms. 

Fredonia  Preserving  Co.,  Fredonia,  N.  Y. 


For  Sale — Machinery 

FOR  SALE— 200,  250  and  300  gal.  Copper  Steam 
Jacketed  Kettles,  in  A-1  condition,  complete  with 
frame  and  valves. 

Two  300  gal.  Jacketed  Copper  Kettles. 

The  above  items  are  all  in  good  condition,  and  are 
offered  because  of  changes  that  are  being  made  in  my 
equipment. 

Address  Box  A-1690  care  of  The  Canning  Trade. 

FOR  SALE — New  Copper  Steam  Jacketed  Kettles  and 
Mixers,  twelve  sizes  -  15  to  500  gallon.  Also  25  and 
50  gallon  Tilting  Kettles.  Always  in  stock,  all  extra 
heavy,  tested  225  pounds  pressure.  Buy  new  kettles 
that  carry  a  responsible  manufacturer’s  guarantee. 
Also  new  Copper  Pulp  Coils  in  stock,  for  1,000  gallon 
tanks.  Hamilton  Copper  &  Brass  Works,  Hamilton,  0. 

Kettle  Manufacturers  .  Established  1876 

FOR  SALE— 

3  Sinclair  Scott  Nested  Pea  Graders 
1  Sinclair  Scott  Perfection  Power  Crane 
6  Sprague  Sells  Fans  for  Pea  Picking  Tables 
1  Ayars  Rotary  Tomato  Filler 
1  3”  Gould  Deep  Well  Pump 

1  36”  Belt  Driven  Propellar  Fan 

2  1925  Gasoline  Overland  Motors  with  Pulleys  for 

belt  drive 

1  Hand  Bean  Picking  Machine 
1  Knapp  Model  Boxing  Machine. 

Curtice  Bros.  Co.,  Rochester,  N.  Y. 

Wanted — Machinery 

WANTED  FOR  CASH — 4  Anderson-Barngrover  or 
Wonder  Cookers,  large  capacity  for  Nos.  2  and  3  cans. 
We  offer  1  practically  new  No.  10  Cooker  in  exchange 
for  No.  3  Cooker. 

Address  Box  A-1799  care  of  The  Canning  Trade. 

WANTED — 2  or  3  Sprague  Rutter  Process  Kettles  and 
1  No.  10  Filling  Machine. 

The  Rossville  Pkg.  Co.,  Rossville,  Ill, 

For  Sale — Factories 

FOR  SALE — Large  Corn  and  Pea  Plant;  3  story  ware¬ 
house  and  factory  with  railway  siding.  4  acres  of 
land;  Maryland  fertile  farming  section. 

Address  Box  A-1782  care  of  The  Canning  Trade. 

FOR  SALE— Canning  Plant  Located  at  Batesville,  Ark. 
Large  acreage  of  beans  and  tomatoes  can  be  contract¬ 
ed  for  1931.  Will  sell  at  a  sacrifice.  For  further 
particulars  write  to 

W.  S.  Stokes,  Batesville,  Ark. 


Factory— For  Rent 

FOR  RENT — Factory  in  Harford  County,  equipped 
with  electric  and  plenty  of  water.  Good  acreage  of 
Beans,  Corn  and  Tomatoes,  in  good  farming  section. 
Address  Box  A-1793  care  of  The  Canning  Trade. 

For  Sale — Seed 


FOR  SALE— Break-O-Day  Tomato  Seed;  only  variety 
not  affected  by  blossom  end  rot.  Produced  16  tons 
per  acre  when  all  other  varieties  almost  ruined  by 
severe  drouth.  Plantings  in  Florida  prove  it  to  be 
free  of  any  off  type  and  two  weeks  earlier  than  Mar- 
globe,  holding  its  size  better  than  any  other  variety 
on  fourth  and  fifth  hands.  Names  of  pleased  grow¬ 
ers  there  given  on  request.  1  oz.  $1.50;  J  lb.  $8.50; 
1  lb.  $15.00;  special  price  on  larger  orders.  Germin¬ 
ation  89%. 

Wm.  N.  Eyler,  Route  2,  Cumberland,  Md. 

FOR  SALE— Northern  Illinois  grown  Sweet  Corn  Seed 
from  selected  stocks;  Bantam,  Crosby,  Country  Gen¬ 
tleman.  Prices  and  samples  upon  request. 

Midwest  Canning  Corp.,  Rochelle,  Ill. 


For  Sale — Miscellaneous 


FOR  SALE — Tomato  Pulp  in  five  gallon  cans.  Made 
from  choice  selected  whole  tomatoes,  good  color  and 
fine  flavor.  Car  loads  only. 

W.  L.  Jones  Food  Co.,  Pemberville,  Ohio 


Wan  ted — Miscellaneous 


WANTED— Men  to  join  The  Commercial  Canning  Club, 
teaching  the  latest  methods,  processes  and  formulas 
for  canning  Grapefruit  and  Juices,  small  Irish  Pot¬ 
atoes  and  a  full  line  of  staple  commodities.  One  dol¬ 
lar  entitles  you  to  membership  and  all  advantages. 

Canning  School  Courses,  Inc., 

Room  4,  35  N.  W.  26th  St. ,  Miami,  Fla. 


FOR  SALE — 20,000  pounds  Beans,  Giant  Stringless 
Green  Pod,  Idaho  grown,  germination  92%,  10/  per 
pound  f.o.b.  Philadelphia,  bags  extra,  terms  S/D  B/L. 
Francis  C.  Stokes  &  Co.,  206  Walnut  Place, 
Philadelphia,  Pa. 
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CANNING  FACTORY  WANTED— In  Michigan’s 
famous  fruit  and  vegetables  belt,  close  to  large 
markets.  Splendid  building  immediately  available; 
plenty  of  low-priced  labor,  gas  and  electric  service. 
Chamber  of  commerce  will  co-operate  fully. 

G.  S.  Easton,  Otsego,  Allegan  Co.,  Michigan. 

Help  Wanted 


WANTED — A  new  Corporation  handling  full  line  of  Chemicals, 
Oils,  Drystulfs,  Specialties,  Industrial  Paints,  etc.,  wants  cap¬ 
able  representatives  to  sell  on  commission  basis.  Answer  in  de¬ 
tail. 

Address  Box  B-1788  care  of  The  Canning  Trade. 


WANTED  — Superintendent  for  Indiana  Catsup  Factory.  One 
who  understands  machinery  and  can  handle  help  and  also  not 
afraid  of  work ;  a  splendid  opportunity  for  the  right  man. 

Address  Box  B-1794  care  of  The  Canning  Trade. 


Situations  Wanted 


POSITION  WANTED — As  Manager  or  Superintendent  of  plant  or 
chain  of  plants  canning  tomatoes,  tomato  products,  green  beans, 
beets,  spinach,  sweet  potatoes  and  hominy.  Thoroughly  fami¬ 
liar  with  these  lines  from  the  field  to  the  consumer;  also  office 
work.  Can  install  and  maintain  equipment,  handle  labor  and 
keep  your  costs  down.  Have  had  twelve  years  experience  and 
can  furnish  excellent  reference. 

Address  Box  B-1789  care  of  The  Canning  Trade. 


POSITION  WANTED— Interested  in  operating  sweet  corn  factory 
of  around  1000  arces.  Also  knowledge  of  tomatoes,  pumpkin 
and  string  beans.  Will  contract  or  grow  acreage;  will  start 
new  factory  or  operate  established  one;  will  act  as  field  man  for 
canning  concern  or  can  company.  All  replies  confidential. 

Address  Box  B-1783  care  of  The  Canning  Trade. 

POSITION  WANTED — As  Superintendent  by  a  high  grade  pea 
and  tomato  packer;  in  the  game  20  years.  Machinist  by  trade. 
Last  place  four  years.  Will  go  anywhere;  age  42  and’in  best  of 
health.  Best  of  references. 

Address  Box  B-1792  care  of  The  Canning  Trade. 


POSITION  WANTED— As  Manager  or  Superintendent  of  Fruit 
and  Vegetable  Canning  Plant.  12  years  experience  and  can 
handle  a  full  line;  also  know  crop  growing  conditions,  warehouse 
and  office  work. 

Address  Box-1785  care  of  The  Canning  Trade. 


POSITION  WANTED— By  young  man  in  either  sales  or  producti¬ 
on  end  of  canning  or  pickle  plant.  Experience  and  ability  will 
stand  close  inspection.  Previously  employed  in  Southern  States. 
Future  more  of  a  consideration  than  immediate  salary. 

Address  Box  B-1786  care  of  The  Canning  Trade. 


POSITION  WANTED — By  experienced  Tomato  packer,  familiar 
with  all  Tomato  Products;  also  Snap  Beans.  Can  superinted  and 
install  machinery  for  same. 

Address  Box  B-lOO  care  of  The  Canning  Trade. 


POSITION  WANTED— As  Roe-Boss  with  a  long  season  canning 
factory  to  supply  help  of  all  kinds.  Been  in  the  business  for 
years.  Reason  for  change,  last  employer  not  operating  this  year. 
Address  Box  B-1797  care  of  The  Canning  Trade. 


BROKERS  WANTED  BY 

Reputable  Southern  California  Packer, 


In  the  following  market: 


Albany,  N.  Y. 
Buffalo.  N.  Y. 
Detroit,  Mich. 
Duluth.  Minn, 

Grand  Rapids.  Mich. 
Memphis.  Tenn. 
Minneapolis,  Minn. 


Peoria.  Ill. 
Rochester.  N.  Y. 
Syracuse,  N.  Y. 
Toledo,  Ohio 
Washington,  D.  C. 
Montgomery,  Ala. 
Seattle,  Wash. 


Address  Box  A- 1798  care  of  The  Canning  Trade. 


CANNED  FOODS  STORAGE 

MONEY  Loaned  on  Consignments  at  rea¬ 
sonable  rates  of  interest  -  on  our  own  negoti¬ 
able  Warehouse  Receipts, 


For  full  information,  write  us  direct  or  consult 
your  Brokers. 

WAKEM  &  McLaughlin 

(INCORPORATED) 

225  E.  ILLINOIS  ST.,  CHICASO,  ILL. 


J.  Harry  Cain 

Merchandise  Broker 
Canned  Foods  a  Specialty 

Phoenix  Building,  Baltimore,  Md. 


Slaysman  &  Co. 

Automatic  Can  Making  Machinery 

801  E.  Pratt  Street  Baltimore,  Md. 


Results  Are  What  Count ! 


The  TOWNSEND  will  give  better 
results  in  every  way  than  any 
other  Bean  Cutter.  Why  not 
send  us  your  inquiry  now  and 
let  us  prove  to  you  that  we  can 
beat  all  competition? 


Burton,  Cook  &  Co.  Inc. 

Rome,  N.  Y. 


THE  CANNING  TRADE 


February  23,  1931 


STRASBURGER  A  SIEGEL 

Consulting  Food  Chemists  and  Bacteriologists 

U.  S.  Licensed  Graders  of  Canned  Foods 

Grading  under  the  McNary>Mapes  Amendment 


1llp 


15  S.  GAY  STREET 
BALTIMORE,  MD. 


AMSCAN 

CERTIFIED 

Sealing  Fluid 

“The  Golden  Band” 

Insist  on  AMSCAN — the  per¬ 
fect  Sealing  Compound  — aiid 
be  safe. 

THE  MAX  AMS  MACHINE  CO.,  NEW  YORK 


aMMllininiiniiiiMnmmnMMmmfiiiiiiiiiiiHiHuiiimmmimmnMiiiMiiniHiiiiniMnMMmMnnnfiiiiiiiiiiiiiiiiiiiiiiiii;  lil 


GAMSE’S 

ATTRACTIVE 

LABELS 


The  label  is  noticed  before  the 
foods  are  tasted.  Gamse  Label 
invites  a  trial. 


H.GAMSE8BRQ 

L  i  tho^cLphers 

GAMSE  BUILDING 

BALTIMORE  MARYLAND 


Can  prices 

1931  season 


The  American  Can  Company  announces  the  following 
base  prices  for  its  term  contracts,  F.O.B.  its  factories,  for 

S 


Eastern  paiti  of  the  United  States. 

No.  1  (ize . 

.  .  $14.40  per  M. 

N«.  2  size . 

.  .  19.99  per  M. 

No.  2i  size . 

.  .  25.21  per  M. 

No.  3  size . 

.  .  27.19  per  M. 

No.  10  size . 

.  .  60.33  per  M. 

AMERICAN  CAN 

COMPANY 

COMTAINiaS  Of  TIN  .lATI  -  ilACK  IRON 
HiTAl  IICNf  AN0""]^*“^y 

•  CALVANIZCO  ISON  •  fIBAE 

DISFlAY  flHIUlliB 

Eliminate  causes 
of^flatsWdlsours'' 
<S'msure  sanitaiy 
cleanliness — • 


#1  ga  M  Sir 


POWDERED  APPLE  PECTIN 

SPEAS-NUTRL-JEL 

NEUTRAL  IN  COLOR  AND  FLAVOR 

Write  or  Wire  for  Samples  and  Prices 

SPEAS  MANUFACTURING  CO. 

"  Kansas  City,  Mo. 

Licensed  under  Patents  1,646,157,  Oct.  II,  1927;  1,655,391,  Jan.  J,  1921; 
Application  166,020  Feb.  4,  1927. 


InmiiliiliiiiiiiiiiiiiiliiiiliiiiilliiliiiiiiiHiiiiiiiiiiiitniiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiilllliiiilMiiillllliiiiiiiiiiiHlllliiiliiiinF 


WAREHOUSING 

Field  and  Metropolitan  warehousing,  the  first 
merging  into  the  latter  if  desired. 

FINANCING 

Loans  arranged  thro’  affiliated  organisation  at  lowest 
rates  consistent  with  collateral  available. 

SERVICE 

General  information,  available  thro’  wide 
spread  contacta  with  producers  and  consum¬ 
ers.  a  service  we  offer  to  clients. 

GUARDIAN  WAREHOUSING  COMPANY 
aas  West  Adam*  Street 
Chioego. 
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CANNED  FOOD  PRICES 

Prices  given  represent  the  lowest  fignire  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  figures  corrected  by  these  Brokers:  tThomks  J.  Meehsn  A  Co.,  *Howard  K  Jones  &  Co. 

New  York  prices  corrected  by  our  Special  Correspondent.  column  beaded  "N.  Y.”  indicates  f.  o.  b.  factory. 


Canned  Vegetables 


ASPARAGUS*  (CalifomU) 

White  Mammoth,  No.  2% . 

Peeled,  No.  2% . . . . 

Large,  No.  2% . - . - . 

Peeled,  No.  2% . - . 

Medium,  No.  2% . 

Green  Mammoth,  No.  2^4 . 

Medium,  No.  2% . 

Small,  No.  2% . . . 

Tips,  White,  Mammoth,  Nal  sq . 

Small,  Na  1  sq . 

Green  Mammoth,  No.  1  sq . -... 

Small,  No  Isq . 


Balto.  N.T. 

_  4.00 

8.20 

_  8.26 

Z.Z.  8.16 


_  8.00 

_  8.00 

8.40  8.40 

2.80  2.90 


BAKED  BEANS± 

In  Sauce,  8  oz . 45  . 

No.  2^  1.26  1.60 

No.  10  .  4.00  4.76 


BEANSi 

Strin.gless  Stand.  Cut  Green,  No.  2  .80  . 

Standard  Cut  Green,  No.  10 .  4.26 

Standard  Whole  Green,  No.  2 . 

Standard  Cut  Wax,  No.  2 .  1.06  ........ 

Standard  Cut  Wax,  No.  10 . - . . 

Red  Kidney  Standard  No.  2 .  1.00  ........ 

Standard,  No.  10 .  6.00  ....... 


LIMA  BEANSi  (F.  O.  B.  Factory) 


No.  2,  Tiny  Green .  1.90 

No.  10  .  10.26 

No.  2,  Medium  Green .  1.60 

No.  10  .  8.60 

No.  2,  Green  and  White .  1.06 

No.  10  . - .  7.00 

No.  22,  Fresh  White .  1.00 

No.  10  .  6.26 

Soaked.  No.  2 . 90 


BEETSi 

Baby,  No.  2  . 

8-16,  No.  2 . . . 

16-20,  No.  3 . . . 

Cut,  No.  2 . 

Cut.  No.  10 . 

Whole,  No.  10  . . 

Diced,  No.  10 . 

CARROTSi 

Standard  Sliced,  No.  2 . . . 

Sliced,  No.  10 . 

Standard  Diced,  No.  2 . . . 

Diced.  No.  10 . 

CORNi 

Golden  Bantam,  Fancy  No.  2 . 

Extra  Standard,  No.  2 . 

Extra  Standard,  No.  10 . 

Shoepeg,  Fancy,  No.  2 . 

Extra  Standard,  No.  2 . 

Standard,  No.  2 . . . 

Standard,  No.  10 . . . . . 

Crushed,  Fancy  No.  2 . 

Extra  Standard,  No.  2 . 

Standard,  No.  2 . 

Standard,  No.  10 . 

HOMINYi 

Standard  Split,  No.  3  . 

Split,  No.  10  . 

MIXED  VEGETABLESi 

Standard,  No.  2...- . 

No.  10  . 

Fancy,  No.  2 . . 

No.  10  . 

OKRA  AND  TOMATOESi 

Standard,  No.  2 . . . 

No.  10  . 

PElASi 

Petit  Pois,  Is  . . 

No.  2  Fancy  Sweets,  2s . 

No.  2  Fancy  Alaskas,  2s . 

No.  8  Fancy  Alaskas,  2s . 

No.  3  Fancy  Sweets,  2s . . 

No.  4  Fancy  Sweets,  2b . . 

No.  6  Fancy  Sweets,  2b . . 

No.  3  Std.  Alaskas,  2b . . . 

No.  4  Std.  Alaska,  2b . 

No.  6  Std.  Sweets,  2s . . . 

No.  3  Std.  Alaskas,  10s........................ 

No.  4  Std.  Alaskas,  10s  . . 

No.  4  Early  June,  Is . 

PUMPKINi 

Standard,  No.  2^ . . 

No.  8  _ 

No.  10  . . 


1.40 


1.26 

.80 

3.26 

4.00 

4.00 


.76 

8.60 

.76 

3.76 


1.36 

1.26 

1.10 


1.00 

.90 

.90 


1.00 

3.26 


.90 

4.26 

1.06 

6.00 


1.26 

6.60 


1.10 

1.06 


6.76 

6.60 


.86 

.90 

2.70 


1.86 


9.00 


1.86 

LM 

'6.’o6 

1.06 

6.00 

e’oo 

1.10 


1.20 

8.76 


iTiS 

6.60 


1.46 


1.66 

1.66 

1.40 

1.60 

1.80 

1.16 

1.02% 

.86 

.96 

6.76 

6.60 


”.86‘ 

2.66 


CANNED  VEGETABLES— Gontinned 


SAUER  KRAUTi 

Standard,  No.  2 . 

No.  2%  . 

No.  3  . 


CANNED  FRUITS— Continued 


SPINACHi 
Standard  No.  2 


No!  id"!!!!!”!!!!!!!!!!!!!!!!!!""!!”!!!!!!!!!""" 

SUCCOTASHi 

Standard  Green  Com,  Fresh  Limas, 

No.  10  . . . . . 

Standard  Green  Cora,  Dried  Limas, 

No.  2  . . 

(Triple)  Nol  2  (wHh  tomatoes)........ 

SWEET  POTATOES* 

Standard,  No.  2,  F.  O.  B . 

No.  2%  . . 

No.  3  . 

No.  10  . 


1.40  1.26 

1.36  . 


1.16  tl.06 
1.26  tl.lB 
4.00  tS.60 


TOMATOESi 

Extra  Standard,  No  1 . 

F.  O.  B.  County . 

No.  2  . 

F.  O.  B.  County . 

No.  3  . 

F.  O.  B.  County . 

No.  10  . . . 

F.  O.  B.  County . 

Standard.  No.  1 . 

F.  O.  B.  County . . 

No.  2  . «... 

F.  O.  B  County . . . 

No.  3  . 

F.  O.  B.  County . 

No.  10  . . . 

F.  O.  B.  County . 


.85  _ 

.80  . 

1.36  . 

1.25  _ 

4.26  . 

8.76  . 

.46  . 

.40  _ 

.70  t.67% 

.67% . 

1.10  . 

1.02%tl.06 

3.26  . 

3.16  t 


Balto. 

N.Y. 

PEACHES* 

Balta 

N.T. 

.90 

California  Standard,  No.  2%.  Y.  C. 

1.60 

1.76 

.86 

1.00 

Choice,  No.  2%,  Y.  C . 

1.76 

1.76 

.90 

1.06 

Fancy,  No.  2%,  Y.  C. . 

2.10 

2.90 

3.60 

Extra  Sliced  Yellow,  No.  !...„ . 

Seconds,  Yellow,  Na  3 . 

Pies,  Unpeeled,  No.  3 . . . 

1.86 

1.80 

.90 

Peeled,  No.  10 . 

6.00 

1.26 

1.60 

PINEAPPLE* 

4.60 

Hawaii  Sliced,  Extra,  No.  2% . 

Sliced  Standard,  No.  2% . 

2.46 

2.26 

2.46 

2.80 

Sliced  Standard,  No.  2 . 

Grated,  Extra,  No.  2 . 

Shredded,  Syrup,  No.  10 . 

Crushed,  Extra.  No.  10 .  8.00 

Eastern  Pie,  Water,  Na  10 . . 

Porto  Rico,  No.  10 . . . 

RASPBERRIES* 

Black,  Water,  No.  2 . 

Red,  Water,  No.  2 . 

Black,  Syrup,  No.  2 .  2.00 

Red,  Syrup,  No.  2 . 

Red,  Water,  No.  10 . 


STRAWBERRIESi 

Preserved,  No.  1 . 

Preserved,  No.  2 . 

Extra,  Preserved,  No.  1... 
Extra,  Preserved,  No.  2... 
Standard  Water,  No.  10. 


2.40 

2.10 

2.46 


FRUITS  FOR  SALAD* 

Fancy,  No.  2% .  3.50  8.15 

No.  10s  .  13.60  ....... 


TOMATO  PUREEi  (P.  O.  B.  Factory) 


Standard,  No.  1,  Whole  Stjock . 86  .40 

No.  10,  Whole  Stock .  2.26  3.76 

Standard,  Na  1  Trimmings . 36  ... — . 

No.  10  Trimmings .  2.00  . 


Canned  Fruits 


Canned  Fish 

HERRING  ROE* 

10  oz . 76  1.16 

16  oz . 1.26  1.60 

17  oz . 1.26  1.60 

19  oz .  1.86  _ 


APPLES*  (F,  O.  B.  Factory) 


LOBSTER* 


Maine,  No.  10 . - 

Michigan,  No.  10 . 

Now  York,  No.  10 .  3.76 

Pennsylvania,  No.  10,  water .  3.30  . 

Pa.,  No.  3  .  1.26  . 

Pa.,  No.  10,  solid  pack .  4.50  4.75 

APRICOTS*  (California) 

SUndard,  No.  2% .  1.80  1.86 

Choice,  No.  2% .  2.26  2.40 

Fancy,  No.  2% . 

BLACKBERRIES* 

Standard,  No.  2  .  1.36  . 

No.  3  . 

No.  10,  water . . .  7.25  7.00 

No.  2,  Preserved. .  ~...... 

No.  2,  in  Syrup  . 

BLUEBERRIES* 

Maine,  Na  2  .  1.86 

No.  10  .  8.60  7.00 

CHERRIES* 

Standard,  Red,  Water,  No.  2 .  1.40  . 

White  Syrup,  No.  2 .  1.76  . 

Extra  Preserved.  No.  2 . 

Red  Pitted.  No.  10 .  9.26  _ 

California  Standard  2%  .  3.10  3.00 

Choice.  Na  2%  . . .  8.40  8.00 

Fancy,  No.  2% . 3.60 


GOOSEBERRIES* 

Standard,  No.  2 . 

No.  10  . 

GRAPE  FRUIT 


8  oz . 70  . 

No.  2  .  1.46  . 

No.  6  .  4.26  . 

No.  1  Juice .  1.16  . 

No.  6  Juice .  4.10  . 

PEARS* 

Standards,  Kiefer  No.  2,  in  syrup....  1.10  . 

No.  2%  .  1.65  . 

California  Bartletts,  Standard  2%..  2.40  2.16 

Choice  .  8.60  2.86 

Fancy  - - — . . — .  2.76 

Standaid,  Ma  10.—...—...—. — . — .—  —  — . 


Flats,  1-lb.  cases,  4  doz. 
%-lb.  cues,  4  doz..„.., 
%-lb.  cases,  4  doz. . 

OYSTERS* 

Standards,  4  oz. . 

6  oz.  . 

8  oz . 

10  oz . 

Selects,  6  oz.  . 


s!86 

2.00 


1.06  _ 

1.16  1.20 

2.10  _ 

2.30  2.40 

2.26  _ 


SALMON* 


Red  Alaska,  Tall,  No.  1 .  8.20 

Flat,  No.  %  . — 

Cohoe,  Tall,  No.  1 . . . .  ........  ....... 

Flat,  No.  1 .  —... 

Flat,  Na  % . — 

Pink,  Tall,  No.  1 .  1.10  1.16 

Columbus  Flat,  No.  1 .  4.76 

Flat,  Na  % . 2.60 

Chums,  Tall  . . .  1.00  .98% 

Medium,  Red,  Tall . — ...  216 

SHRIMP* 

Dry.  No.  1  .  1.66  1.66 

Wet,  No.  1,  Large. .  1.80  1.76 

SARDINES*  (Domestic),  per  case 

V4  Oil,  Keyless .  t3.40 

Vi  Oil,  Decorated,  Keys .  t4.00 

%  Oil,  Tomata  Carton . 

14  Mustard,  Keyless .  t3.40 

i/4  Oil,  carton .  t4.40 

•%  Mustard,  Keyless .  t3.16 

Caliornia,  Oval,  No.  1 . t8.16 


TUNA  PISH*  (California),  per  case 


White,  %B . . . - 

White,  %B . 14.00 

White,  Is . . . . 

Blue  ^n,  %B . . . — .. 

Blue  Fin,  Is . . . . 

Striped,  %s  . ..~— 

Striped,  Is  . — 

Yellow.  %s  - - — - — —  — 


9.00 

18.60 

7.26 

18.26 

6.76 

12.00 

7.26 

18.60 
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Indiana 


Sprague-Sells  Corporation 
308  West  Washington  Street 
Chicago,  Illinois 

You  may  send  us  full  details  of  the  Langsenkamp  equipment 
checked. 

n  Improved  Brush  Finisher 
O  Indiana  Paddle  Finisher 
G  Indiana  Colossal  Finisher 
n  Indiana  Pul|wr 
G  Indiana  Chili  Sauce  Machine 
G  Kook-More  Koils  and  Tanks 
□  Langsenkamp  Copper  Kettles,  size . gals. 

Name . 

Address . 


ZASTROW 
MACHINE  CO. 

INC. 

1404-1410 
THAMES  STREET 
BALTIMORE  •  MD. 

SUCCESSORS  TO 

GEO.W.  ZASTROW 


Indiana  Finishers 

For  Finishing  Tomato  Pulp,  Catsup,  Soups, 
Apple  Sauce,  Apple  Butter,  Jams,  Jellies,  Etc. 

Improved  Brush 
Finisher 

The  evolution  of  the  old 
Kern  I.iehtnine  Finisher. 


Kern  Lightning  Finisher, 
widely  known  and  used  by 
canners  everywhere.  A  metal 
frame  Finisher  employing 
three  revolving  brushes  to 
spread  and  force  the  material 
through  a  full  screen.  Thirty 
per  cent  more  capacity  than 
the  old  Kern  Finisher.  20  to 
30  gallons  per  minute. 


Indiana  Paddle  Finisher 


CT*HE  latest  type  high  capac- 

ity  Finisher,  usra  exten-  / 

sively  since  1924.  Adjustable 
metal  paddles  take  the  place  of  r  . 

brushes  to  spread  and  force 
the  material  through  full 
screens  of  nickel-silver  or 
monel.  A  thoroughly  sanitary 
all-metal  Finisher,  similar  in 
construction  and  rapid  clean- 
ing  features  to  the  Indiana 
Pulper.  Underpan  and  hood 
of  monel  to  withstand  the  ac¬ 
tion  of  acid  in  the  product. 

Capacity  30  to  40  gallons  per 
minute. 


All  Products  cooked  SUCCESSFULLY,  ONLY 
in  RETORTS— A^o  Breakdowns! 

IMPROVED  STEEL  PROCESS  RETORT. 
Constructed  to  use  either  dry  steam  or  open  bath 
process. 


MADE 


^XACTTY  the  same  as  the  Indiana  Paddle  Finisher  except  size  and 
^  ca(Mcity.  Does  thoroughly  satisfactory  work  at  50  to  60  gallons 
|wr  minute  on  average  products.  All  metal,  sanitary  throughout. 
Screen,  underpan  and  hood  of  monel. 

We’ll  gladly  send  full  details  of  these  sturdy  Finishers  upon  re¬ 
quest,  also  details  of  other  Langsenkamp  equipment  listed  below. 
P'ei  se  clip,  fill  in  and  mail  the  coupon  today  to 

Sprague-Sells  Corporation 

Division  of 

Food  Machinery  Corporation 

308  West  Washington  Street  Chicago,  III. 

EXCLUSIVE  AGENTS  EXCEPT  IN  INDIANA  FOR: 


Canners  Exchange 
Subscribers 

at 

Warner  Inter-Insurance 
Bureau 


Fire  Insurance 
for  the  Canning  Industry 
at  an  average  of  60c.  below 
the  usual  rates. 


LANSING  B.  WARNER  Incorp. 
155  East  Superior  Street 
Chicago,  Illinois 
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Statistics  of  Holdings  at  First  of  Year — Not  as  Strik¬ 
ing  as  Was  Expected — Worth  Studying — Market 
Prices  and  Condition  Show  No  Changes. 

TOCKS  ON  HAND — The  Bureau  of  the  Census,  on 
February  14th,  gave  out  the  results  of  its  compila¬ 
tion  of  the  stocks  of  canned  foods  held  on  Decem¬ 
ber  31st,  1930,  by  a  selected  list  of  canners  and  distrib¬ 
utors,  It  will  be  recalled  that  the  government’s  previous 
effort  to  collect  these  statistics  of  holdings  was  so 
poorly  complied  with,  even  though  both  sellers  and 
buyers  had  urged  and  requested  the  statistics,  that  the 
Government  felt  inclined  to  give  up  the  effort.  In  try¬ 
ing  to  keep  alive  this  very  necessary  statistical  feature 
a  letter  was  sent  to  all  canners  and  distributors,  asking 
if  they  would  return  the  figures  promptly  on  request, 
and,  as  we  understand  it,  about  one  thousand  replied  in 
the  affirmative.  So  the  statistics  were  sought  from 
these  one  thousand,  with  the  results  you  have  here. 
We  give  them  just  as  received,  and  in  full,  because  they 
constitute  a  very  important  market  feature. 

Department  of  Commerce 
Bureau  of  the  Census 
Washington 

Stocks  of  Canned  Corn,  Peas  and  Tomatoes  on  Hond 
December  31,  1930 

Washington,  D,  C.,  February  14,  1931. — The  Bureau  of  the 
Census  announces  the  results  of  a  sui'vey  of  the  stocks  of  canned 
corn,  peas  and  tomatoes  in  the  warehouses  of  representative 
canners  and  distributors  in  1930  and  1929,  undertaken  at  the  re¬ 
quest  of  the  canners’  and  distributors’  trade  organizations. 

The  purpose  of  the  servey  was  to  obtain  data  for  1929  and 
1930  from  identical  establishments.  Schedules  were  sent  to  572 
canners  and  423  distributors  (wholesalers  and  operators  of  chain 
stoi’es),  of  whom  a  total  of  743  made  returns;  but  many  of  these 
leturns  were  incomplete  in  that  they  failed  to  carry  compara¬ 
tive  figures  for  1929.  The  establishments  for  which  the  returns 
were  complete  for  both  years  numbered  477,  comprising  323  can¬ 
ning  and  154'  distributing  concerns.  All  the  statistics  given  in 
the  following  table  except  those  for  “Total  pack,  all  canners,” 
are  based  on  these  returns. 

The  total  stocks  held  on  December  31,  1930,  by  the  canning 
and  distributing  establishments  described  in  the  preceding  para¬ 


graph  as  having  reported  for  both  years  were  made  up  as  fol¬ 
lows:  Canned  corn,  4,253,342  cases;  canned  peas,  5,706,927  cases; 
canned  tomatoes,  5,157,734  cases.  These  amounts,  when  com¬ 
pared  with  the  figures  for  stocks  reported  by  the  same  estab¬ 
lishments  for  December  31,  1929,  show  a  decrease  of  three-tenths 
of  1  per  cent  for  corn,  an  increase  of  58.4  per  cent  for  peas  and 
an  increase  of  83.6  per  cent  for  tomatoes. 

The  following  table  shows  the  packs,  the  purchases  and  the 
stocks  on  hand,  compiled  from  the  returns  received  from  the 
establishments  reporting  for  the  two  years,  together  with  the 
total  pack.  The  totals  for  the  corn  and  tomato  packs  in  1929 
are  based  on  data  collected  at  the  annual  census  and  represent 
the  packs  of  all  canners,  regardless  of  the  value  of  their  output. 
The  figure  for  the  total  pea  pack  in  1929  is  based  on  data  col¬ 
lected  in  the  biennial  census  of  manufactures  and  does  not  in¬ 
clude  data  for  the  output  of  canners  whose  pack  was  valued  at 
less  than  $5,000.  The  total  figures  for  the  corn  and  pea  packs 
for  1930  were  supplied  by  the  Bureau  of  Foreign  and  Domestic 
Commerce.  The  figure  for  the  total  tomato  pack  in  1930  has 
not  yet  been  released  by  that  Bureau. 

Canned  Corn,  Peas  and  Tomatoes — Numbers  of  Cases  Packed  in 
1930  and  1929,  as  Reported  by  Canners,  and  Numbers  of 
Cases  Held  in  Stock  on  December  31,  1930,  and  1929,  as  Re¬ 
ported  by  Canners  and  Distributors. 


Canners — Pack  and  Stocks 


Total  pack,*  all  canners: 

Corn 

Peas 

Tomatoes 

1930  . 

15,692,172 

21,590,054 

t 

1929  . 

17,116,090  117,285,384 

20,784,305 

Pack  of  reporting  canners: 
1930  . 

6,544,442 

8,994,232 

8,057,491 

1929  . 

7,136,965 

6,709,924 

6,710,108 

Stocks  held  by  reporting  canners: 

December  31,  1930 .  3,572,076 

5,141,184 

4,285,551 

December  31,  1929 . 

3,507,885 

2,919,640 

1,937,416 

Stocks  sold  by  reporting  can¬ 
ners  but  held  for  future 
delivery : 

December  31,  1930 . 

2,249,454 

2,024,024 

1,988,564 

December  31,  1929 . 

2,229,935 

1,822,308 

1,266,598 

Per  cent  of  total  pack  repre¬ 
sented  by  output  of  can¬ 
ners  reporting: 

1930  . 

41..7 

41..7 

1929  . 

41..7 

38..8 

32-3 

Per  cent  of  reporting  can¬ 
ners’  pack  held  in  stock: 
December  31,  1930 . 

54..6 

57..2 

53-2 

December  31,  1929 . 

49..2 

43..5 

28-9 

Per  cent  of  reporting  can¬ 
ners’  stocks  sold  but  held 
for  future  delivery: 
December  31,  1930 . 

63..0 

39..4 

46..4 

December  31,  1929 . 

63..6 

62..4 

65..4 
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Distributors — Purchases  and  Stocks 


Purchases,  including  futures, 
by  reporting  distributors: 

Corn 

Peas 

Tomatoes 

1930  . 

3,606,624 

4,274,105 

4,608,876 

1929  . 

Stocks  held  by  reporting'  dis¬ 
tributors  : 

4,030,535 

5,000,297 

4,799,937 

December  31,  1930 . 

681,266 

565,743 

872,183 

December  31,  1929 . 

Per  cent  of  total  pack  (all 
canners)  represented  by 
purchases : 

758,271 

683,744 

871,543 

1930  . 

23..0 

19..8 

1929  . 

Per  cent  of  purchases  held  in 
stock: 

23..5 

28..9 

23..1 

December  31,  1930 . 

18..9 

13..2 

18..9 

December  31,  1929 . 

18..8 

13..7 

18..2 

*  Source:  Bureau  of  Foreign  and  Domestic  Commerce, 
t  Figure  for  tomato  pack  for  1930  not  yet  available, 
i  Excludes  data  for  pack  of  canners  with  output  valued  at 
less  than  $5,000. 

There  are  a  lot  of  interesting  viewpoints  possible 
from  a  study  of  these  figures.  In  the  first  place,  the 
Government  figures  on  the  total  packs  vary  somewhat 
from  the  generally  published  figures,  as  given  in  the 
Almanac,  for  instance.  In  peas  and  com,  because 
these  two  products  run  mainly  to  the  No.  2  size  can,  the 
variations  are  trifling,  but  with  tomatoes  the  variation 
is  considerable.  This  is  because  the  Government  takes 
all  sizes  of  cans,  making  the  1929  tomato  pack,  for  in¬ 
stance,  20,784,305  cases,  whereas  the  National  Canners 
Association  and  Almanac  figures,  reduced  to  3s,  make 
that  pack  but  14,145,301  cases.  It  does  not  change  the 
relative  condition,  but  this  must  be  borne  in  mind  in 
your  study. 

To  us  there  seems  to  be  a  great  similarity  in  the  two 
years  1929  and  1930 ;  in  the  number  of  canners  report¬ 
ing;  in  the  percentage  of  the  total  packs  reported  on, 
and  to  a  degree  in  the  number  of  cases  held,  both  un¬ 
sold  and  sold  but  not  delivered.  A  comparison  in  to¬ 
matoes,  of  course,  is  impossible,  because  the  pack 
figures  for  1930  are  not  known,  or  at  least  have  not 
been  made  public.  The  Government’s  introductory  sum¬ 
mary  to  the  reports,  therefore,  seems  confusing — that 
is,  that  the  holdings  seem  to  show  a  reduction  (Decem¬ 
ber  31st,  1930)  of  three-tenths  of  1  per  cent  for  corn ; 
an  increase  of  58.4  for  peas  and  of  83.6  for  tomatoes. 
Just  how  confusing  these  percentage  figures  are  may 
be  seen  when  you  consider  that  the  com  canners  held 
at  the  end  of  1930  almost  identically  the  same  number 
of  cases  as  they  did  in  1929 ;  that  the  pea  canners  held 
five  million  cases  against  not  quite  three  millions  the 
year  previous,  and  the  tomato  canners  held  about  four 
million  cases  against  not  quite  two  million  the  year 
previous.  The  percentages  look  large,  but  the  number 
of  cases  to  supply  a  whole  year’s  requirements  is  ac¬ 
tually  light. 

The  “bull’  will  make  a  strong  market,  and  the  “bear” 
will  make  a  weak  market  out  of  these  figures  for  the 
three  great  staples  in  canned  foods. 

The  market — some  canners  have  evidently 
joined  the  Poly  anna  group  and  decided  to  make 
the  picture  look  better  by  reporting  much  activity 
in  sales  during  the  past  fortnight.  The  vast  majority 
of  canners,  however,  say  buying  is  very  quiet.  And  it 
is  certain  that  many  canners  have  decided  not  to  wait 
longer,  and  are  turning  their  stocks  into  cash  at  the 
best  prices  obtainable,  and  they  are  not  good.  It  began 
to  look  as  if  tomatoes  would  advance  somewhat,  and 


there  is  an  effort  to  get  them  up.  No.  2s  to  70c  at  least, 
but  always  some  goods  come  upon  the  market,  these 
clean  out  lots  and  the  prices  fall  back.  The  banks  are 
growing  weary  of  waiting  for  the  long-promised  better 
— that  is,  above  cost — prices,  and  are  making  some  of 
the  borrowers  unload.  Over  on  the  ’Shore  we  heard  of 
one  town  where  the  bankers  say  the  canners  have  all 
the  money,  having  borrowed  it  against  the  goods  in 
their  warehouses,  and  are  not  able  to  sell  and  so  take  up 
their  notes. 

Planting  season  is  coming  on,  and  with  no  futures 
placed  the  canners  find  themselves  doubly  embarrassed 
to  know  what  to  do  and  how^  to  finance.  Ancf  growers 
want  contracts.  When  canners  were  first  told  that  they 
must  reduce  contract  prices  they  objected,  but  now 
they  realize  that  all  agricultural  prices  have  dropped 
heavily  and  are  dropping,  and  although  we  have  heard 
of  very  few  contracts  placed,  they  are  generally  at 
much  reduced  prices.  There  is  no  other  way  out  for 
the  canners. 

Price  changes  in  the  market  are  very  few  and  trad¬ 
ing  has  continued  on  the  hand-to-mouth  basis  as  of 
yore.  The  industry  is  looking  longingly  for  the  en¬ 
trance  of  the  big  meat  packers  into  the  game,  in  the 
hope  that  their  buying  may  instill  some  life  into  the 
market. 


NEW  YORK  MARKET 

By  “NEW  YORK  STATER.” 

Special  Correspondent  of  "The  Canning  Trade." 


Market  Conditions  Continue  Irregular  With  Canned 

Foods  Quotations  Easing  Off — Several  Items  of 

Canned  Fish  Showed  Increase  in  Demand — No 

Marked  Change  to  Be  Expected  in  Local  Market. 

New  York,  February  19,  1931. 

HE  MARKET — Market  conditions  continue  irreg¬ 
ular  with  the  majority  of  the  canned  food  quota¬ 
tions  easing  off.  Trading  is  steady,  although 
confined  principally  to  covering  spot  needs.  No  futures 
buying  has  appeared,  and  it  looks  like  none  will  for 
some  time.  Heavy  buying  in  cases  where  real  bar¬ 
gains  are  offered  is  doing  a  lot  to  eliminate  the  distress 
offerings  from  the  market,  but  until  this  factor  is  en¬ 
tirely  eliminated  the  market  cannot  expect  any  sta¬ 
bility. 

Several  items  in  canned  fish  showed  the  results  of 
the  seasonal  increase  in  demand  at  this  time  of  year, 
due  to  the  start  of  Lent.  Salmon,  tuna  and  sardines  are 
expected  to  reap  the  main  benefit  from  the  increased 
consumption. 

No  marked  change  can  be  expected  in  the  local  mar¬ 
ket  until  there  is  a  general  improvement  in  the  business 
situation.  While  it  is  recognized  that  the  worst  of  the 
depression  is  over,  over-optimism  as  to  the  future 
should  be  avoided. 

Sardines — Are  expected  to  show  the  benefit  of  the 
increased  consumption  due  to  Lent.  Maine  packers 
have  been  fairly  successful  in  maintaining  their  recent 
raise  wth  moderate  buying  reported.  Prices  are  steady 
and  any  downward  revision  is  not  seen  likely  in  view  of 
the  jump  in  consumption  extending  throughout  Lent. 

Salmon — In  common  with  sardines,  may  be  expected 
to  show  improvement  due  to  increased  demand  in  Lent. 
Salmon  and  tuna  usually  move  in  heavy  quantities  dur¬ 
ing  Lent,  especially  in  New  York,  with  its  large  foreign 
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population.  Prices  of  No.  2  pinks  remain  around  $1 
coast,  with  offerings  below  that  level  reported  off  grade. 

Grapefruit — Has  firmed  up  slightly,  although  some 
“clean-up”  sales  have  been  reported  at  $1.15  for  No.  2s. 
Postings  of  Florida  packers  continue  around  the  $1.25 
level  for  No.  2s,  with  no  further  reductions  thought 
likely.  Some  packers  have  withdrawn  from  the  market 
and  will  announce  new  price  schedules  at  the  end  of 
this  month  based  on  market  conditions  at  that  time. 
Retail  movements  continue  heavy,  and  at  present  low 
prices  this  fruit  is  rapidly  establishing  itself  as  a  pop¬ 
ular  favorite. 

Tomatoes — Have  presented  a  disappointing  picture 
during  the  past  two  or  three  weeks  and  show  no  im¬ 
provement  yet.  Picked  by  many  as  the  pack  likely  to 
lead  the  way  to  better  prices,  instead  it  has  weakened 
the  market  by  its  price  softness.  Maryland  tomatoes 
continue  to  be  freely  offered  at  67V2C  for  No.  2s,  and 
until  these  offerings  are  absorbed  there  does  not  seem 
to  be  much  chance  of  any  improvement  in  market  con¬ 
ditions.  Western  tomatoes  are  easy. 

Puree  —  Continues  soft  with  selling  pressure  from 
Western  packers  causing  further  price  declines.  Some 
of  the  offerings  prices  are  ridiculously  low,  but  appar¬ 
ently  canners  need  the  ready  cash,  and  this  is  the  only 
way  they  can  obtain  it.  Prices  are  weak  and  no  im¬ 
provement  is  expected  in  the  near  future. 

Peas — Canners  of  N.  Y.  State  fancies  are  having  dif¬ 
ficulty  in  disposing  of  their  stocks  with  buyers  offering 
sub-market  prices.  Easiness  in  the  Wisconsin  market 
for  fancies  is  reflected  here,  and  price  reductions  may 
be  necessary  to  bring  the  New  York  prices  into  line 
with  the  Western.  Movements  of  low-grade  peas  con¬ 
tinue  heavy,  with  retail  distribution  reaching  high 
levels.  Prices  in  general,  however,  are  irregular, 
lower  in  keeping  with  the  rest  of  the  market. 

Com — It  is  easy  in  common  with  the  rest  of  the  mar¬ 
ket.  Maine  corn  is  soft,  with  buyers  manifesting  little 
interest  in  posted  quotations.  A  steady  stream  of  spot 
buying  is  noted,  but  no  large  buying  interest  is  seen. 
Only  in  cases  of  exceptional  bargains  will  the  buyer 
purchase  in  any  large  quantities.  Prices  are  irregularly 
lower  and  buying  is  confined  mostly  to  spot  needs. 


CHICAGO  MARKET 

By  “OBSERVER,” 

Special  Correspondent  of  "The  Canning  Trade.” 


Optimism  Spreading — “Piker”  Buying — No  “Pep”  to 
Tomatoes — Cora  Moving  Better — Shortage  of  White 
Corn — Cherries  Cleaned  Up  But  Demand  Light — 
Fair  Demand  for  Peas. 

Chicago,  February  19,  1931. 
OPEFUL — A  general  spirit  of  hopefulness  per¬ 
vades  wholesale  canned  foods  circles  here,  and 
whereas  much  of  the  latent  optimism  is  thus  far 
without  substantial  increase  of  business  to  back  it  up, 
the  trade  generally  is  feeling  considerably  better  than 
they  did  some  weeks  ago.  There  are  plenty  of  hopeful 
forecasters  who  say  that  by  fall  everything  will  be  in 
high  gear  again. 

But  meanwhile,  to  take  a  close-up  view  of  the  actual 
situation  without  regard  to  the  hopeful  horizon,  things 
are  very  quiet.  Almost  every  effort  which  has  been 
made  recently  to  effect  any  advances  has  fallen  flat. 


and  sellers  realize  that  they  cannot  put  prices  onto  any 
steep  up-grade  just  because  of  a  few  new  sales  being 
registered. 

The  present  situation  is  characterized  by  a  preva¬ 
lence  of  “piker  buying,”  which  seems  to  apply  to  large 
and  small  alike,  except  for  a  few  aggressive  operators 
whose  merchandising  judgment  prompts  them  to  take 
advantage  of  current  trades  and  turn  them  quicldy. 
Such  people  say  unreservedly  that  business  is  good  and 
that  they  are  very  busy. 

Tomatoes — “No  pep”  describes  this  item.  This  big¬ 
gest  staple  canned  foods  product  continues  to  drag 
along  without  any  champions,  although  a  fair  move¬ 
ment  continues  every  day  to  the  consumers.  Prices  are 
unchanged;  the  rumors  of  a  few  high-priced  deals 
which  were  put  over  about  two  weeks  ago  were  simply 
a  reaction  of  post-convention  optimism,  which,  w;hile 
no  doubt  in  order,  was  reflected  too  soon  on  a  few  to¬ 
mato  sales,  and  the  market  then  slipped  back  to  about 
where  it  was. 

Rumors  come  in,  however,  that  there  are  fewer  dis¬ 
tressed  sellers  now  than  previously,  and  some  day  we 
may  wake  up  to  find  an  entirely  new  situation  pre¬ 
vailing. 

Cora — A  somewhat  better  movement  is  noted,  and 
it  is  expected  that  the  actual  shortage  on  supplies  of 
white  corn  will  ere  long  begin  to  show  itself  in  the  rul¬ 
ing  prices.  Big  operators  are  now  covering  a  little  far¬ 
ther  ahead  on  corn  than  on  most  other  canned  foods, 
which  shows  their  improving  confidence  in  the  future 
of  it. 

Yellow  corn  is  still  weak  as  compared  with  white  va¬ 
rieties.  This  type  has  been  in  the  dumps  too  long  al¬ 
ready,  and  it  is  hardly  likely  that  very  many  operators 
are  going  to  be  encouraged  to  any  overpack  on  such 
grade  in  1931. 

Cherries — No  changes  in  prices;  a  fairly  healthy 
seasonable  call  for  this  fruit  exists,  and  on  the  other 
hand  several  packers  seem  to  have  supplies  ample  for 
all  comers,  at  least  for  the  present. 

Considering  bare  stocks  in  distributors’  hands,  move¬ 
ment  of  cherries  should  now  continue  active  right  up  to 
packing  season. 

Peas — A  fairly  good  demand  continues  in  response 
to  the  eased  prices  prevailing  recently.  It  is  quite  clear, 
however,  that  a  most  violent  buying  resistance  will 
show  itself  at  any  advance  which  may  be  attempted  by 
packers.  Only  an  acute  shortage  can  put  up  prices, 
whereas  the  approach  of  next  crop  getting  closer  and 
closer  every  week  gives  bearish  buyers  a  feeling  that 
there  may  be  some  clean-up  propositions  available  if  it 
turns  out  that  there  is  any  big  carryover  apparent. 

Peas  usually  take  care  of  themselves  somehow,  and 
it  will  be  unexpected  to  see  much  wide  variation  from 
present  quotations. 

The  Canners’  Finance  Problem — All  canners  should 
face  this  situation  fairly  instead  of  trying  to  muddle 
through,  as  has  been  the  custom  of  too  many  of  the 
craft  in  seasons  past. 

The  interest  rates  which  accrue  on  long-carried 
stocks  are  bad  enough,  but  along  approaching  the  next 
pack  in  case  goods  have  not  moved  out  properly  some 
of  the  collateral  may  have  to  be  used  with  secondary 
financing  people,  with  the  attendant  high  rates  which 
they  charge. 

We  heard  last  week  of  a  canner  in  such  a  predica¬ 
ment.  His  bank  is  tired  holding  awaiting  an  overdue 
market  upturn ;  the  canner  has  had  to  go  to  secondary 
lenders.  Such  people  make  a  rate  of  about  7  per  cent 
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interest  and  touch  lightly  on  the  subject  of  “service 
fees,”  etc.  But  they  are  loaded  on  for  all  the  traffic 
will  stand,  and  then  some.  And  all  payable  even  on  a 
short-term  loan. 

When  Mr.  Canner  has  figured  it  up  he  is  paying  ex¬ 
cessively  for  his  loan,  and  he  would  better  cash  in  with 
another  5  per  cent  price  cut  rather  than  ride  along  with 
such  a  millstone  of  excessive  interest  rate. 

It  is  to  be  hoped  that  packers  will  not  put  their  neck 
in  such  a  noose  another  season.  Fortunately,  there  are 
not  many  distressed  cases  of  this  sort,  but  the  circum¬ 
stance  should  serve  as  a  warning  against  foolish  over¬ 
productions. 


OZARK  MARKET 

By  “OZARKO,” 

Special  Correspondent  of  ‘‘The  Canning  Trade." 


Rains  Help  the  Crop  Outlook — More  Cars  of  Tomatoes 
Sold — Low  Prices  on  Distressed  Lots — No  Futures 
Yet  Sold — Some  Little  Contracting  for  Acreage — 
Green  Beans  Very  Quiet — Business  on  a  Cash  Basis. 

Springfield,  Mo.,  February  19,  1931. 

WEATHER — There  has  been  more  rainfall  in  the 
Ozarks  during  the  past  week,  and  there  should 
be  no  complaint  now  on  shortage  in  moisture. 
The  general  weather  conditions  otherwise  have  been 
very  favorable  for  the  month  of  February.  The  lowest 
temperature  within  the  past  week  registered  20  de¬ 
grees.  The  wheat  fields  look  fine,  and  the  pasture  lands 
will  be  greatly  benefited  by  the  rainfall. 

Tomato  Sales — There  are  some  increases  in  the  sales 
of  tomatoes  during  the  past  week,  a  goodly  number  of 
cars  sold,  but  mostly  in  single  carlots.  Some  of  these 
were  No.  2  fair  standards,  distressed  lots,  selling  as 
low  as  60c.  Othei^  sales  ranging  62i/>c  and  as  high  as 
65c.  No.  21/2  standards  selling  from  to  $1.05, 

and  No.  1  standard,  10  oz.,  at  42V->c. 

Today’s  Tomato  Prices — We  can  onl  y quote  the  gen¬ 
eral  range  of  prices  on  offerings  on  the  market  now. 
No.  1  standard,  10  oz.,  42>/2C  to  45c;  No.  303  cans,  I41/2 
oz.,  52i/:»c  to  55c;  No.  303  cans,  16  oz.,  some  as  low  as 
55c,  mostly  571^;  No.  2  standards,  62 '/^c  to  65c,  with 
some  canners  refusing  to  confirm  any  sales  under  67V-»c 
to  70c;  No.  21/2  standards,  mostly  $1.00;  No.  10  stand¬ 
ards,  $3.50  to  $3.60. 

Canners’  Present  Holdings  Tomatoes — A  survey  of 
the  Ozarks  shows  that  a  good  many  cars  have  been  sold 
since  January  1,  in  fact  a  good  many  more  than  was  ex¬ 
pected,  and  canners  in  the  district  are  holding  unsold 
today  several  hundred  less  carloads  than  were  held  un¬ 
sold  in  the  district  at  this  period  in  last  year. 

Future  Tomatoes — No  prices  have  yet  been  named 
by  canners  in  the  district  on  future  tomatoes.  If  any 
individual  canner  in  the  district  has  placed  any  offer¬ 
ings  on  the  market,  we  are  entirely  ignorant  of  such 
action.  Most  canners  state  that  if  they  cannot  sell  fu¬ 
tures  at  prices  that  will  yield  a  reasonable  margin  of 
profit,  that  they  will  make  no  sales  of  futures  what¬ 
ever.  , 

Tomato  Acreage — Canners  here  and  there  are  begin¬ 
ning  to  contract  tomato  acreage.  However,  every  can¬ 
ner  that  we  have  talked  to  tells  us  that  they  will  con¬ 
tract  for  this  year’s  pack  the  smallest  acreage  that 
they  have  contracted  for  a  goodly  number  of  years. 


Spot  Green  Beans — Very  little  doing  in  the  selling 
of  spot  beans.  Sales  reported  mostly  part  carlots  for 
shipment  in  cars  with  tomatoes.  Cut  stringless  can  be 
bought  in  the  district,  No.  2  size,  80  to  85c,  No.  10  size, 
$4.25. 

Greens — Both  turnip  and  mustard  greens  moving  out 
slowly  to  the  trade.  Most  sales  part  carlots  for  ship¬ 
ment  with  tomatoes,  and  on  orders  coming  from  the 
Southern  States.  Market  prices  on  greens  in  buyers’ 
favor. 

Loss  by  Fire — The  canning  factory  of  Cantrell  Can¬ 
ning  Company,  of  Hartville,  Mo.,  together  with  the  con¬ 
tents,  was  recently  destroyed  by  fire.  Fortunately, 
there  were  no  spot  canned  foods  on  hand.  About  a  week 
ago  the  canning  factory  of  the  Greer  Bros.  &  Mackie 
Canning  Company,  Mansfield,  Mo.,  was  destroyed  by 
fire.,There  were  more  than  5,000  cases  of  tomatoes 
stored  in  this  factory,  together  with  considerable  can¬ 
ning  factory  supplies.  The  losses  sustained  by  these 
canning  companies  were  only  partially  covered  by  in¬ 
surance. 

General  Business — While  we  don’t  hear  as  many 
complaints  about  dull  business  as  was  the  case  a  few 
months  ago,  at  the  same  time  there  is  ample  evidence 
which  indicates  the  existing  depressed  condition.  We 
rather  doubt  if  there  has  been  any  material  increase  in 
the  number  of  employed.  What  business  is  being 
done  in  the  channels  of  merchandising  is  more  nearly 
on  a  cash  basis  than  the  writer  has  ever  known  in  years 
past. 


GULF  STATES  MARKET 

By  "BAYOU.” 

Special  Correspondent  of  ‘‘The  Canning  Trade." 


Still  Some  Shrimp  Being  Produced,  but  for  the  Most 
Part  Small  and  Medium — A  Good  Many  Have  Been 
Received  at  Biloxi — Lent,  It  Is  Hoped,  Will  Stimulate 
the  Oyster  Market 

Mobile,  Ala.,  February  19,  1931. 
HRIMP — The  shrimp  pack  in  this  section  is  “Now 
and  then”  (more  then  than  now).  There  are  still 
some  shrimp  being  produced,  but  for  the  most  part  the 
sizes  in  the  bays  are  small  and  medium.  Large  shrimp 
are  hitting  the  outside  beaches  in  the  Gulf  of  Mexico, 
but  the  weather  has  been  too  bad  for  the  trawlers  to  do 
regular  fishing  outside  and  the  shrimpers  simply  have 
to  watch  their  chances  and  venture  out  into  the  gulf 
when  the  weather  permits. 

A  good  many  shrimp  have  been  received  at  Biloxi, 
Miss.,  from  the  outside  beach  the  last  two  days,  and 
these  were  quickly  bought  up  by  the  raw  headless 
shrimp  shippers.  It  appears  that  the  eve  of  Lent  finds 
the  freezers  of  the  big  jobbing  centers  of  the  North  and 
East  pretty  well  cleaned  up  of  frozen  shrimp,  and  as 
there  is  only  a  very  limited  amount  of  fresh  shrimp  on 
the  market,  this  accounts  for  the  good  demand  for 
fresh  headless  shrimp,  and  the  express  company  in 
Biloxi  did  a  big  business  this  week.  In  fact,  the  activ¬ 
ities  around  the  raw  headless  shrimp  plants  has  been 
unusually  brisk  for  these  depressed  times,  and  if  the 
shippers  received  a  fair  price  for  their  shrimp  it  will 
help  to  tide  them  over,  for  they  certainly  need  lots  of 
support. 

There  have  not  been  many  shrimp  produced  in  this 
section  this  season,  and  for  the  most  part  the  price  of 


February  23,  1931 


THE  CANNING  TRADE 


35 


headless  raw  shrimp  has  been  low,  considering  the  cost 
of  production;  therefore,  the  shrimp  producers  have 
had  an  awful  struggle  to  stay  in  business.  Spring  is 
usually  a  good  season  for  raw  headless  shrimp,  and 
Lent  is  probably  responsible  for  this,  because  it  comes 
in  the  spring. 

Mobile,  Alabama,  and  New  Orleans,  Louisiana,  are 
in  the  midst  of  their  Mardi  Gras  festivities,  which  is 
an  annual  affair  of  large  proportions  in  these  two  cities. 
The  celebration  is  a  very  old  French  and  Spanish  cus¬ 
tom,  which  calls  for  “big  doings”  of  plenty  fun  just 
before  entering  the  holy  season  of  Lent,  whose  relig¬ 
ious  requirements  prescribe  the  observers  to  seclude 
themselves  from  the  attractions  and  pleasures  of  the 
world  and  don,  as  it  were,  the  sackcloth  and  ashes  of 
penance  and  practice  fast  and  abstinence. 

Lent  is  observed  by  Catholics  and  some  Protestant 
denominations  and  runs  from  Ash  Wednesday,  which 
falls  this  year  on  Feb.  18th,  until  Easter  Sunday,  April 
5th.  Lent  does  not  always  fall  at  the  same  time  each 
year,  but  sometimes  it  commences  in  February  and 
sometimes  in  March,  but  it  is  a  spring  religious  period 
for  the  denominations  that  observe  it,  and  incidentally 
a  mighty  good  booster  for  the  consumption  of  sea 
foods. 

Going  back  to  Mardi  Gras,  the  Mayor  of  Mobile  has 
turned  over  the  keys  of  the  city  to  the  mystic  King 
Felix,  Emperor  of  Joy,  for  the  next  two  days.  Busi¬ 
ness  is  practically  suspended  and  fun  galore  every¬ 
where. 

Very  few,  if  any,  shrimp  were  canned  in  this  section 
this  past  week,  as  the  bulk  of  the  catches  went  to  the 
raw  shippers. 

The  price  of  canned  shrimp  is  $1.50  per  dozen  for  No. 

1  medium  and  $1.65  per  dozen  for  No.  1  large,  f.  o.  b. 
factory. 

Oysters — The  bulls  may  have  the  best  of  the  bears  in 
the  stock  market,  but  it  failst  to  reflect  the  same  busi¬ 
ness  condition  in  the  oyster  market,  where  the  bears 
still  seem  to  hold  the  upper  hand. 

Lent,  it  is  hoped,  will  serve  to  stimulate  the  demand 
for  oysters,  but  don’t  bank  too  strongly  on  it,  because 
at  this  time  every  year  the  oyster  consumer  seems  to 
be  pretty  well  weaned  from  oysters,  and  neither  Lent 
nor  cold  weather  will  induce  them  to  go  back  strong 
for  the  bivalves.  This  is  rather  an  unfortunate  situa¬ 
tion,  because  oysters  are  at  their  best  at  this  time  of 
the  year,  and  that’s  when  the  people  stop  eating  them. 
For  this  reason  cove  oysters  should  be  eaten  more  than 
they  are,  because  they  are  canned  at  the  time  of  the 
year  when  oysters  are  at  their  best. 

The  Alabama  reefs  are  yielding  some  of  the  finest 
oysters  ever  taken  from  these  waters,  and  one  of  the 
factories  that  had  shut  down  a  few  weeks  ago  started 
to  can  oysters  this  past  week. 

There  has  been  a  scarcity  of  suitable  oysters  for  the 
raw  trade  in  Biloxi,  Miss.,  the  past  month,  and  the  ship¬ 
pers  there  have  had  to  get  some  oysters  from  Bayou 
La  Batre,  Ala.,  so  as  to  fill  their  orders.  This  is  the  re¬ 
verse  of  what  it  was  at  the  beginning  of  the  season, 
when  Alabama  got  a  good  many  oysters  from  Biloxi, 
and  now  the  shoe  is  on  the  other  foot. 

Alabama  has  some  of  the  finest  natural  oyster  reefs 
and  bedding  grounds  in  this  section  of  the  country,  but 
it  has  been  handicapped  by  laws  prohibiting  dredging, 
which  has-  interfered  with  the  development  of  her  oys¬ 
ter  bottoms.  A  sea  food  bill  which  will  do  much  to  de¬ 
velop  its  oyster  industry  will  be  presented  at  this  term 
of  the  legislature  now  convened,  and  it  is  hoped  that  it 


will  pass,  as  it  means  so  much  to  the  development  of 
the  natural  resources  of  Alabama. 

The  price  of  cove  oysters  is  90c  per  dozen  for  5  ounce 
and  $1.80  per  dozen  for  10  ounce,  f.  o.  b.  cannery. 


CALIFORNIA  MARKET 

By  -'BERKELEY." 

Special  Correspondent  of  “The  Canning  Trade.” 


Some  Rain,  but  Crop  Outlook  Not  Very  Promising — 
Fear  Light  Supply  of  Irrigation  Water — Packing 
Spinach  to  Be  Held  to  Requirements— Fresh  Aspar¬ 
agus  in  Market — The  Pear  Situation — Northwest 
Now  the  Berry  Packer. 

San  Francisco,  February  19,  1931. 

CROPS — While  actual  drought  conditions  are 
scarcely  prevailing  in  California  and  rain  is  fall¬ 
ing  as  this  is  written,  the  precipitation  to  date, 
taking  the  state  as  a  whole,  is  far  below  normal,  and 
the  outlook  for  1931  is  not  especially  promising.  Snow¬ 
fall  in  the  mountains  is  exceedingly  light  and  water 
for  irrigation  promises  to  be  in  light  supply.  But  one 
weather  station  in  the  entire  state  reports  a  normal 
rainfall,  this  being  San  Diego,  with  some  stations  re¬ 
porting  much  less  than  one-half  the  normal.  Late  rains 
may  save  the  situation,  as  far  as  field  crops  are  con¬ 
cerned,  but  lowered  water  tables  can  only  be  restored 
by  heavy  snows  in  the  mountains. 

Spinach — The  packing  of  spinach  is  now  getting 
under  way,  the  first  cannery  to  report  operations  for 
the  season  being  that  of  the  Kings  County  Packing 
Company,  at  Armona.  The  acreage  devoted  to  spinach 
is  below  that  of  last  year,  but  the  canned  output  may 
easily  be  a  little  greater.  The  yield  per  acre  in  19i30 
was  unusually  light,  running  below  20  cases  on  the 
average,  compared  with  an  average  of  25  cases  for  the 
two  previous  years.  Timely  rains  during  the  next  six 
weeks  may  result  in  an  output  of  as  much  as  1,700,000 
cases,  as  compared  with  1,565,496  cases  in  1930,  but 
unfavorable  weather  conditions  could  result  in  a  much 
smaller  pack.  The  prospective  pack,  it  will  be  noted, 
will  not  be  in  excess  of  consumption  requirements  in 
any  event.  Last  year’s  pack  and  surplus  from  previous 
years  is  in  very  small  supply,  so  the  market  for  spinach 
may  be  said  to  be  jn  excellent  shape. 

Asparagus — Very  warm  weather  for  this  time  of  the 
year  has  been  experienced  of  late  in  the  San  Francisco 
Bay  region,  and  offerings  of  fresh  asparagus  are  to  be 
seen  in  the  vegetable  markets.  Eastern  shipments  on 
a  large  scale  will  be  under  way  at  an  early  date,  but  it 
will  be  about  a  month  before  canning  will  be  com¬ 
menced.  No  demand  is  being  made  for  the  early  nam¬ 
ing  of  opening  prices,  and  these  will  proably  not  make 
their  appearance  until  after  packing  has  been  com¬ 
menced. 

Pears — Frank  T.  Swett,  for  many  years  president  of 
the  California  Pear  Growers  Association,  has  retired 
from  this  office  and  has  been  made  general  manager  of 
the  organization.  At  a  recent  meeting  of  the  board 
of  directors  Peter  J.  Huth  was  chosen  president,  W.  I. 
Wilcox,  vice-president;  F.  A.  Edinger,  secretary-treas¬ 
urer,  and  A.  H.  Harrison,  assistant  secretary.  At  the 
annual  meeting  held  recently  a  resolution  was  adopted 
urging  that  counties  revise  assessriient  lists  covering 
fruit  lands  and  fruit  trees,  pointing  out  that  in  many 
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instances  assessments  are  on  the  valuations  arrived  at 
seven  or  eight  years  ago,  when  fruit  prices  were  high 
and  growers  prosperous.  Another  resolution  calls 
upon  the  state  to  aid  in  the  fight  on  pear  blight,  which 
caused  so  much  damage  last  year. 

The  annual  report  of  President  Swett  directed  atten¬ 
tion  to  the  difficulties  that  had  been  met  in  moving 
stocks  of  canned  fruits  during  the  past  two  years,  and 
suggested  that  the  average  canner  would  be  fortunate 
if  a  loss  was  not  incurred  on  1930  operations.  The  car¬ 
ryover  of  canned  pears  on  the  Pacific  Coast  on  the  first 
of  June  last  year  amounted  to  more  than  800,000  cases, 
with  prices  down  to  a  level  that  meant  a  tremendous 
loss  to  canners.  This  huge  carryover  was  brought 
about  by  high  prices  for  the  1929  crop  and  a  decided 
falling  off  in  both  domestic  and  export  demand.  The 

1930  pack  amounted  to  about  4,200,000  cases,  making  a 
total  of  about  5,000,000  cases  to  be  marketed  before  the 

1931  pack  is  ready.  The  largest  sales  for  any  one  sea¬ 
son  to  date  have  been  4,250,000  cases,  this  being  in 
1928,  when  times  were  flourishing.  The  job  with  which 
canners  have  been  faced  since  last  fall  has  been  to 
move  about  60,000  cases  a  month  more  than  in  the  ban¬ 
ner  season  of  1928-1929.  Lower  prices  are  helping  to 
get  the  pack  into  consumption,  but  there  are  plenty  of 
pears,  just  as  there  are  plenty  of  peaches  and  most 
other  fruits.  Here  and  there  certain  grades  and  sizes 
are  closely  sold  up,  but  there  are  other  grades  and  sizes 


to  take  their  places.  The  outlook  is  for  an  unusually 
heavy  movement  of  canned  pears  and  other  fruits'  this 
spring,  as  wholesalers  and  retailers  are  carrying  light 
stocks.  This  demand  will  be  needed. 

Berries — A  recent  radio  talk  of  W.  W.  Vincent,  chief 
of  the  western  district  food  and  drug  administration, 
San  Francisco,  had  to  do  with  canned  berries.  Berries, 
formerly  packed  quite  heavily  in  California,  are  now 
handled  almost  exclusively  in  the  Pacific  Northwest,  as 
far  as  the  western  half  of  the  country  is  concerned. 
The  principal  berries  canned  are  loganberries,  red  rasp¬ 
berries,  strawberries,  gooseberries,  blackberries  and 
black  raspberries.  There  are  five  general  grades  for  all 
but  loganberries  under  the  specifications  of  the  North¬ 
west  Canners  Association.  These  are  fancy,  choice, 
standard,  seconds  and  water,  or  pie.  In  loganberries 
the  standard  and  seconds  grades  are  omitted.  The 
speaker  described  the  different  grades  and  concluded 
his  talk  as  follows:  “As  in  the  case  with  other  canned 
fruits,  the  packers  and  distributors  do  not  always  tell 
you  upon  the  labels  which  of  their  products  are  or 
fancy,  choice  or  standard  grades.  The  fancy  grade  is 
ithat  generally  found  under  the  leading  or  first  brand 
of  packers  and  distributors.  You  will  find  cans  of  ber¬ 
ries  well  filled  because  your  Food  and  Drug  Adminis¬ 
tration  holds  as  adulterated  such  packs  as  contain 
more  water  or  syrup  than  is  necessary  for  the  product’s 
proper  preparation  and  sterilization.” 


What  Canned  Foods  Distributors  are  Doing 

Kentucky  Anti-Chain  Hearing  Posponed — California  Packing  1930  Earnings  Seen  Lower — To  Form  New 
Almar  Stores  Corporation:  Court  Approves  Sale  of  Bankrupt  Company — Suit  Filed  to  Restrain  Safeway 
Stores  From  Unfair  Competitive  Practices  in  Nebraska  — Ship  Frozen  Foods  in  Standard  Refrigerator  Cars. 


Kentucky  anti-chain  hearing  postponed— 

Hearing  on  the  petition  filed  by  the  Kroger  Grocery  and 
Baking  Company  and  associated  chain  and  department 
store  groups  asking  an  interlocutory  decree  preventing  collec¬ 
tion  of  the  Kentucky  chain  store  tax  law  has  been  postpbned 
pending  filing  of  briefs  by  the  counsel  for  the  chain  store  organ¬ 
ization. 

The  court,  sitting  at  Frankfort,  Ky.,  granted  the  chain  store 
lawyers  until  March  3  to  file  their  briefs  and  allowed  an  addi¬ 
tional  ten  days  for  the  Attorney-General  of  Kentucky  to  answer 
the  briefs.  Meanwhile  the  temporary  injunction  restraining  the 
Kentucky  Tax  Commission  from  collecting  the  tax  will  remain 
in  force. 

The  Georgia  chain  store  tax  which  differs  from  the  tax  in 
Kentucky  suffered  an  overwhelming  defeat  recently  when  the 
State  Supreme  Court  held  that  it  violated  both  the  State  and 
Federal  constitution.  The  case  will  undoubtedly  be  appealed  to 
the  United  States  Supreme  Court,  where  two  anti-chain  store 
laws  are  awaiting  a  decision  on  their  constitutionality  at  the 
present  time. 

Indiana,  where  the  chain  store  organizations  won  their  fight 
against  the  State  chain  store  tax  law,  is  represented  in  the 
United  States  Supreme  Court  by  a  suit  filed  by  State  authori¬ 
ties.  On  the  contrary,  the  North  Carolina  law  met  with  success 
in  that  State  and  the  chain  store  organizations  headed  by  the 
Great  Atlantic  &  Pacific  Tea  Company,  appealed  the  local  court’s 
decision  to  the  United  States  Supreme  Court. 

Chain  store  tax  law  measures  are  now  pending  in  33  States 
and  the  future  of  these  laws  depends  upon  the  action  taken  by 
the  United  States  Supreme  Court  and  by  the  local  Federal  court 
in  Kentucky. 

California  Packing  1930  Earnings  Been  Lower — The  California 
Packing  Corporation,  in  common  with  the  rest  of  industrial 
America,  has  been  affected  by  the  current  depression,  and  it  is 
possible  that  earnings  for  1939  will  not  cover  the  $4  dividend  on 


the  company’s  capital  stock.  The  company’s  fiscal  year  ends 
February  28. 

While  the  company’s  volume  of  business  has  remained  prac¬ 
tically  unchanged,  the  dollar  value,  due  to  lower  prices,  has 
shown  a  decided  decline  from  that  of  the  preceding  fiscal  year. 
Opening  prices  on  its  major  line  of  canned  fruits  last  summer 
were  the  lowest  in  many  years. 

In  addition  to  lower  prices  on  the  new  pack,  the  company  in 
the  early  part  of  the  summer  reduced  prices  on  certain  fruits  on 
the  1929  pack  due  to  the  large  carry-over  in  several  lines.  Sev¬ 
eral  of  these  items  suffered  severe  price  slashes  and  this  ac¬ 
counted  for  a  fairly  large  percentage  of  the  drop  in  dollar 
volume. 

However,  since  the  posting  of  quotations  on  the  1930  pack,  no 
further  downward  revisions  have  been  made,  and  it  is  a  prac¬ 
tical  certainty  that  no  changes  will  be  made  until  the  new  pack 
is  ready.  The  margin  of  profits  on  the  1930  pack,  however,  was 
not  as  wide  as  in  previous  years,  and  thus  the  year’s  profits  will 
be  affected. 

Another  unfavorable  factor  that  will  affect  the  earnings  for 
1930  was  the  loss  suffered  by  the  Alaska  Packers  Association  in 
which  the  California  Packing  owns  approximately  83  per  cent  of 
the  stock.  In  previous  years,  California  Packing  included  in  its 
income  account  its  equity  in  Alaska  Packers’  income,  rather 
than  only  the  dividends  received.  Inasmuch  as  Alaska  Packers 
showed  a  loss  of  $894,328  from  1930  operations,  California  Pack¬ 
ing  will  have  to  write  down  its  own  income  to  conform  with  the 
proportionate  ownership  in  Alaska  Packers. 

Covering  the  period  extending  ovqt  the  past  eight  years,  the 
corporation  has  a  fairly  stable  record  of  income,  with  the  ex¬ 
ception  of  1928,  when  earnings  did  not  cover  dividends.  In  the 
past  five  years  ended  February  28 — 1926  to  1930,  inclusive — its 
net  totalled  $26,769,258,  after  all  charges.  During  that  time, 
dividend  payments  amounted  to  $18,802,258  or  approximately  70 
per  cent  of  the  corporation’s  net  earnings. 
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In  recent  years,  however,  the  company’s  financial  position  has 
been  less  liquid,  reflecting  the  use  of  current  funds  for  expan¬ 
sion  purposes.  As  of  February  28,  1930,  its  current  assets 
amounted  to  $29,684,838  and  current  liabilities  to  $14,741,373,  with 
a  ratio  of  slightly  more  than  $2  to  $1.  This  compares  with  a 
ratio  of  $2.60  to  $1  in  the  preceding  year. 

T®  furnish  funds  for  additional  working  capital  as  well  as  to 
take  up  some  of  its  bank  loans,  the  company  offered  $15,000,000 
debentures  last  year. 

Some  of  the  more  important  items  in  the  corporation’s  expan¬ 
sion  program  in  the  past  few  years  included  an  investment  of 
about  $1,750,000  in  the  acquisition  of  approximately  95  per  cent 
of  the  outstanding  stock  of  the  Midwest  Canning  Corporation, 
which  owns  plants  at  Rochelle  and  DeKalb,  Ill.,  Arlington  and 
Cambria,  Wis.,  and  Sleepy  Eye,  Minn.  It  also  bought  at  an  ap¬ 
proximate  cost  of  $1,250,000,  from  the  Virden  Packing  Com¬ 
pany,  five  canneries  located  at  San  Jose,  Emeryville,  Elmhurst, 
Fruitvale  and  Marysvale,  Cal.,  as  well  as  two  plants  for  $459,000 
from  H.  G.  Prince  &  Co.  at  Fruitvale  and  San  Leandro,  Cal. 

Total  investments  of  the  corporation  in  other  companies 
amounted  to  $15,155,509  at  the  end  of  February,  1930,  a  gain  of 
$2,300,000  over  the  preceding  year.  The  $15,155,509  figure  rep¬ 
resents  companies  in  which  it  owns  more  than  51  per  cent  of  the 
outstanding  stock  and  is  the  capital  stock  of  such  companies  car¬ 
ried  at  cost  plus  equity  in  undistributed  profits. 

Cash  at  the  end  of  the  last  fiscal  year  amounted  to  $2,400,046, 
a  slight  gain  over  that  of  a  year  previous,  while  inventories  at 
$17,098,930  showed  an  advance  of  about  $2,000,000,  as  compared 
with  1929.  Notes  payable  totalled  $8,750,000,  an  increase  of 
$5,000,000  over  the  end  of  the  1928-29  fiscal  year.  Surplus  reg¬ 
istered  a  gain  of  $2,114,685  over  the  1929  figure,  reaching 
$22,451,054. 

The  company  is  the  largest  packer  and  distributor  of  canned 
fruits  and  vegetables,  dried  fruits  and  canned  fish  in  the  world, 
in  addition  to  being  of  the  leading  factors  in  the  pineapple  in¬ 
dustry.  The  company  also  recasts  and  distributes  coffee.  Its 
trade-marks  include  Del  Monte,  Gold  Bar,  Glass  Jar  and  Sun- 
Kist.  The  comany  has  spent  more  than  $20,000,000  in  advertis¬ 
ing  the  Del  Monte,  although  none  of  the  expense  has  been  capi¬ 
talized. 

The  properties  of  the  corporation  and  its  subsidiaries,  ex¬ 
clusive  of  the  Alaska  Packers’  Association,  include  78  canning 
and  packing  plants,  located  mainly  in  California,  and  four 
ranches  exceeding  22,000  acres.  The  Alaska  Packers’  Associa¬ 
tion  owns  extensive  properties  in  Alaska  in  addition  to  a  fleet 
of  sea-going  vessels 

To  Form  Almar  Stores  Corporation — Court  Approves  Sale  of 
Bankrupt  Company — Application  has  been  made  to  incorporate, 
under  the  laws  of  Delaware,  a  new  corporation  to  be  known  as 
the  Almar  Stores  Corporation,  which  is  being  formed  to  take 
over  the  good-will  and  business  of  the  present  Almar  Stores 
Company,  now  in  receivership. 

Control  of  the  new  corporation  will  be  in  a  voting  trust  of  the 
common  stock,  which  will  be  under  the  regulation  of  J.  R. 
Peters,  whose  offer  to  purchase  the  assets  of  the  present  Almar 
Company  w^as  recently  approved  by  the  court.  Mr.  Peters  will 
be  the  president  and  general  manager  of  the  new  corporation. 

Under  the  terms  of  the  offer  made  by  Mr  Peters  and  his  asso¬ 
ciates  for  the  Almar  Company’s  business  and  good-will,  cred¬ 
itors  and  stockholders,  in  equal  proportions,  will  be  given  a 
chance  to  come  into  the  new  company  on  a  cost  basis  without 
any  deductions  for  any  charges  or  expenses.  This  offer  to  stock¬ 
holders  and  creditors  will  remain  open  until  February  28. 

The  new  corporation  will  have  an  authorized  capital  structure 
of  $1 ,500,000  7  per  cent  $50  par  cumulative  preferred  and  214,615 
shares  of  no-par  common. 

Present  plans  call  for  issuance  of  $500,000  par  value  preferred 
stock  and  an  allotment  of  shares  of  common  stock,  in  payment 
for  merchandise,  fixtures  and  equipment  of  the  bakery,  ware¬ 
house  and  stores,  good-will,  trade-mark  and  rights  of  the  old 
company,  and  an  additional  $300,000  par  value  preferred  stock 
will  be  issued  to  raise  this  sum  in  ready  money. 

The  new  corporation  will  start  in  business  with  a  statement 
showing  no  liabilities  other  than  its  capital,  and  will  also  show 
quick  assets  of  approximately  $500,000. 

In  order  to  keep  the  stores  suplied  with  merchandise,  Mr. 
Peters  and  his  associates  have  advanced  $100,000  in  cash  to  the 
present  receivers,  in  addition  to  the  $50,000  cash  deposited  with 
his  bid.  The  balance  of  th^  $300,000  cash  to  be  invested  in  the 
new  corporation  is  provided  for. 

Several  changes  in  the  company  are  scheduled  with  several 
stores  that  have  not  proved  profitable,  slated  to  be  discontinued, 
and  others  showing  only  a  small  profit,  likewise,  unless  rent  ad¬ 
justments  can  be  made.  The  rent  of  the  company’s  warehouse 
has  been  considerably  reduced  to  the  new  corporation,  and,  gen¬ 


erally  speaking,  the  new  corporation  will  inherit  no  handicaps 
from  the  former  operators  of  the  organization. 

Plans  for  re-establishing  the  concern  in  its  former  profitable 
state  and  call  for  conservative  expansion  as  the  growth  of  the 
company  necessitates  such  movement. 

Suit  Filed  to  Restrain  Safeway  Stores  From  Unfair  Competi¬ 
tive  Practices  in  Nebraska — Following  a  controversy  extending 
over  a  period  of  several  months  between  the  independent  grocers 
of  Nebraska  and  the  Safeway  Stores  Corporation,  which  oper¬ 
ates  a  chain  of  grocery  stores  throughout  the  State,  the  Attor¬ 
ney-General  of  Nebraska  has  filed  a  restraining  suit  against 
the  chain  stoi-e  corporation. 

The  suit  charges  the  corporation  with  designedly  underselling 
Ic^al  competitors  and  discriminating  in  prices  between  communi¬ 
ties,  “all  for*  the  purpose  of  destroying  the  business  of  local 
competitors.” 

The  corporation,  which  is  named  in  the  suit  as  operating 
stores  under  the  names  of  “Safeway  Store”  in  some  communities 
and  “Pig’gly  Wiggly”  in  others,  is  alleged  to  be  “intentionally 
selling  bread,  sugar,  baking  powder,  flour,  meat  and  other  food 
commodities  at  a  lower  rate  in  some  sections,  communities  and 
cities  of  Nebraska  than  it  charges  for  the  same  commodities  in 
other  and  different  sections,  communities  and  cities,  after  making 
due  allowance  for  the  difference,  if  any,  in  the  grade  or  quality 
and  in  the  actual  cost  of  transportation  of  such  commodities  from 
the  point  of  production,  if  a  raw  material,  and  from  the  point 
of  manufacture  or  distribution,  if  a  manufactured  product,” 
which  is  alleged  to  be  in  violation  of  Section  59-501,  Compiled 
Statutes  of  Nebraska  for  1929. 

Section  59-501  of  the  Nebraska  Statutes  refers  to  the  methods 
which  may  be  used  in  operating  retail  stores  in  Nebraska,  deal¬ 
ing  especially  with  the  regulations  specifying  legal  methods  of 
competition.  In  the  recent  hearings  conducted  by  Attorney- 
General  Sorenson  into  the  business  conduct  of  the  chain  store 
organization,  lawyers  representing  the  independent  grocers’  as¬ 
sociations,  which  have  been  instrumental  in  leading  the  fight  to 
force  the  chain  store  corporation  to  stop  alleged  unfair  trade 
practices,  contended  that  they  had  proved  that  the  chain  stores 
were  clearly  violating  the  law.  They  stated  that  they  (the 
chain  store  operators)  must  prove  that  this  violation  was  not  a 
clear  defiance  of  the  State  laws  governing  such  matters. 

In  answering  these  charges  at  the  hearings,  the  chain  store 
representatives  stated  that  as  their  outlets  operated  on  a  cash- 
and-carry  basis  as  compared  with  the  independent’s  practice  of 
service-and-charge,  there  was  a  saving  of  some  15  per  cent 
effected.  Hence,  the  chain  store  units  prices  were  approximate¬ 
ly  15  per  cent  lower  to  start  with. 

The  Safeway  attorneys  contended  that  if  the  independent  de¬ 
ified  to  meet  the  competition  of  the  chain  stores  through  lowering 
his  prices  this  15  per  cent,  the  chain  store  has  a  right  to  reduce 
its  price  10  or  15  per  cent  lower  in  turn.  They  argued  that 
when  the  store  had  done  this,  it  was  only  adjusting  itself  to 
local  competitive  conditions,  which  the  law  says  is  a  justification 
for  varying  prices. 

Safeway  Stores  is  placing  its  main  hope  of  fighting  the  suit 
on  the  claim  that  the  law  is  aimed  only  to  prevent  one  competitor 
from  pursuing  a  policy  intended  solely  to  destroy  his  business 
rivals  and  that  where  such  intent  is  not  clearly  shown  a  dealer  in 
one  locality  may  make  whatever  price  he  chooses.  The  corpora¬ 
tion  sets  forth  figures  from  all  of  its  Nebraska  outlets  showing 
that  only  five  of  the  stores  were  unprofitable  during  the  past 
year,  and  testimony  was  introduced  to  show  that  these  stores 
lost  money  only  because  of  small  volume  and  large  overhead. 

The  suit  filed  by  Attorney-General  Sorenson,  as  plaintiff,  asks 
the  court  to  issue  a  perpetual  injunction  restraining  the  defen¬ 
dants  from  continuing  the  practices  complained  of  in  the  petition. 

Ship  Frozen  Foods  in  Standard  Refrigerator  Cars — Tests,  con¬ 
ducted  jointly  for  several  months  by  Merchants  Dispatch,  a  sub¬ 
sidiary  organization  of  the  New  York  Central  Railroad  system, 
and  City  Ice  and  Fuel  Company,  show  that  it  is  not  necessary 
to  install  special  refrigerator  equipment  in  cars  destined  for 
shipment  of  quick-frozen  foods.  Contrary  to  general  belief, 
equally  good  results  may  be  obtained  with  present  equipment  at 
substantially  lower  cost  than  would  be  possible  under  any  change 
in  the  car  equipment. 

In  the  cars  used  for  test  shipments  no  change  was  made  in  the 
design  of  the  standard  refrigerator  car  other  than  to  rearrange 
insulating  materials.  Crushed  ice  and  salt  were  used  as  a 
refrigerant  and  this  held  the  temperatures  of  the  cars  around 
15  degrees  F.,  which  affords  the  ideal  temperature  for  shipping 
the  new  foods. 

F.  S.  Welsh,  vice-president  and  general  manager  of  Merchants 
Dispatch,  said:  “Fresh  fruits  and  meats  after  quick-freezing  at 
low  temperatures  were  used  in  the  tests  and  shipments  covered 
as  much  as  a  1,000  miles.  Car  temperatures  did  not  fluctuate 
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more  than  2  degrees,  and  in  every  case  the  foods  arrived  at 
their  destination  in  excellent  condition.” 

Results  of  the  tests  assure  that  no  new  equipment  will  be 
necessary  in  the  present  highly  organized  refrigerator  car  sys¬ 
tem  and  in  addition  promise  a  greatly  increased  consumption 
of  ice. 

Approximately  13,000,000  tons  of  ice  is  used  annually  by  the 
railroad  and  refrigerator  lines  who  keep  175,000  cars  in  constant 
service.  This  equipment  represents  an  investment  of  $600,000,- 
000  by  these  factors.  One  of  the  most  important  figures  in  this 
field  is  the  City  Ice  and  Fuel  Company  which  has  plants  in  26 
states  and  Canada. 

- ♦ - 

LANDRETH’S  SEED  CATALOGUE 
HE  D.  Landreth  Seed  Company,  Bristol,  Penn¬ 
sylvania,  has  issued  its  1931  Retailers  Catalogue 
showing  the  full  line  of  their  vegetable  seeds. 

This  is  a  neatly  printed,  attractive  little  volume,  giv¬ 
ing  details  of  their  various  seeds  so  well  known  to  can- 
ners,  and  while  they  say  they  do  not  do  a  retail  busi¬ 
ness  and  furnish  this  merely  as  a  reference  chart  for 
their  line,  no  doubt  many  canners  would  find  it  to  their 
advantage  to  have  this  on  their  desks  in  case  they  need 
seeds  of  any  kind. 

In  the  back  of  the  catalogue  is  quite  a  list  of  flowers, 
and  we  advise  our  readers  to  write  to  them  for  a  copy 
of  this  catalogue. 

- ^ - 

A  HANDSOME  CALENDAR 

The  Frank  Hamachek  Machine  Company,  Kewau¬ 
nee,  Wisconsin,  sent  its  friends  a  vejr  attractive 
greeting  card  in  the  form  of  a  striking  calendar. 
This  depicted  what  might  well  be  a  winter  scene  in  that 
state  famous  for  winters,  with  just  a  small  calendar 
pad,  making  the  whole  thing  suitable  for  home  use,  and 
no  doubt  many  of  them  are  now  decorating  homes. 

They  very  modestly  placed  their  advertisement  on 
the  back  in  inconspicuous  form,  and  it’s  a  good  guess 
that  not  one  of  these  calendars  was  wasted. 
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REVIEW  OF  CHINESE  CANNED  FOODS 
MARKET  DURING  1930 

The  sales  of  American  canned  fruits  and  vege¬ 
tables  in  the  China  market  during  1930  show  a 
marked  reduction  as  compared  with  1929,  accord¬ 
ing  to  information  furnished  the  Department  of  Com¬ 
merce  by  Assistant  Commercial  Attache  A.  Bland 
Calder  at  Shanghai.  Fully  30  per  cent  of  the  1929 
sales  of  canned  fruits  and  vegetables  arrived  in  Shang¬ 
hai  during  February,  March  and  April  of  1930.  These 
shipments  were  all  invoiced  at  the  extremely  high 
prices  quoted  by  the  packers  in  1929.  The  stoppage  of 
shipment  to  the  interior,  resulting  from  political  condi¬ 
tions,  very  seriously  interfered  with  the  disposition  of 
these  shipments  arriving  in  the  early  part  of  the  year, 
as  Shanghai  importers  depend  very  largely  upon  their 
interior  connections  for  their  volume  of  business. 

This  accumulation  of  stocks,  followed  by  the  crash 
of  exchange  rates,  resulted  in  the  goods  costing  dealers 
such  extremely  high  prices  that  the  consumer  simpb’^ 
stopped  buying  imported  canned  foods  whenever  pos¬ 
sible,  as  retail  prices  became  practically  prohibitive. 
This  condition  affected  the  foreign  residents  and  Chi¬ 
nese  consumers  alike.  Owing  to  the  dealers  being  un¬ 
able  to  dispose  of  the  1929  stocks,  arriving  in  the 
spring  of  1930,  it  followed  that  the  dealers  were  not  in 
a  i)osition  to  place  orders  for  1930  pack  canned  fruits 
and  vegetables,  regardless  of  the  fact  that  the  1930 
pack  was  (luoted  at  an  average  of  25  per  cent  below  the 
1929  quotations.  Throughout  1930  consumer  demand 
was  very  seriously  reduced,  and  those  dealers  who 
placed  orders  for  1930  pack  were  forced  to  request  that 
shipments  be  delayed.  The  orders  for  shipment  out  of 
the  1930  pack  were  materially  reduced  for  the  reasons 
stated. 

The  sale  of  catsup  has  been  very  seriously  affected 
by  local  Chinese  manufacturers  offering  this  item  at 
half  the  price  of  American  catsup,  with  the  result  that 
the  volume  of  business  on  this  item  was  reduced  some 
50  per  cent  below  the  amount  sold  in  1929.  It  appears 
at  this  time  locally  packed  catsup  will  largely  displace 
the  American  article. 

Importations  of  canned  pineapples  from  Singapore 
greatly  increased  during  1930,  ^cause  of  low  prices, 
although  the  article  itself  cannot  be  compared  with 
Hawaiian  pineapples.  In  a  number  of  cities  Chine.se 
are  packing  several  varieties  of  fruit,  and  the  volume 
of  business  in  Chinese  canned  foods  is  increasing  each 
year. 

The  outlook  for  1931  is  not  particularly  bright,  owing 
to  the  low  exchange  rates,  which  more  than  offset  the 
low  prices  being  quoted  by  American  packers.  With 
the  present  low  price  of  silver,  and  the  increase  in  the 
customs  tariff,  prices  to  consumer  will  be  even  higher 
than  they  are  at  present  and  can  only  result  in  a  fur¬ 
ther  reduction  in  business.  If  political  conditions  re¬ 
main  as  at  present  and  exchange  rates  improve,  the 
volume  of  business  on  American  canned  food  products 
in  1931  should  show'  a  material  increase  over  the  1930 
business. 
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BLOOD  TELLS 


ROGERS 

Stringless  Refugee 

The  ROGERS  strain  of  the  Stringless  Refugee  was  originated, 
perfected  and  introduced  by  Austin  L.  Rogers.  It  has  a  15  inch, 
strong,  vigorous  vine,  a  beautiful  5^  inch  round,  straight,  string¬ 
less  pod  and  the  fact  that  it  is  used  by  90%  of  all  Quality  Packers 
of  green  beans  is  evidence  of  its  superiority. 

We  will  gladly  have  you  pack  it  in  comparison  with  that  of  any 
other  strain,  and  let  YOU  BE  THE  JUDGE! 


Rogers  Bros.  Seed  Company 

Breeders  &  Growers 
PEAS— BEANS  -SWEET  CORN 

FOR  QUALITY  CANNERS 


CHICAGO 


ILLINOIS 
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Maximum  staunchness 
in  H  &  D  corrugated 
fibre  canned  foods  boxes  is  assured 
by  two  special  combined  features  of 
H  &  D  design- — -box  wall  rigidity  and 
snug  fit  of  contents. 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You’ll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


PRESENT  GENERATION  BAD 
Little  Girl — You  know  the  old  vase,  mumsie,  you  said 
’ad  been  ’anded  down  from  generation  to  generation. 
Mother  (anxiously) — Yes. 

Little  Girl — Well,  this  generation ’s  dropped  it. 


WHY,  TOM! 

Teacher — ^Tom,  can  you  tell  me  what  a  hypocrite  is  ? 
Tom — Yes,  ma’am.  It’s  a  boy  that  comes  to  school 
with  a  smile  on  his  face. 


ONE  OF  THE  B(U)OYS 
Willie — Wot’s  the  floating  population,  maw? 
Mrs.  Jaggs — Your  father  is  one  of  them,  Willie. 


Write  for  price  list  and  samples 
THE  HINDE  &  DAUCH  PAPER  COMPANY 

800  Decatur  Street  Sandusky,  Ohio 

HINDE  SL  DAUCH  SHIPPING  BOXES 


LABELS 

— a«  you  like  them 
— when  you  want  them 

We  are  so  located  that  we  can  take 
care  of  all  your  wants,  promptly, 
dependably. 

Avoid  a  rush-job.  Give  us  time 
and  we  can  give  you  the  better  job. 
But  we  can  take  care  of  the  rush 
job,  too. 

— Labels  of  every  description 
— As  many  colors  as  desired 
— And  at  the  right  prices 

Piedmont  Label  Co.,  Inc. 

Bedford,  Va. 

HARDLY 

Traffic  Cop — Hey,  you!  Is  that  your  car? 

“Well,  officer,  since  you  ask  me,  considering  the  fact 
that  I  still  have  fifty  payments  to  make,  owe  three  re¬ 
pair  bills  and  have  not  settled  for  the  new  tire,  I  really 
don’t  think  it  is.” 


SURE  REMEDY 

“Lady,”  said  Mike,  “would  you  lend  me  a  cake  of 
soap  ?” 

“Do  you  mean  to  tell  me  you  want  soap?” 

“Yes’m.  Me  partner’s  got  de  hiccups  an’  I  want  to 
scare  him.” 


NO  FIGURING  NECESSARY 
Teacher — If  I  gave  you  a  big  red  apple  and  you  gave 
Robert  seven-eighths  of  it,  what  would  you  have  ? 
Tommy — Some  kind  of  disease  in  my  brain. 


PERPETUAL  MOTION 
Jimmie — Wot’s  perpetshul  moshun,  paw? 

Paw — Keep  your  eye  on  your  mother  when  she  talks. 


CULPRIT  WAS  A  GOOSE 
Magistrate — You  are  accused  of  stealing  a  chicken. 
Anything  to  say? 

Prisoner — I  just  took  it  for  a  lark,  sir. 

“No  resemblance  whatever.  Ten  days.” 


Applicant — Here  is  my  diploma  in  public  speaking. 
Employer — Very  well,  go  out  in  the  other  room  and 
address  those  envelopes. 


A  CHANCE  ACQUAINTANCE 
Star  Boarder — Mrs.  Knotte,  there’s  something  in 
my  soup. 

Mrs.  Feede  M.  Knotte  (landlady) — Impossible,  sir. 
Hold  it  up.  Why,  that’s  an  oyster. 

Star  Boarder — Well,  well.  An  oyster.  And  I’ve  al¬ 
ways  wanted  to  see  one. 
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WHERE  TO  BUY 

the  Machiney  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADHESIVES,  Pastes  and  Gums. 

ADJUSTER,  for  Chain  Devices. 

Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Apple  Paring  Machines.  See  Paring  Mach. 
BEAN  SNIPERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

BEET  MACHINERY. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See  Can¬ 
nery  Supplies. 

BEETS,  Carrier,  Rubber,  Wire,  Etc. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Tnd. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 
BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Mach.  Co.,  Salem.  N.  J. 

Berlin-Chapman  Co..  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Blowers,  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES,  Steam. 

Edw.  Renneberg  &  Sons  Co.,  Baltimore. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Slaysman  &  Co.,  Baltimore. 

BASKETS,  Picking 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  lo  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 

BOTTLERS’  MACHINERY. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Bottle  Screw  Caps.  See  Caps. 

BOXES,  Corrugated  Paper. 

Hinde  &  Dauch  Paper  Co.,  Sandusky,  O. 

BOX  (Corrugated)  SEALING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper.  See  Cor.  Paper  Prod. 
BOXES,  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

BOXING  MACHINES. 

BROKERS. 

J.  Harry  Cain,  Baltimore.^ 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  Oil,  Gas,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BY-PRODUCTS,  Machinery. 

Edw.  Renneberg  &  Sons  Co.,  Baltimore. 

Cabbage  Machinery.  See  Kraut  Mchy. 

CANNERS,  Fruits  and  Vegetables,  Etc. 
California  Packing  Corp.,  San  Francisco. 

CAN  COUNTERS. 

Ams  Machine  Co.,  Max,  New  York  City. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS’  MACHINERY. 

Ams  Machine  Co.,  Max,  New  York  City. 

E  W.  Bliss  &  Co..  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago. 

Slaysman  &  Co.,  Baltimore. 

Can  Markers.  See  Stampers  and  Markers. 

CAN  SEALING  COMPOUNDS. 

Ams  Machine  Co.-,  Max,  New  York  City. 

CAPPING  MACHINES.  Soldering. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 


CAN  WASHING  MATERIALS. 

J.  B.  Ford  Co.,  Wyandotte,  Mich. 

CANS,  Tin.  All  Kinds 
American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  O. 

Metal  Package  Corp.,  New  York-Baltimore. 

Phelps  Can  Co.,  Baltimore. 

Phillips  Can  Co.,  Cambridge,  Md. 

CAN  WASHING  MACHINES. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

CANNERY  SUPPLIES. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A_.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Slaysman  &  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Can  Stampers.  See  Stampers  and  Markers. 
CARRIERS  AND  CONVEYORS.  Gravity, 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Cartons.  See  Corrugated  Paper  Products. 

Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy ;  for  bottling :  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 

CHAIRS,  factory.  Steel. 

Angle  Steel  Stool  Co.,  Plainwell,  Mich. 

Checks,  Employers’  Time.  See  Stencils. 

Chutes,  Graviety,  Spiral.  See  Carriers. 

CLEANERS  AND  CLEANSERS. 

J.  B.  Ford  Co.,  Wyandotte,  Mich. 

CLEANING  AND  GRADING  MACHY.,  Fruit. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore; 

Sprague-Sells  Corp.,  Chicago. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 
CLOCKS,  Process  Time. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Sprague-Sells  Corp.,  Chicago. 

CLOSING  MACHINES,  Open  Top  Cans. 

Ams  Machine  Co.,  Max,  New  Y'ork  City. 

E.  W.  Bliss  &  Co.,  Brooklyn.  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  III. 

Slaysman  &  Co.,  Baltimore. 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS,  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

COOKERS,  Continuous,  Agitating. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

Sprague-Sells  Corp.,  Chicago. 

Souder  Mfg.  Co.,  Salem,  N.  J. 

Cookers,  Retort.  See  Kettles,  Process. 
COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Chicago. 

COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 
CORN  COOKER-FILLERS. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 


CORN  SHAKERS. 

Ayars  Mach.  Co.,  Salem,  N.  .T. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N,  Y. 

CORN  BUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Morral  Bros.,  Morral,  Ohio. 

Sprague-Sells  Corp.,  Chicago. 

United  Company,  Baltimore. 

Corn  Mixers  and  Agitators.  See  Corn  Cooker 
Fillers. 

CORRUGATED  FIBRE  SHIPPING  CASES. 

Hinde  &  Dauch  Paper  Co.,  Sandusky,  O. 

CORRUGATED  PAPER  PRODUCTS  (Boxes, 
Bottle  Wrappers,  Etc.). 

Hinde  &  Dauch  Paper  Co.,  Sandusky,  O. 

U.  S.  Prt.  &  Litho.  Co.,  Cincinnati,  O. 

Counters.  See  Can  Counters. 

Countershafts.  See  Speed  Reg.  Devices. 

CRANES  AND  CARRYING  MACHINES. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Co.,  Baltimore. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Bldw.  Renneberg  &  Sons  Co.,  Baltimore. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Co.,  Baltimore. 

Cutters,  Com.  See  Coro  Cutters. 

Cutters,  Kraut.  See  Kraut  Machinery. 

Cutters,  String  Bean.  See  String  Bean  Mchy. 

CULTURES,  Inoculation. 

Straburger  &  Siegel,  Baltimore. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Dies,  Can.  See  Can  Makers’  Mchy. 

Double  Seaming  Machines.  See  Closing  Mach. 

DRYERS.  Drying  Machinery. 

Edw.  Renneberg  &  Sons  Co.,  Baltimore. 

Slaysman  &  Co.,  Baltimore. 

Employers’  Time  Checks.  See  Stencils. 

ENAMELED  BUCKETS.  PAILS.  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Engines,  Steam.  See  Boilers  and  Engines. 
Enamel-Lined  Kettles.  See  Tanks. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneberg  &  Sons  Co.,  Baltimore. 

EXHAUST  BOXES. 

Ayars  Mach.  Co.,  Salem.  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Co.,  Baltimore. 

Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Supplies. 

FACrrORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

FIBRE  CONTAINERS  for  Food  (not  hermetic¬ 
ally  sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

U.  S.  Prt.  &  Litho.  Co.,  Cincinnati,  O. 

FIBRE  PRODUCTS,  Boxes,  Boxboards,  Etc 
Hinde  &  Dauch  Paper  Co.,  Sandusky,  O. 

U.  S.  Printing  &  Litho.  Co.,  Cincinnati,  Ohio. 
Fillers  and  Cookers.  See  Corn  Cooker-Fillers. 
Filling  Machines,  Bottles.  See  Bottlers’  Mchy, 
FILUNG  MACHINES.  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapnuin  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy  Corp.,  Cedarburg,  Wis. 
Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 
Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Filling  Machine,  Syrup.  See  Syruping  Mach. 
FINANCING  AND  WAREHOUSING. 

Guardian  Warehousing  Co.,  Chicago. 

Wakem  &  McLaughlin,  Chicago. 
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FINISHING  MACHINES,  Catsup,  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Friction  Top  Cans.  See  Cans,  Tin. 

Fruit  Graders.  See  Clean.  &  Grad.  Mchy.,  Fruit. 
Fruit  Parers.  See  Paring  Machines. 

FRUIT  FITTERS  AND  SEEDERS. 

Huntley  M£g.  Co.,  Brocton,  N.  Y. 

Fruit  Presses.  See  Cider  Makers’  Machinery. 
Gasoline  Firepots  See  Cannery  Supplies. 

GENERAL  AGENTS  for  Machinery  Mfrs. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Generators,  Electric.  See  Motors. 

GLASS-LINED  TANKS. 

Sprague-Sells  Corp.,  Chicago. 

Governors,  Steam.  See  Power  Plant  Equipment 
Gravity  Carriers.  See  Carriers  and  Conveyors. 
Green  Com  Huskers.  See  Corn  Huskers. 

Green  Pea  Cleaners.  See  Clean,  and  Grad.  Mchy. 
Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Com  Huskers. 

INOCULATION,  for  Peas,  Etc. 

Strasburger  &  Siegel,  Baltimore. 

INSURANCEl,  Canners’. 

Canners’  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

F.  H.  Langsenkamp  Co.,  Indianapolis.  Ind. 
Sprague-Sells  Corp.,  Chicago. 

KETITLES,  Copper,  Plain  or  Jacketed. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Kettles,  Enameled.  See  Tanks,  Glass-Lined. 

KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneburg  &  Sons  Co.,  Baltimore. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Co.,  Baltimore. 

KNIVES,  Miscellaneous. 

A.  K.  Robins  &  Co.,  Inc_,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

KRAUT  CUTTERS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

LABELING  MACHINES. 

Fred  H.  Knapp  Corp.,  Ridgewood,  N.  J. 

Morral  Bros.,  Morral,  Ohio. 

Sprague-Sells  Corp.,  Chicago. 

LABEL  MANUFACTURERS. 

H.  Gamse  &  Bro.,  Baltimore. 

R.  J.  Kittredge  &  Co.,  Chicago 
Michigan  Litho.  Co.,  Grand  lipids,  Mich. 

National  Color  Printing  Co.,  Baltimore.  Md. 
Piedmont  Label  Co.,  Bedford,  Va.  • 

Simpson  &  Doeller  Co.,  Baltimore. 

U.  S.  Printing  and  Litho.  Co.,  Cincinnati. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 
Strasburger  &  Siegel,  Baltimore. 

LIMA  BEAN  RUBBERS. 

The  Scott  Viner  Co.,  Columbus,  O. 

Markers,  Can.  See  Stampers  and  Markers. 
Marmalades,  Machinery.  See  Pulp  Machinery. 

MILK  CONDENSING  AND  CANNING  MCHY. 
Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Molasses  Filling  Machines.  See  Falling  Mach. 

OYSTER  CANNERS’  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Eldw.  Renneburg  &  Sons  Co.,  Baltimore. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Co.,  Baltimore. 

Packers’  Cans.  See  Cans. 

Pails,  Tubs,  etc..  Fibre.  See  Fibre  Cont. 

Paper  Boxes.  See  Currog.  Paper  Products. 

PARING  MACHINES. 

Sinclair-Scott  Co.,  Baltimore. 

PASTE,  CANNERS’. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Fa. 

.1.  B.  Rice  Seed  Co.,  Cambridge,  N.  Y. 

Rogers  Bros.  Seed  Co.,'  Chicago. 


PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  R<Ains  &  Co.,  Inc.,  Baltimore. 

Scott  Viner  Co.,  Columbus,  O. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

PEA  HULLERS  AND  VINERS, 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  O. 

PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  O. 

PEELING  KNIVES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Peach  and  Cherry  Fitters.  See  Fruit  Fitters. 

PEELING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Perforated  Sheet  Metal.  See  Sieves  and  Screens. 
Picking  Boxes,  Baskets,  Etc.  See  Baskets. 
Picking  Belts  and  Tables.  See  Pea  Can.  Mchy. 

PINEAPPLE  MACHINERY. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Co.,  Baltimore. 

Platform  and  Wagon  Scales.  See  Scales. 
Picking  Belts  and  Tables.  See  Pea  Machinery. 
Power  Presses.  See  Can  Makers’  Machinery. 
Power  ’Transmission  Machinery.  See  Power 
Plant  Equipment. 

PRESERVERS’  MACHINERY. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

PULP  MACHINERY. 

Berlin  Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Ams  Machine  Co.,  Max,  New  York  City. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Slayman  &  Co.,  Baltimore. 

Retort  Crates.  See  Kettles,  Process. 

Rubber  Stamps.  See  Stencils. 

Saccharometers  (syrup  testers).  See  Cany.  Sup. 

SALT  DISTRIBUTING  MACHINE. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

SEALING  MACHINES,  Box. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sanitary  (open  top)  Cans.  See  Cans. 

Sardine  Knives  and  Scissors.  See  Knives. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers’  Mchy. 

SEEDS,  Canners’,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co..  Bristol,  Pa. 

J.  B.  Rico  Seed  Co.,  Cambridge,  N.  Y. 

Rogers  Bros.  Seed  Co.,  Chicago. 

Separators.  See  Pea  Canning  Mchy. 

Sealing  Machines,  Cans.  See  Closing  Machines. 

SHEET  METAL  WORKING  MACHINERY. 

Ams  Machine  Co.,  Max,  New  York  City. 

E.  W.  Bliss  &  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill 
Slaysman  &  Co.,  Baltimore. 

SELVES  AND  SCREENS. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 


SILKING  MACHINES,  Corn. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Sorters,  Peas.  See  Cleaning  and  Grading  Mchy. 
SPEED  REGULATING  DEVICES  (for  Machines, 
Belt  Drives,  etc.). 

Berlin-Chapman  Co.,  Berlin.  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y| 

Sinclair-Scott  Co.,  Baltimore. 

Supply  House  and  General  Agents.  See  Gen¬ 
eral  Agents. 

STOOLS,  Steel,  factory. 

Angle  Steel  Stool  Co.,  Plainwell,  Mich. 

STAMPERS  AND  MARKERS. 

Ams  Machine  Co.,  Max,  New  Yorfk  City. 
ChLsholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STENCILS,  Marking  Pots  and  Brushes.  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

STIRRERS  FOR  KETTLES. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Chicago. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Burton  Cook  &  Co.,  Rome,  N.  Y. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Tables,  Pickling.  See  Canners’  Machinery. 
TANKS,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Slaysman  &  Co.,  B^timore. 

Sprague-Sells  Corp.,  Chicago. 

TANKS,  Glass  Uned,  Steel. 

Sprague-Sells  Corp.,  Chicago. 

TANKS,  Wooden. 

Sprague-Sells  Corp.,  Chicago. 

Testers,  Can.  See  Can  Makers’  Machinery. 
Ticket  Punches.  See  Stencils. 

TIN  PLATE 

American  Sheet  and  Tin  Plate  Co.,  Pittsburgh. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

TOMATO  PEELING  MACHINE. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

TOMATO  WASHERS. 

Berlin-Champman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

Variable  Speed  Countershafts.  See  Speed  Reg. 
VINERS  &  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

E’rank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
Scott  Viner  Co.,  Columbus,  Ohio. 

WAREHOUSING  AND  FINANCING. 

Guardian  Warehousing  Co.,  Chicago. 

Wakem  &  McLaughlin,  Chicago. 

Washers,  Bottles.  See  Bottlers’  Machinery. 
WASHERS,  Can  and  J.ar. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarbury,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

WASHERS,  Fruit,  Vegetables. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.',  Baltimore. 

Scott  Viner  Co.,  Columbus,  O. 

Sprague-Sells  Corp.,  Chicago. 

Washing  and  Scalding  Baskets.  See  Baskets. 
Windmills  and  Water  Supply  System.  See 
Tanks,  Wood. 

WRAPPEIRS,  Corrugated,  Bottle. 

Hinde  &  Dauch  Paper  Co.,  Sandusky,  O. 
WYANDOTTE!,  Sanitary  Cleaner. 

J.  B.  Ford  Co.,  Wyandotte,  Mich. 
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Judge  Syrupers 

Positive  Measure— High  Speed— Non-Spill 
Automatic  Disc-feed 


FOR 


Syruping  Fruits  and  for  Liquid  Filling 

E.  J.  JUDGE 

P.  O.  Box  238  ALAMEDA,  CALIF. 


KITTREDGE 


LABELS 


CHICAGO  m 


DEPENDABLE  SEED 


THE  KEENEY  STRINGLESS  GREEN  REFUGEE  BEAN 

The  Stringless  Green  Refugee  Bean  was  originally  developed  and 
introduced  by  Calvin  N.  Keeney.  Through  many  generations  of 
breeding  we  have  improved  and  fixed  its  type  until  it  is  now  a 
leader  among  Canning  varieties.  In  productivity,  and  attractive¬ 
ness  of  pods,  as  well  as  earliness,  when  compared  with  any  other 
stock  we  have  seen,  our  stock  is  outstanding. 

WE  OFFER  you  SEED  BRED  FROM  THE  FIRST  INTRODUCTION 

Associated  Seed  Growers,  Inc. 

Comprising 

The  Everett  B.  Clark  Seed  Co.  John  H.  Allan  Seed  Co.  N.  B.  Keeney  &  Son,  Inc. 

Breeders  and  Growers  of  Seeds  For  Canners 

New  Haven,  Connecticut 

PRODUCTION  BRANCHES  IN  TEN  STATES 


